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Vt.  paper  runs 
unsigned  letter 
on  front  page 
(See  page  14) 
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ADVO,  NYTRNG 
reach  antitriist 
case  settlement 
(See  page  16) 
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Katharine  Lee  Bates,  1876. 


America  the  Beautiful.  Katharine  Lee  Bates  of  Wellesley, 
^'^Massachusetts,  was  inspired  to  write  it  in  1S93  during  a  trip  to 
Pike’s  Peak.  As  she  gazed  out  on  the  magnificent  vista,  the  words 
simply  floated  into  her  mind.  Little  did  she  know  that  soon 
those  words  would  be  sung  everywhere,  arid  whenever  they  were, 
they  would  rekindle  the  love  Americans  had  for  their  country. 

But  years  before  people  read  about  Arrierica  in  Katharine 
Lee  Bates’  hymn,  they  were  reading  about  the  world  in  The 
Boston  Glob^  ^  •  v 

^om  continent  to  continent.  Couiftry  tQ  country.  Sea  to 
shining  sea.  If  it  was  noteworthy,  it  was  in  The  Globe. 

Which  is  why  long  before  people  learned  the  words  to  America 
the  Beautiful,  they  learned  about  the  world  in  The  Boston  Globe. 


Photo  courtesy  of  Wellesle>  C0llege  . Archives;.' 


Let  GCN  fine  tune  your 
suburban  market! 
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You’ll  like  listening  to  the  lyrics  the  Greater  Chicago 
Newspapers  have  to  offer  when  we  harmonize  about 
Chicago’s  “OUTER  LOOP”.  This  abundant  MARKET 
APART  is  made  up  of  four  suburban  collar  counties 
comprising  the  most  affluent  market  in  Illinois  and  elev¬ 
enth  in  the  U.S.  The  daily  paid  circulation  of  GCN 
newspapers  is  more  than  167,000,  over  90%  which  is 
home  delivered,  and  represents  the  third  largest  daily 
circulation  in  Illinois! 

Our  readers  use  this  buying  power  in  a  retail  market 
which  is  second  in  Illinois,  and  has  sales  three  times 
greater  than  the  next  largest  market. 

Think  about  it.  Isn’t  it  about  time  you  attuned  your 
advertising  message  to  this  affluent  MARKET  APART 
not  reached  by  The  Chicago  Tribune  or  The  Chicago 
Sun-Times? 

Let  the  Greater  Chicago  Newspapers  complement 


A  MARKET  APART 


your  media  buy. 
song  tomorrow! 


Call  us  today,  and  you’ll  be  singing  our 


Greater  Chicago  Newspapers 


Represented  Nationally  by  Sawyer-Ferguson-Walker  Co.,  Inc. 


AURORA 

JOLIET 

ELGIN 

WHEATON 

WAUKEGAN 

The  Beacon-News 

Herald-News 

Daily  Courier-News 

The  Daily  Journal 

The  News-Sun 

(312)844-5858 

(815)  729-6137 

(312)888-7790 

(312)231-7971 

(312)336-7000 
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introducing  the  NP  2299  Inserter 


Pocket  Your  Profit 


Your’^hsertion  methods  have  a  tremendous  impact  on  your  bottom  line 
That’s  why  you  need  a  system  that’s  fast.  Accurate.  Easy  to  operate. 
And  able  to  handle  your  growing  inserting  needs— both  daily 
and  Sunday!  You  need  the  new  NP  2299  from  Harris  Graphics. 

The  NP  2299  is  without  question  the  world’s  premiere  inserter. 
Introduced  at  ANPA/TEC  ’88,  the  2299  gives  you  the  kind  of 
performance  and  flexibility  you  need  in  your  mailroom,  like 
\  inserting  on-line  at  straight  press  speeds— even  while  de- 

klivering  as  many  as  21  inserts  in  a  single  jacket!  It  can  also  j 

handle  five  inserts  into  a  jacket  at  a  rate  of  60,000  per  J 

hour  through  three  deliveries.  ^ 

^\\\\  Plus,  the  NP  2299  handles  all  your  insert  and 
n^l^\  zoning  functions. ..  adjusts  easily  from  single  to 

quadruple  delivery  modes...  and  automat-  KjU 
ically  repairs  a  missed  section. 

Furthermore,  the  NP  2299  uses  the  new 
fully  programmable  ICON  (INserter 
CONtrol)  system  to  make  automatic 
.  repairs,  monitor  zone  control  (up  to 
1000  individual  zones  per  delivery) 
and  determine  all  other  key  func-  mnSJ/ 
tions  of  the  NP  2299. 

Call  Roger  Miller,  Director 
of  Sales,  at  (513)  278-2651 
■  to  find  out  more  about  KIMHI 

the  NP  2299  inserter. 

Especially  how  it  SjMnWl 
'  profits  in  BSI/fllM:  '  ~  v?  r 

'  your  pocket!  11:11  ?; 


HARRIS 

GRAPHICS 

BINDERY  AND  FORMS  PRESS  DIVISION 

-4900  Webster  Street  •  Dayton,  Ohio  45414 
(513)  278-2651 
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EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


E&Pwiii 

have  a  special  feature  on 
“Photography  in  the  News¬ 
paper  Industry”  with  the 
November  5th  issue!  This 
feature  will  focus  on  all 
aspects  of  newspaper  photo¬ 
graphy  from  the  camera 
operator  to  the  printed  page. 

Closings: 

Space:  October  26th 
Ad  Material:  October  28th 

Plan  now  on  being  in  the 
November  5th  issue! 


aEciilor&  Publisher 

1 1  West  19th  Street  •  New  York.  N  Y  10011  •  212  675  4380 
FAX#  212  929  1259 
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4-10 — National  Press  Photographers  Association,  Stouffer-Madison  Hotel, 
Seattle. 

12-18 — Wisconsin  Newspaper  Association,  Daily  Meeting,  Egg  Harbor,  Door 
County,  Wis. 

14- 16 — Arkansas  Press  Association,  Summer  convention  and  Family  Out¬ 

ing,  West  Memphis. 

15- 16 — Michigan  Press  Association,  Summer  Convention,  Grand  Hotel, 

Mackinac  Island. 

15-17— Alabama  Press  Association,  Summer  Convention,  Orange  Beach. 

20- 22— Pennsylvania  Newspaper  Publishers  Association,  Summer  Leader¬ 

ship  Conference,  Hershey  Poconos  Resort,  White  Haven,  Pa. 

21- 23 — National  Newspaper  Association,  Desktop  II,  Electronic  Publishing 

for  the  Newspaper  Industry,  Hyatt  Regency,  Nashville. 

23-26 — Texas  Daily  Newspaper  Association,  Summer  Convention,  Galves¬ 
ton  Island. 

28-31 — North  Carolina  Press  Association,  Annual  Convention  and  Trade 
Show,  Kiawah  Island,  S.C.  * 

31-8/3 — International  Newspaper  Advertising  and  Marketing  Executives, 
Summer  Meeting,  Sheraton  Center,  Toronto. 


8-11 — Newspaper  Advertising  Co-op  Network  Summer  Sales  Conference, 
Montreal,  Quebec,  Canada. 

18-20 — West  Virginia  Press  Association  Annual  Convention,  Davis. 

SEPTEMBER 

14-16 — Pennsylvania  Newspaper  Publishers  Association  Classified  Sales 
Conference,  Allentown  Hilton,  Allentown,  Pa. 

14-17 — National  Conference  of  Editorial  Writers  Annual  Convention,  Fort 
Worth,  Texas. 

16-20— Southern  Circulation  Managers  Association  Fall  Meeting,  Jackson¬ 
ville,  Fla. 

25-27 — International  Newspaper  Marketing  Association  Eastern  Region 
Conference,  Sheraton  Society  Hill,  Philadelphia,  Pa. 

28-30 — Pennsylvania  Newspaper  Publishers  Association  Annual  Meeting, 
Bel  Aire  Hotel,  Erie,  Pa. 

Semimirsl  Workshops!  Clinks 


10-20 — The  Poynter  Institute  for  Media  Studies,  Management  Center: 
Poynter  Teaching  Fellowship,  St.  Petersburg. 

10- 22— Hugh  N.  Boyd  Minorities  Journalism  Workshop,  Sponsored  by  the 

New  Jersey  Press  Foundation  and  Youth  Communications  Inc., 
Rider  College,  Lawrence  Twp,  N.J. 

11- 15 — ANPA  Management  Introduction  to  Newspaper  Technology  Semi¬ 

nar,  The  Newspaper  Center,  Reston,  Va, 

11-20— The  Poynter  Institute  for  Media  Studies,  Writers'  Camp  for  Elemen¬ 
tary  and  Middle  School  Students;  and  Writers'  Camp  Fellowship  for 
Kindergarten-8th  Grade  Teachers,  St.  Petersburg. 

17-20— SNPA  Foundation,  Seminar,  Copy  Editing  and  Headline  Writing, 
Sheraton  Century  Center,  Oklahoma  City. 

20-22— ICMA  Promotion  Seminar,  Minneapolis. 

22-23 — Printing  Process  Color  on  Small  Press  Workshop,  California 
Polytechnic  State  University,  San  Luis  Obispo. 

25-29— ANPA  Newspaper  Quality  Control  Seminar,  The  Newspaper  Center, 
Reston,  Va. 

25-29 — Understanding  Pre-Press  Workshop,  California  Polytechnic  State 
University,  San  Luis  Obispo. 

31.8/3— SNPA  Foundation,  Seminar,  Personnel  Management,  Omni  Inter¬ 
national  Hotel  Norfolk,  Va. 


21  -26 — The  Poynter  Institute  for  Media  Studies  Graphics  Center:  Newspaper 
Design  &  Typography  for  College  Seniors  and  Graduate  Students, 
St.  Petersburg,  Fla. 
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$1  trillion 
is  too  much 
financial  power 
to  ignore. 

VI  America’s  55.8  million  smokers 
(  0  fN J  are  a  powerful  economic  force.  If 
their  household  income  of 
$1  trillion  were  a  Gross  National 
Product,  it  would  be  the  third  largest 
in  the  world.  The  plain  truth  is  that  smokers 
are  one  of  the  most  economically  powerful 
groups  in  this  country.  They  help  fuel  the 
engine  of  the  largest  economy  on  the  globe. 

The  American  Smoker- 
an  economic  force. 


Presented  by  Philip  Morris  Magazine  in  the  interest  of  America’s  55.8  million  smokers. 

Source:  The  Roper  Organization. 


Editorial  workshop 


By  Roy  H.  Copperud 


Hew  to  the  line  No.  668 

Recently  1  began  to  notice  that  aphorisms  —  clever 
turns  of  phrase,  apothegms,  what  have  you  —  are  often 
muddled,  reducing  them  to  nonsense  and  destroying  their 
effect.  Six  years  ago  I  was  brought  up  short  by  "He  can’t 
see  the  forest  from  the  trees."  Then  a  reader  came  across 
“can't  see  the  forest  throu}>h  the  trees,”  which  made  no 
sense  either.  What  the  writers  of  these  words  were  aiming 
at  was  "can’t  see  the  forest /or  the  trees";  that  is,  because 
of,  on  account  of  the  trees  —  the  i  lea  being  that  concent¬ 
ration  on  details  may  cause  the  big  picture,  so  to  speak,  to 
escape  notice.  A  useful  adage  when  not  distorted  beyond 
comprehension. 

Standing  things  on  their  heads,  perhaps  we  might  say 
that  Macbeth  could  not  see  the  trees  for  the  forest  when  he 
thought  he  saw  Birnam  Wood  advancing  upon  him,  but 
this  may  be  stretc'.ing  matters  too  far  or  the  patience  of  my 
readers. 

Whatever,  there  have  washed  up  on  this  shore  lately,  as 
previously  noted,  step  foot  in  (for  set  foot  in),  the  final 
straw  (for  the  hist  straw),  tow  the  line  (for  toe  the  line),  a 
distant  cry  (for  a  far  cry). 

Now  we  can  add:  “See  to  it  that  editors  and  publishers 
hue  to  some  kind  of  line,"  but  it's  hew  to  the  line,  as  a 
skillful  rail-splitter  would.  For  many  years  and,  for  all  1 
know,  even  yet,  there  was  a  column  of  miscellany  in  the 
Chieufio  Tribune  headed  "Hew  to  the  line."  with  the 
addendum,  “Let  the  chips  fall  where  they  may." 

1  always  assumed  this  exhortation  came  from  S'Mnething 
famous,  but  1  had  a  hard  time  locating  the  source  Finally 
success!  Barlett's  quotes  Roscoe  Conkling.  in  a  speech 
nominating  Grant  for  a  third  term,  as  declaring.  "He  will 
hew  to  the  line  of  right,  let  the  chips  fall  where  they  may." 

Wayward  words 

"As  do  most  people,  he  accepts  the  fact  that  ..." 
Those  words  were  sot  down  by  a  //A.o-fearei ,  whose  name 
is  legion,  especially  among  reporters.  What  he  should 
have  said  was  the  natural  “Like  most  people,  he 
accepts  ..."  but  somewhere  in  his  experience  he 
acquired  the  idea  that  like  is  often  misused.  There  has  been 
endless  criticism  of  like  (instead  of  </.v)  used  as  a  conjunc¬ 
tion  (“He  said  the  movies  are  not  going  to  stand  still  like 
they  have  for  25  years”)  although  in  fact  this  construction 
is  now  considered  acceptable.  But  this  and  some  other 
uses  of  like  have  been  so  roundly  criticized  that  uncertain 
writers  take  the  safe  course  by  avoiding  like  altogether  and 
producing  clumsy  evasions  like  the  one  beginning  this 
paragraph  and  worse,  such  as  “It  sounds  as  hell.”  There  is 
more  to  be  said  about  like,  but  it  will  be  saved  for  another 
time.  Meanwhile,  a  couple  of  more  examples  of  today's 
subject:  “The  president  is  probably  as  popular  as  was  his 
predecessor  after  his  first  month  in  office”  —  as  his  pre- 
deeessor  was  after  .  .  .  “Obviously  the  people  of  the 
U nited  States  are  as  anxious  as  are  the  people  of  Russia  for 
peace  and  friendship"  —  as  the  people  of  Russia 
are  .  .  .  These  do  not  involve  avoidance  of  like  but  get 
their  unnatural  effect  by  misplacing  the  verb  (are). 

*  *  * 

Message  as  a  verb  (“For  years  they  have  been  messag¬ 
ing  the  governor  .  .  .  ")  jazzy  as  it  may  seem,  has  no 
standing  among  the  pure  in  heart. 
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By  Doug  Borgstedt 

"  So  WHO  NEEPS  TO  READ  ? 


About  Awards 


Ad  Council  honors.  The  Reading  (Pa.)  Eagle  and  Read¬ 
ing  Times  were  recognized  for  outstanding  public  service, 
and  AD/SAT  received  special  recognition  for  distin¬ 
guished  public  service  at  the  Advertising  Council's  annual 
Salute  to  Volunteers  and  Awards  luncheon  in  New  York 
City. 

Hawaii  Hull  of  Famer.  The  Hawaii  Publishers  Associa¬ 
tion  selected  Honohdn  Advertiser  president  Thurston 
Twigg-Smith  for  its  1988  Hall  of  Fame  Award. 

1  he  third  person  to  be  named  to  the  Hawaii  publishers’ 
Hall  of  Fame,  Twigg-Smith  was  cited  for  his  “distin¬ 
guished  business  career  and  service  to  the  community." 

Pulliam  fellows.  Twenty  graduating  college  seniors  have 
been  aw'arded  Pulliam  Journalism  Fellowships  (hat  in¬ 
clude  a  $3,250  cash  and  grant  and  a  lO-week  internship  as 
a  reporter  or  copy  editor  at  the  Indianapolis  Star,  In¬ 
dianapolis  News,  Phoenix  Cuizette,  or  Arizona  Repahiic. 

The  fellowships  are  sponsored  by  Central  Newspapers, 
parent  company  of  the  dailies  that  is  owned  by  the  Pulliam 
family. 

Fellows  assigned  to  the  Indianapolis  newspapers  are 
Darryl  Beggo,  Davidson  College;  Stephanie  Goodwin, 
Baylor  University;  Melissa  Huff,  Marshall  University; 
Alison  Juram,  Bethany  College;  and  Steve  Liewer,  Llni- 
versity  of  Missouri. 

Also,  Joanne  Lynch,  Franklin  (Ind.)  College;  Thomas 
Milligan,  Southwest  Texas  State  University;  Thomas 
Mote,  University  of  North  Dakota;  Jessica  Saunders, 
University  of  Georgia;  and  Mark  Wood,  Winthrop  Col¬ 
lege. 

Fellows  who  will  intern  at  the  Phoenix  newspapers  are; 
Stephen  B.  Almond,  Wesleyan  University;  Michelle  L. 
Beecher,  Miami  University;  Craig  Bloom,  Princeton  Uni¬ 
versity;  Deborah  Bordonaro,  University  of  California; 
Anne  Kevlin,  University  of  Iowa;  Gerard  Lanosga, 
University  of  Redlands;  Clay  D.  Martin,  Western 
Washington  University;  Lori  S.  Myrland,  Northern 
Arizona  University;  William  S.  Nolen,  Arizona  State  Uni¬ 
versity;  and  Christine  M.  Swingle,  Ithaca  College. 
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A  QUARTERLY  REPORT  TO  NEWSPAPERS 


AD 

STATUS 


3RD  QUARTER  1988 


AD/SAT  takes  off— 
218%  growth  in  last  7  months. 


Traffic  volume  on  the  AD/SAT  Net¬ 
work  continued  its  geometric  climb 
as  advertisers  and  agencies  became 
increasingly  familiar  with  the  Net¬ 
work  benefits. 

From  October  1987  to  May  1988, 
total  newspaper  receptions  increased 
by  218%.  During  the  same  period, 


AD /SAT  Total  Reception 
%  increase  from  Oci.  1987 


+192% 


+211% 


+218% 


retail  receptions  increased  by  68%, 
and  national  receptions  by  507%. 
The  graph  tells  the  story. 

Through  the  first  five  months  of 
1988,  national  ads  accounted  for 
63%,  and  retail  37%,  of  newspaper 

+19% 

+75% 

+90% 

+78% 

receptions. 

Nov.  1987 

Dec.  1987 

Jan.  1988 

Feb.  1988 

We  wowed  them 
at  INMA  and 
ANPA/TEC. 


AD/SAT  was  a  big  hit  at  the  annual 
International  Newspaper  Marketing 
Association  conference  held  in  Colo¬ 
rado  Springs  in  May.  Marketing,  pro¬ 
motion,  public  relations  and  research 
people  from  newspapers  throughout 
the  country  got  a  complete  overview 
of  AD/SAT,  including  a  slide  show  of 
AD/SAT’s  marketing  history.  Also, 
tips  were  given  to  help  promotion 
people  use  AD/SAT  to  their  news¬ 
paper’s  best  advantage. 

AD/SAT’s  exhibit  at  ANPA/TEC 
in  Atlanta  drew  thousands  of  vis¬ 
itors.  We  highlighted  the  ins  and  outs 
of  the  Message  System  with  a  live 
demonstration,  and  told  the  complete 
AD/SAT  story  with  an  on-going 
video  presentation. 

Adjacent  to  the  AD/SAT  exhibit. 


LogEtronics  was  showing  the  AD/ 
SAT  24  on-line  transporter/proces- 
sor  with  an  AD/SAT  503LD  fac¬ 
simile  recorder.  Conventioneers  could 
see  first  hand  the  quality  of  AD/ 
SAT’s  facsimile  transmission. 

AD/SAT  was  also  represented  at 
the  ANITEC  exhibit.  This  company 
is  the  licensee  for  AD/SAT  brand 
phototypesetting  paper  used  with 
the  facsimile  recorder. 

Now  more  people 
to  sell  the  Network. 

AD/SAT  is  intensifying  its  efforts  to 
attract  transmissions  for  Network 
newspapers.  Four  new  positions  on 
the  New  York  sales  force  have  been 
created  and  filled.  The  increased 
staff  augments  the  work  done  around 
the  country  by  AD/SAT’s  eight  con¬ 
tract  ad  service  companies.  They’re 
located  in  New  York,  Boston,  Chi¬ 
cago,  Detroit,  Atlanta,  Philadelphia, 
Los  Angeles  and  San  Francisco. 

New  markets 
now  receiving. 

Three  new  reception  sites  were  added 
to  the  AD/SAT  Network  during  the 
second  quarter  of  1988— Syracuse, 
New  York,  San  Antonio,  Texas  and 
Woodbridge,  New  Jersey. 


388  Mar.  1988  Apr.  1988  May  1988 

The  addition  of  the  morning 
Syracuse  Post-Standard,  evening 
Herald -Journal  and  Sunday  Herald- 
American,  along  with  the  San  Anto¬ 
nio  Light  and  Woodbridge  News  Tri¬ 
bune,  brings  the  number  of  Network 
papers  to  114.  Network  circulation  is 
now  27,800,763  daily  and  34,457,325 
Sunday,  accounting  for  45%  of  total 
daily  and  56%  of  total  Sunday  circu¬ 
lation  of  US.  daily  newspapers. 

Extra!  Extra! 

A  36-page  broad  sheet  special  edition 
of  ORBIT,  the  monthly  publication 
for  the  AD/SAT  Network,  has  been 
published  to  show  examples  of  AD/ 
SAT-transmitted  ads  in  full  size  and 
on  regular  newsprint.  Approximately 
4,000  copies  were  mailed  to  those  on 
the  regular  ORBIT  mailing  list. 
They  were  also  distributed  at 
ANPA/TEC.  Copies  are  available 
upon  request. 


We  deliver  rwwspaper 
ads  at  the  speed  of  light 


AD/SAT,  INC  •  527  WEST  34TH  STREET,  NEW  YORK,  NEW  YORK  10001  •  TELEPHONE  212/330, '0678  •  FAX  212/330-0660 
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Video  terminals 

Suffolk  County,  New  York,  on  the  eastern  end  of  Long  Island,  is 
the  only  government  entity  determined  to  impose  conditions  on 
employers  for  the  operation  of  video  display  terminals.  According  to 
Editor  &  Publisher  (Nov.  28,  1987,  Page  34),  123  bills  have  been 
introduced  in  31  state  legislatures  in  the  last  four  years  seeking  to 
regulate  the  use  of  VDTs.  The  Suffolk  County  Legislature  perse¬ 
vered,  overriding  a  veto  by  the  county  e.xecutive. 

The  law  requires  employers  to  pay  809(  of  the  cost  of  annual  eye 
examinations  and  80'^  of  the  cost  of  eyeglasses  or  contact  lenses 
prescribed  as  a  result  of  VDT  use.  It  also  mandates  special  lighting, 
adjustable  chairs  and  desks,  detachable  keyboards  and  15-minute 
breaks  every  three  hours. 

Despite  the  fact  that  an  executive  of  the  only  daily  newspaper 
whose  main  office  is  in  the  county,  Netvsdaij,  says  it  will  not  be 
seriously  affected  by  the  law  because  it  already  provides  most  of  the 
mandated  benefits  for  its  employees,  this  legislation  could  be  the 
forerunner  of  similar  laws  in  other  places  and  be  a  bother  to  em¬ 
ployers  of  all  kinds.  Newsday  opposed  the  legislation  on  the  grounds 
it  would  create  a  bad  climate  for  businesses  which  might  be  deterred 
from  relocating  to  the  county. 

Video  terminals  have  been  accused  in  recent  years  of  being  re¬ 
sponsible  for  all  manner  of  human  problems.  The  complaints  have 
been  thoroughly  examinee  in  many  places  and  very  little  convincing 
evidence  has  been  found  to  sustain  them.  A  recent  study  in  Northern 
California  reported  some  evidence  that  some  pregnant  women  who 
spent  long  hours  before  a  VDT  had  suffered  some  birth  defects.  It 
was  admitted  that  other  factors  in  the  workplace  might  have  been 
responsible  and  further  study  was  recommended.  A  1984  study  by 
the  American  College  of  Obstetricians  and  Gynecologists  said  that 
radiation  from  terminals  was  “insufficient  to  cause  spontaneous  abor¬ 
tions  and  birth  defects.” 

However,  the  Suffolk  County  Legislature  was  concerned  mainly 
with  eye  problems  in  spite  of  a  study  by  the  American  Academy  of 
Ophthalmology  which  found,  according  to  a  rejiort  in  the  Neiv  York 
Times,  “there  is  no  convincing  scientific  evidence  that  VDTs  are 
hazardous  to  the  eyes.”  The  levels  of  radiation  emitted,  the  academy 
said,  “are  well  below  those  reejuired  to  produce  cataracts  or  other  eye 
damage  even  after  a  lifetime  of  exposure.” 

It  seems  evident  the  argument  is  going  to  continue  and  now  that 
Suffolk  County  has  broken  the  ice  will  get  more  vehement  and 
vociferous.  Similar  legislation  is  going  to  be  introduced,  voted  on  and 
perhaps  approved  in  many  other  places,  we  predict. 

Your  newspaper  for  breakfast 

Now  that  printing  ink  made  from  soybeans  has  been  tested 
perhaps  further  exploration  and  testing  will  develop  a  usable  news¬ 
print  made  out  of  something  edible  like  bran  or  corn.  Then  make  the 
ink  palatable,  and:  Voild!  Have  your  newspaper  for  breakfast.  What 
that  won’t  that  do  for  circulation! 
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Letters  to  the  Editor 


Stresses  the  importance  of  journalism  courses 


I  would  like  to  respond  to  the  com¬ 
ments  of  Vic  Kolenc  which  appeared 
in  “Letters”  on  April  16,  concerning 
expanded  journalism  education  in 
high  school. 

Any  education  which  you  might 
have,  whether  it  be  in  the  field  of 
journalism  or  anything  else,  is  not 
going  to  prepare  you  totally  for  the 
“real  world”  of  that  field  —  but  it  can 
give  you  a  good  basic  understanding 
of  that  field  of  endeavor  which  every¬ 
one  should  have. 

I  feel  that  meaningful  journalism 


education  on  a  high  school  level  is  an 
excellent  idea,  and  that  it  could  pre¬ 
pare  future  journalists  even  better  for 
college  journalism,  if  they  were  also 
to  continue  in  that  field.  I  know  that 
my  high  school  journalism  course, 
limited  as  it  was  in  1965,  taught  me  a 
lot  of  good  basics  which  I  have  found 
very  useful  over  the  years. 

As  for  Mr.  Kolenc’s  belief  that 
what  journalism  students  really  need 
is  more  background  on  the  world, 
politics,  etc.,  1  couldn't  disagree 
more. 


The  world  and  situations  change 
daily.  We  do  not  need  “clones”  of 
current  writers  whose  biases  would 
be  passed  onto  the  students. 

What  we  need  are  students  who 
have  a  good  knowledge  of  the  ele¬ 
ments  of  journalism  who  can  walk 
into  any  situation  with  open  eyes  and 
an  open  mind  —  and  factually  report 
the  news  as  it  is. 

Michael  G.  Griffey 
(Griffey  is  editor  of  The  Journal  in 
Delphi,  Ind.) 


Says  Breathed  should  stop  complaining 


1  was  outraged  after  reading  the 
comments  in  June  18  of  “Bloom 
County's”  Berke  Breathed  while  he 
was  addressing  the  AAEC  in  Milwau¬ 
kee. 

1  am  referring  to  his  comments  con¬ 
cerning  his  not  winning  the  humor 


Color  separation 
method  was  popular 
20  years  ago 

In  the  June  1 1  article,  photographer 
Brad  Horn  has  managed  to  reinvent 
the  Kodak  ROP  (run  of  press)  color 
separation  method  popular  about  20 
years  ago. 

By  combining  the  color  printing  fil¬ 
ters  in  his  enlarger,  he  is  approximat¬ 
ing  the  additive  primary  colors  of  red, 
green,  and  blue.  These  filters  give  the 
color  data  for  their  complementary 
colors  of  cyan,  magenta,  and  yellow, 
and  are  printed  with  those  color  inks 
on  the  press. 

Horn’s  problems  with  weak  filters 
and  color  shifts  could  be  solved  by 
using  the  primary  filters  Kodak  rec¬ 
ommends:  Wratten  92  (red),  99 
(green),  and  47B  (blue).  These  filters 
are  stronger,  and  have  a  sharper 
cutoff  of  unwanted  colors  than 
Horn’s  combination. 

Instead  of  estimating  a  tone  for  the 
white  area,  better  results  can  be 
obtained  with  a  densitometer  and 
Kodak’s  data.  After  zeroing  the  den¬ 
sitometer  on  an  unexposed  border 
area  to  eliminate  the  base  plus  fox 
density,  Kodak  recommends  a  white 
density  reading  of  .10  for  the  cyan 
printer  and  .08  for  the  magenta  and 
(Continued  on  pa^e  41) 
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strip  award  from  the  National  Car¬ 
toonists  Society  and  the  Society 
itself. 

According  to  Mr.  Breathed’s 
speech  he  said  he  could  have  com¬ 
plained  about  not  winning  and  called 
for  a  new  selection  process.  “1 
thought  of  instigating  all  of  this.  Then 
1  thought  nah,  it’s  been  done  before,” 
he  said. 

Breathed  is  a  new  member  in  the 
NCS  and  this  was  his  first  nomina¬ 
tion.  Where  does  this  upstart  get  off 
thinking  he  deserves  winning  the 
award? 

Art  Sansom  won  the  award  for 
humor  strips.  Why  does  Mr.  Breathed 
think  he  deserves  the  award  more 
than  Art  Sansom  for  “Born  Loser”? 


1  was  nominated  in  the  advertising 
category  and  1  didn’t  win.  1,  and 
others,  were  just  thrilled  to  be  nomi¬ 
nated. 

It  seems  Mr.  Breathed  has  a  new 
punching  bag  every  year.  Last  year  it 
was  the  AAEC  and  editorial  cartoon¬ 
ists.  This  year  it’s  the  NCS. 

1  am  very  proud  to  say  I’ve  been  a 
member  of  the  NCS  since  1984  and 
some  of  the  finest  men  and  women 
I’ve  ever  known  are  in  the  NCS. 

If  Mr.  Breathed  doesn’t  like  how 
the  NCS  and  the  AAEC  are  run, 
maybe  he  could  start  his  own  associa¬ 
tion  for  people  who  complain  all  the 
time. 


Tim  Oliphant 

AUTO  COLUMNIST  WITH  ORIVE 


WANTED 


BOB  SIKORSKY 

If  your  car  columnist  isn’t  winning  national  awards  year  after 
year. .  .generating  reader  mail  by  the  carload. .  .starring  in  an 
auto  video  for  national  distribution. .  .maybe  it’s  time  for  a  change. 

DESCRIPTION:  Best-selling  author 
and  nationally  syndicated  columnist. 
LAST  SEEN:  In  Feb.  Reader's  Digest. 
RECORD:  Two  car  columns  every 
week;  DRIVE  IT  FOREVER,  the  most 
practical  car-maintenance  column  in 
print,  and  RIDIN’  IN  STYLE,  the  test- 
drive  column  that  tells  all. 

EDITORS:  For  a  FREE  copy  of 
Sikorsky’s  best-selling  book  Drive  It 
Forever  and  a  FREE  month’s  trial  of  his 
columns,  call  Pat  Ecke  at  The  New 
York  Times  Syndication  Sales  Corp. 
at  800-972-3550  or  (212)  645-3000. 
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Huntsville — sprawling  across  the  North  central  edge  of  the  State  of 
Alabama,  is  one  of  the  most  unique  markets  in  the  US.  today. 

Huntsville,  spawned  in  the  space  age,  has  survived  our  Nation’s  eco¬ 
nomic  setbacks  over  the  years  of  recession,  unemployment  and  infla¬ 
tion.  Its  up-scale  citizens  have  generated  new  businesses,  enticed  new 
industries  and  moved  all  market  indices  in  Huntsville  upward. 


'Source:  S&MM  Survey  of  Buying  Power,  July  1987,  Average  EBl  per  Household  based  on  M.SA 
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Press  pool  canceled 

Pentagon  stops  pool  coverage  of  Navy  operations  in  the  Persian  Gulf; 
contingency  pool  goes  into  effect;  no  protest  from  the  news  groups 


By  George  Garneau 

The  Pentagon  has  canceled  the 
press  pool  that  has  covered  selected 
operations  from  Navy  ships  in  the 
Persian  Gulf  for  nearly  a  year. 

In  an  announcement  June  16,  Pen¬ 
tagon  officials  said  the  current  six- 
person  pool,  which  shared  its  reports, 
would  end  July  1.  it  was  to  be 
replaced  by  reporters  working  on 
behalf  of  individual  news  organiza¬ 
tions  and  by  a  contingency  pool 
awaiting  call-up. 

Military  officials  said  after  a  year  of 
working  well,  the  pool  should  disband 
to  allow  almost  120  news  outlets  — 
including  major  Washington  news 
bureaus,  television  stations,  foreign 
news  organizations  and  Navy  home- 
port  newspapers  —  their  turn  to 
report  from  Navy  warships  escorting 
oil  shipments  in  the  waterway  that  has 
become  a  battlefield  in  the  war 
between  Iran  and  Iraq. 


to  keep  it  “fine-tuned,”  he  said. 

The  pool’s  end  brought  no  protest 
from  the  media.  News  organizations 
have  gleaned  little  news  from  the  pool 
recently  and  for  months  have  ques¬ 
tioned  pool  costs  in  relation  to 
productivity  —  the  reason  radio  net¬ 
works  pulled  their  pool  representa¬ 
tives. 

Pool  reporters  on  three-week 
assignments  are  barred  from  covering 
other  stories  as  they  wait  in  Bahrain 
for  the  military  to  decide  news  is  hap¬ 
pening  and  to  invite  them  to  board 
ship. 

“The  media  are  certainly  not  red 
hot  about  the  pool,"  one  editor 
observed. 

Willey  said  as  hard  news  stories 
dried  up  about  ships  hitting  mines, 
attacks  on  tankers,  U.S.  retaliations, 
the  media  lo.st  interest  in  “routine” 
pool  coverage  stemming  from  deploy¬ 
ments  averaging  about  twice  a  month, 
usually  of  routine  tanker  escorts 


“There’s  no  breaking  news  there,”  Willey  stated, 
quoting  one  newspaper  reporter  as  saying  the  Persian 
Gulf  story  “lost  its  sizzle”  and  another  as  begging  out 
because  of  costs  in  an  election  year. 


Army  Maj.  Barry  Willey,  spokes¬ 
man  for  the  joint  military  command  in 
the  Persian  Gulf,  said  embarkations 
of  journalists  acting  independently 
would  take  place  once  or  twice  a 
month,  with  two  to  three  reporters  at 
a  time  visiting  Navy  operations  for  up 
to  several  days. 

Activities  could  involve  Navy 
escorts  of  tankers  through  the  Gulf, 
helicopter  flyovers,  photo  “oppor¬ 
tunities”  or  interviews  with  military 
leaders. 

The  contingency  pool  was 
expected  to  be  called  up  once  a  month 


through  the  Gulf. 

“There’s  no  breaking  news  there,” 
Willey  stated,  quoting  one  newspaper 
reporter  as  saying  the  Persian  Gulf 
story  “lost  its  sizzle”  and  another  as 
begging  out  because  of  costs  in  an 
election  year. 

News  organizations  from  the  outset 
have  reported  problems  with  the 
pool,  from  outright  censorship  to 
being  left  ashore  more  often  than  not 
with  no  say  in  what  they  were  allowed 
to  cover. 

Overall,  editors  and  reporters  have 
admitted,  the  pool  has  added  a  dimen¬ 


sion  to  news  coverage  that  would 
otherwise  not  have  been  possible. 

The  Pentagon  retained  the 
“option”  to  reconvene  the  regional 
pool. 

Chuck  L  wis.  Associated  Press 
Washington  bureau  chief,  said  he  was 
asking  the  Pentagon  for  a  stronger 
commitment  to  reconvene  the  pool 
when  news  occurs. 

Currently  there  are  about  16  Navy 
ships  and  several  thousand  sailors  in 
the  Gulf. 

As  part  of  the  unilateral  coverage, 
the  Navy  reserves  the  right  to  impose 
pool  conditions  on  reporters  in  the 
event  something  newsworthy  hap¬ 
pens. 


VOA  says  Soviets 
may  OK  bureau 

Voice  of  America  officials  say 
Soviet  authorities  have  agreed  infor¬ 
mally  to  let  the  U.S.  government 
radio  service  open  a  bureau  in  Mos¬ 
cow. 

The  U.S.  Information  Agency, 
which  runs  VOA,  applied  to  Soviet 
authorities  a  year  ago  for  permission 
to  open  a  Moscow  bureau.  USIA 
director  Charles  Z.  Wick  renewed  the 
request  in  informal  talks  with  Soviet 
officials  at  the  recent  summit  in  Mos¬ 
cow. 

“Soviet  authorities  have  indicated 
informally  that  they  will  soon  respond 
positively  to  VGA’s  request  to  open  a 
Moscow  bureau,”  said  Beth  Knisley, 
a  spokeswoman  for  the  radio  service. 

The  bureau  would  be  VGA’s  first  in 
Moscow  and  the  service  hopes  to 
have  it  set  up  and  ready  for  broad¬ 
casting  in  three  months,  she  said. 

VGA  has  25  bureaus  worldwide, 
broadcasting  in  numerous  languages. 

—  AP 
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Internal  dealings 

Recently  filed  SEC  documents  show  Ralph  Ingersoll  II  has  been 
selling  his  newspapers  between  his  various  holding  companies 


By  Andrew  Radolf 

Recently  filed  SEC  documents 
show  Community  Newspapers  Inc.,  a 
joint  venture  involving  Ralph  Inger¬ 
soll  II  and  Warburg  Pincus  Capital 
Partners,  paid  substantially  more  for 
the  Horvitz  Newspapers  group  than 
was  widely  reported  when  the  August 
1987  acquisition  was  announced. 

These  same  documents  also  show 
that  Ingersoll  has  been  selling  his 
newspapers  between  his  various  com¬ 
panies. 

According  to  registiation  state¬ 
ments  filed  in  May  and  June  1988  with 
the  Securities  and  Exchange  Com¬ 
mission,  CNl  paid  “approximately 
$402  million  in  cash”  for  the  Horvitz 
acquisition  that  included  four  dailies 
in  Ohio,  a  daily  in  Troy,  N.Y.,  and  a 
commercial  printing  operation  in 
Ohio. 

The  purchase  price  for  the  Horvitz 
group  was  never  publicly  announced. 
At  the  time  of  the  transaction,  the 
price  was  stated  in  press  accounts  to 
be  around  $318  million. 

CNl  subsequently  sold  the  Troy 
Times  Record  to  another  Ingersoll- 
Warburg  joint  venture,  Ingersoll 
Newspapers  Inc.,  for  "approxi¬ 
mately  $68  million,”  the  registration 
statements  said. 

The  sale  of  the  Troy  newspaper 
from  one  Ingersoll-Warburg  venture 
to  the  other  reduced  the  net  price  paid 
by  CNl  for  the  Horvitz  group  to 
“approximately  $334  million,”  the 
SEC  documents  stated. 

Community  Newspapers  also 
acquired  the  Terre  Haute  Newspa¬ 
pers  “from  Ingersoll”  himself  in  June 
1987  for  900,000  shares  of  non-voting 
CNl  stock,  the  SEC  documents  state. 
The  Terre  Haute  was  valued  at  $.30 
million,  the  documents  said. 

Terre  Haute  Newspapers  publishes 
the  .36,000  daily  and  43, OCX)  Sunday 
circulation  Terre  Haute  Tribune  Star 
and  two  weekly  shoppers  with  com¬ 
bined  distribution  of  105,(M)0.  Its  1987 
revenues,  on  a  pro  forma  basis,  were 
about  $12  million,  the  registration 
statement  said. 

The  Troy  newspaper  has  about 
43,100  daily  circulation  and  45,200 


Ralph  Ingersoll  II 


Harry  Horvitz  got  "approximate'/ 
$402  million  in  cash"  for  his  newspa¬ 
pers. 

Sunday  circulation. 

The  four  Horvitz  dailies  in  Ohio 
retained  by  CNl  are  the  Lake  County 
News  Herald  in  Willoughby  with 
54,800  daily  and  62,100  Sunday  cir¬ 
culation;  the  40,600  daily  and  54, .300 
Sunday  circulation  Mansfield  News 
Journal',  the  44,300  daily  and  47,7(K) 
Sunday  circulation  Lorain  Journal 
and  the  Dover-New  Philadelphia 


Times-Reporter  with  27,600  daily  and 
28,800  Sunday  circulation. 

For  the  year  ended  Dec.  31,  1987, 
on  a  pro  forma  basis,  the  four  dailies 
group  had  combined  revenues  of 
about  $66.5  million  and  cash  flow  of 
about  $17.1  million,  according  to  the 
registration  statements.  The  four 
Horvitz  dailies  account  for  about  60% 
of  CNl's  revenues  and  about  88%  of 
its  cash  flow,  according  to  the 
registration  statements. 

The  registration  statements  are  for 
a  proposed  public  offering  by  CNl  of 
$125  million  of  senior  subordinated 
reset  notes  due  1997.  The  proceeds 
will  be  used  to  refinance  existing 
indebtedness  and  for  additional 
working  capital. 

CNl  also  filed  a  registration  state¬ 
ment  in  June  pertaining  to  a  secon¬ 
dary  offering  by  its  securityholders  of 
$1 14.9-million  principal  amount  in 
subordinated  discount  debentures. 
The  discount  debentures,  due  Dec. 
15,  1997,  were  originally  issued  by 
CNl  in  a  private  placement  at  a  price 
equal  to  65.3%  of  their  principal 
amount. 

Drexel  Burnham  Lambert  is  the 
lead  underwriter  for  both  offerings. 

The  CNl's  proposed  offering  of 
reset  notes  is  in  the  process  of  being 
rated  by  Moody’s  and  Standard  & 
Poor’s.  Ingersoll  Newspapers  Inc.’s 
debt  is  rated  Triple  C-plus  by  S&P 
and  B-1  by  Moody’s. 

Ingersoll  Newspapers  Inc.,  or  INI, 
was  formed  by  Ralph  Ingersoll  II  and 
Warburg  in  1984.  The  company  owns 
2 1  dailies  and  numerous  weeklies  and 
shoppers,  including  the  St.  Louis 
Suburban  Journals  group  of  free  dis¬ 
tribution  semiweeklies. 

Community  Newspapers  Inc.  was 
formed  by  Ralph  Ingersoll  II  and  War¬ 
burg  in  1987  and  has  a  “substantially 
similar”  structure  to  INI,  the  SEC 
documents  state. 

In  both  ventures,  Ingersoll  and 
Warburg  each  owns  50%  of  the  voting 
stock,  but  Ingersoll  controls  five 
board  seats  to  Warburg’s  four. 

Warburg  provides  the  joint  ven¬ 
tures  with  equity  capital  and  also 
helps  arrange  debt  financing. 

Ingersoll  and  Warburg  also  formed 
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Ingersoll-UK  last  year  which  pur¬ 
chased  the  Birmingham  Post  &  Mail 
and  75%  of  the  Coventry  Telegraph. 

Ralph  Ingei  soil  II  also  owns  80%  of 
Ingersoll  Publications  Co.,  or  IPCo., 
which,  for  a  fee  based  on  a  percentage 
of  revenues,  operates  the  newspapers 
owned  by  INI  and  CNI.  IPCo.,  which 
does  not  own  any  newspapers  itself, 
also  manages  publications  belonging 
to  the  the  Goodson  Newspaper  Group 
headed  by  tv  game  show  producer 
Mark  Goodson. 

IPCo.  also  initiates  and  negotiates 
acquisitions  for  the  three  companies. 

CNI’s  first  acquisition  was  the  May 
1987  purchase  of  80%  of  Chanry 
Publications,  which  publishes  free- 
distribution  community  weeklies  on 
Long  Island.  The  purchase  was  for 
$10  million  in  cash  at  the  closing  with 
the  balance  payable  through  2007  in 
amounts  “which  generally  repre¬ 
sent”  80%  of  the  revenue  growth  each 


year.  The  maximum  purchase  price, 
however,  was  set  at  $24  million. 

Subsequent  acquisitions  on  Long 
Island  have  raised  Chanry’s  distribu¬ 
tion  to  940,000  households. 

In  conversations  with  E&P  last 
winter,  Ingersoll  officials  and  invest¬ 
ment  bankers  had  said  that  CNI’s  first 
acquisition  was  the  Horvitz  group  in 
August  1987.  Those  statements  led  to 
the  belief  that  Chanry  was  part  of  INI. 
When  the  Chanry  deal  was 
announced,  it  said  only  that  IPCo. 
had  made  the  purchase  and  did  not 
state  which  Ingersoll  holding  com¬ 
pany  was  the  ultimate  acquirer. 

The  recent  registration  statements 
also  reveal  that  two  newspapers  pre¬ 
viously  believed  to  be  owned  by 
Ralph  Ingersoll  in  separate  compa¬ 
nies  from  his  Warburg  joint  ventures 
are  in  fact  part  of  the  the  Goodson 
Newspaper  Group.  The  newspapers 
are  the  Ocean  County  Observer  in 


Toms  River,  N.J.  and  the  Evening 
Herald  in  Shenandoah,  Pa. 

Besides  its  proposed  debt  offering, 
CNI  has  also  arranged  a  $150-million 
bank  loan  from  a  syndicate  headed  by 
Connecticut  Bank  and  Trust  Com¬ 
pany  and  the  Bank  of  New  England. 
The  proceeds  will  be  used  to  provide 
working  capital  and  retire  existing 
debt. 

Adjusting  for  the  bank  loan  and  the 
proposed  debt  offerings,  CNI’s  long¬ 
term  debt  is  about  $359.35  million  and 
its  stockholder  equity  about  $110.15 
million. 

CNI,  in  the  registration  statements, 
said  its  cash  flow  for  1987  and  for  the 
first  quarter  of  this  year  “were 
inadequate  to  cover  fixed  charges.” 
The  company  said,  however,  that 
through  advertising  rate  increases 
and  cost  reductions,  it  expects  “sig¬ 
nificant”  improvement  in  it. 
revenues  and  cash  flow  and  to  be  able 
to  service  its  debt  obligations. 


Newspaper  editor  indicted  on  criminai  libei  charges 

Two  politicians  charge  him  with  writing 
columns  falsely  accusing  them  of  corruption 


By  Andrew  Radolf 

A  South  Carolina  grand  jury  has 
indicted  a  newspaper  editor  for  crimi¬ 
nal  libel  after  two  politicians  invoked 
the  rarely  used  law  in  filing  charges 
against  him  for  writing  articles  accus¬ 
ing  them  of  corruption. 

James  Fitts,  editor  of  the  black 
community  weekly  the  Voice  in 
Kingstree,  S.C.,  faces  up  to  a  year  in 
jail  and  a  $5,000  fine  if  convicted.  His 
trial  has  been  scheduled  for  Septem¬ 
ber. 

The  charges  against  Fitts  were  filed 
by  state  Sen.  Frank  McGill,  who  is 
white,  and  state  Rep.  B.J.  Gordon  Jr., 
who  is  black.  They  charged  Fitts  with 
two  counts  of  malicious  intent  to  dis¬ 
tribute,  circulate  and  publish  false 
statements. 

Fitts  had  been  criticizing  the  two  in 
his  newspaper  for  18  months,  and 
urging  voters  not  to  re-elect  the  two  in 
November. 

In  one  column,  he  stated:  “If  every 
black  in  Williamsburg  County  would 
start  stealing  today  and  steal  every 
day  for  the  rest  of  their  lives,  they 
could  not  steal  as  much  as  those  two 
have  stolen  during  their  time  in 


power. 

Since  both  men  are  public  figures, 
the  prosecutor  must  adhere  to  the 
same  standard  of  proving  actual 
malice  that  applies  in  civil  libel  cases 
under  New  York  Times  v.  Sullivan. 


a  constitutional  challenge  to  his 
indictment  because  he  wanted  the 
opportunity  to  prove  in  court  that 
what  he  wrote  about  the  two  politi¬ 
cians  is  true. 

“I  want  to  prove  my  case,”  he  told 


“Anytime  you  buck  the  power  structure,  they  try  to 
silence  you,”  he  said,  adding  that  his  being  shown  the 
inside  of  a  Jail  cell  was  part  of  a  “scheme”  of 
intimidation  with  the  message,  “If  you  don’t  shut  up, 
we’re  going  to  put  you  in  here.” 


Fitts’  attorneys,  including  Edmund 
Robinson,  a  lawyer  for  the  South  Car¬ 
olina  chapter  of  the  American  Civil 
Liberties  Union,  say  they  will  file  a 
motion  seeking  to  have  the  indictment 
thrown  out  on  grounds  that  it  violates 
the  First  Amendment.  They  also 
expressed  reservations  about  the  con¬ 
stitutionality  of  a  gag  order  that  pre¬ 
vents  them  from  discussing  the  case, 
but  said  they  have  not  yet  decided 
whether  to  appeal  it. 

Fitts,  however,  told  E&P  that  he 
had  reservations  of  his  own  regarding 


E&P.  “If  this  motion  is  accepted,  the 
case  probably  will  not  go  to  court.  1 
need  to  go  to  court.” 

However,  Fitts’  attorneys  stressed 
that  despite  the  editor’s  desire  that 
they  hold  off  filing,  they  will  proceed 
with  their  constitutional  challenge  to 
the  indictment. 

“We’re  going  forward  with  a 
motion  to  quash,”  said  Robinson. 

Fitts  has  been  editor  and  part 
owner  of  the  Voice  since  January 
1987.  Prior  to  that,  he  taught  agricul- 
(Continued  on  page  35) 
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CIRCULATION  -  — - 

Retaining  readers 

The  number  one  priority  of  newspaper  circulation  execs 


is  better  coping  with  ‘churn’  or  subscriber  turnover 


By  Mark  P'itzgerald 

In  one  of  those  periodic  sea 
changes  in  the  newspaper  industry’s 
collective  consciousness,  reader 
retention  has  emerged  as  the  number 
one  circulation  priority. 

Reader  retention  —  or,  to  use  its 
opposite,  subscriber  “churn”  —  has 
been  a  longtime  newspaper  concern, 
of  course. 

What  seems  to  be  different  is  that  it 
is  now,  as  advertisers  say,  top-of- 
mind  for  circulation  executives.  The 
preoccupation  with  reader  retention 
is  reminiscent  of  industry  concern 
with  process  color  or  overall  newspa¬ 
per  “quality"  of  a  few  years  ago. 

This  concern  about  churn  was  most 
striking  at  the  89th  annual  sales  con¬ 
ference  of  the  International  Circula¬ 
tion  Managers  Association,  held  June 
26-29  in  Dallas. 

Inside  and  outside  seminar  rooms, 
reader  retention  was  a  prime  topic  of 
conversation. 

“The  main  concern  this  year?  It’s 
got  to  be  reader  retention.  On  Sun¬ 
day,  the  customer  service  seminar 
was  the  most  crowded,”  noted  Philip 
M .  Ferrara,  circulation  director  of  the 
North  Jersey  Herald  &  News  in  Pas¬ 
saic,  N.J. 

“We  must  do  a  better  job  of 
servicing  —  and  keeping  —  the  read¬ 
ers  we  do  have,”  Hartford  Courant 
editor,  publisher  and  chief  executive 
officer  Michael  Davies  declared  in  the 
conference’s  keynote  speech. 

This  new  level  of  concern  can  be 
traced  to  a  number  of  fairly  recent 
circulation  studies  that  all  come  to  the 
same  worrisome  conclusion:  newspa¬ 
per  reading  isn’t  the  habit  it  once  was. 

“Our  penetration  is  down  by  any 
yardstick,”  Al  Gollin,  Newspaper 
Advertising  Bureau  vice  president 
and  associate  director  of  research, 
declared  at  ICMA’s  opening  session. 

Although  U.S.  newspaper  circula¬ 
tion  has  stayed  steady  since  1970  — at 
about  62  million  copies  —  that  num¬ 
ber  would  be  down  if  not  for  new 
national  newspapers  such  as  USA 
Today  and  the  New  York  Times 
national  edition. 

A  new  NAB  study,  which  will  be 


released  in  full  later  this  summer,  alsf  ers  are  not  able  to  recall  newspaper 
shows  that  the  steadiest  newspaper  stories  they  do  read.  About  one-third 
readers  are  an  increasingly  aged  of  those  surveyed  could  not  recall  a 
group.  single  story,  even  though  they  were 

“It  is  worrisome  that  half  of  our  polled  in  a  week  last  October  that 

subscribers  have  gotten  their  papers  included  the  Jessica  McLure  rescue, 

for  more  than  10  years,”  Gollin  said.  the  Judge  Bork  controversy,  a  Los 

At  the  same  time,  readers  have  Angeles  earthquake,  the  pre-crash 

fallen  in  love  with  the  Sunday  stock  price  slide  and  the  start  of  the 

paper  —  a  love  that  may  not  be  good  National  Football  League  strike, 

news  for  daily  editions.  The  NAB  study  also  affirms  a  well- 

In  the  NAB  study,  for  example,  known  problem:  People  believe  they 

fully  35%  of  those  surveyed  said  if  do  not  have  enough  time  for  newspa- 

they  were  forced  to  make  a  choice  pers. 

they  would  give  up  the  six  daily  It  is  a  phenomenon  that  circulation 
papers  to  take  only  the  Sunday  paper.  executives  think  about  a  lot. 

Only  a  plurality  —  48%  —  would  Thomas  B.  Sherrill  of  the  Coliim- 

give  up  the  Sunday  edition.  has  (Ohio)  Dispatch  reflected  on  that 

“This  could  cause  serious  financial  during  ICMA’s  trip  out  to  the  South- 
and  morale  problems  [for  daily  fork  Ranch  of  Dallas  tv  show  fame, 

papers]  in  ‘he  future,”  Gollin  stated.  “1  bought  some  mints  in  the  hotel 


“Newspapers  have  to  find  ways  to  attach 
themselves  to  the  reader.  It’s  not  enough  for  it  to  Just 
go  ‘thud’  on  the  lawn.” 


The  Toronto  Star  has  already  seen  |  and  they  cost  something  like  750. 1  ate 
some  of  those  consequences.  The  all-  maybe  two  of  them  and  then  lost  the 

day  newspaper  accepts  any  kind  of  box,”  he  said.  “That  didn’t  bother 

subscription  pattern.  me,  but  when  it  comes  to  news- 

As  a  result,  its  Wednesday  edi-  papers  —  which  people  pay  less 

tion  —  best  food  day  in  Toronto  —  for  —  they  feel  guilty  when  they  pile 

runs  40,000  subscribers  ahead  of  up  and  aren’t  read.” 

other  weekdays,  reported  circulation  Too  often,  subscribers  cure  that 
director  B.  Neil  Clark.  guilt  by  getting  rid  of  the  paper. 

However,  the  success  of  the  Wed-  Circulation  managers  are  getting 
nesday  edition  threatened  to  slow  tired  ofkeeping  sales  up  by  constantly 
morning  delivery,  he  said.  writing  new  —  and  expensive  — 

The  paper  now  offers  the  Wednes-  “starts”  to  replace  a  consistently 
day-only  program  for  afternoon  deliv-  high  level  of  “stops.” 

ery  only,  and  it  probably  will  eventu-  It  has  become,  as  Houston  Chroni- 
a!ly  drop  the  offer  altogether,  Clark  cle  promotion  director  Page  Haines 
commented.  says,  “the  treadmill  frustration  of 

The  NAB  study  also  punctures  a  constantly  writing  new  orders  to  keep 
long-held  newspaper  belief:  that  up  the  bottom  line.” 
newspapers  provide  more  detailed  This  churn  does  not  have  only 
news  than  broadcast  —  and  every-  financial  consequences,  either.  In 

one  knows  it.  many  ways  it  even  changes  the  way 

In  fact,  Gollin  said,  “The  balance  newspapers  can  be  edited,  said 
has  shifted  away  from  newspapers.  Richard  Cheverton,  assistant  manag- 
Fifty-two  percent  now  want  more  ing  editor  of  the  Orange  County 
details  in  newspapers.”  (Calif.)  Register. 

A  large  number  of  newspaper  read-  “Newspapers  have  to  find  ways  to 
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attach  themselves  to  the  reader.  It's 
not  enough  for  it  to  just  go  ‘thud’  on 
the  lawn.  You  [as  an  editor]  must 
accept  the  fact  that  you  have  a  bunch 
of  strangers  at  the  table  every  night 
and  what  you  need  [in  your  pages]  are 
place  cards,”  Chcverton  said. 

Newspaper  churn  is  big. 

Knight-Ridder's  Don  Nizen  cited  a 
study  showing  that  using  just  com¬ 
puter-initiated  starts  (CIS),  newspa¬ 
pers  wrote  about  25  million  starts  and 
had  about  24  million  stops. 

Many  of  those  stops,  however, 
might  have  been  reversed  if  the  pro¬ 
cess  had  not  been  so  impersonal, 
Nizen  suggested. 

“Do  not  let  a  computer  stop  a  sub¬ 
scription  with  no  human  input.”  he 
warned. 

A  number  of  newspapers  are  trying 
a  yearlong  experiment  in  which  10 
readers  are  given  usual  service  while 
another  10  are  chosen  (  andomly  to  be 
“buddy  readers,”  who  get  special 
attention  such  as  extra  premiums  and 
services. 

The  Fort  Worth  (Texas)  Star-Tele- 
gram,  for  example,  even  takes  these 
“buddies”  on  a  tour  of  its  production 
facilities. 

So  far,  “buddy  readers”  are 
renewing  their  subscriptions  at  a  rate 
of  about  86%,  against  79%  renewals 
for  the  control  group,  Nizen  said. 

The  Washington  Post  has  found 


that  simply  printing  a  person’s  name 
on  a  subscription  solicitation  rather 
than  “occupant”  increases  response 
by  50%,  Candace  Medd  pointed  out. 

The  Hartford  Courant  increased  its 
paid-in-advance  subscriptions  by 
roughly  25%  by  using  a  computer¬ 
generated  letter  that  has  a  “personal” 
look,  said  Fritz  Jacobi,  regional  cir¬ 
culation  director  for  Gannett  Co. 

Similarly,  new  subscribers  or 
recent  stops  are  sent  personal  letters 
at  the  Tallahassee  (Fla.)  Demoerat. 
where  circulation  is  up  3.4%  in  the 
two  years  since  the  practice  began. 

Probably  the  best  predictor  of  sub- 
scription  retention,  however,  is 
whether  people  ask  for  the  paper. 

“The  bottom  line  is  the  more  volun¬ 
tary  the  order,  the  more  likely  it  will 
be  retained,”  remarked  Medd  of  the 
Washington  Post. 

Circulation  managers  also  concede 
that  their  delivery  service  contributes 
significantly  to  churn. 

“We’ve  all  heard  the  saying,  ‘Love 
us  or  leave  us,’  but  I  think  when  it 
comes  to  service  it’s  ‘love  us  —  and 
leave  us.’  Readers  cherish  the  prod¬ 
uct  and  they  can’t  stand  the  service,” 
said  Walter  Moredock,  circulation 
director  of  the  San  Diego  Union  and 
San  Diego  Tribune. 

“1  think  it’s  time  we  started  to 
spend  some  money  on  our  subscrib¬ 
ers  who  love  us,  and  don’t  want  to 


leave  us,”  he  added. 

“Service  is  not  our  best  product.” 
the  Hartford  Courant’s  Davies  stated 
flatly. 

Yet.  improving  service  can  have  an 
immediate,  positive  effect. 

At  the  Las  Vegas  Review-Journal, 
for  example,  higher  performance 
standards  were  written  into  contracts 
with  independent  contractors  and 
generous  bonuses,  again  based  on 
performance,  were  offered  to  carriers 
and  circulation  employees. 

Contractors,  for  example,  can  get 
up  to  a  20%  discount  on  their  whole¬ 
sale  price  if  they  exceed  the  service 
standards. 

The  result;  Service  calls  declined 
from  3.9  to  just  1.3  per  thousand  on 
daily  editions  from  1985  to  this  year, 
said  circulation  director  Robert 
Kuptz. 

In  the  same  period,  home  delivery 
is  up  19.3%  and  penetration  has 
increased  from  47.6%  of  households 
to  52.1%,  Kuptz  observed. 

Circulation  managers  say,  how¬ 
ever,  that  no  matter  what  effort  they 
make,  subscription  churn  will  con¬ 
tinue  to  be  a  fact  of  modern  life. 

Their  aim  is  to  get  it  under  control. 

“Subscription  turnover  or  churn.” 
Gannett’s  Jacobi  asserted,  “will  be 
with  us  always  —  but  it  can  be  man¬ 
aged.” 


Independent  agency  vs.  independent  contractor  system 

Which  is  the  best  way  for  newspapers  to  distribute? 


By  Mark  Fitzgerald 

Moving  to  an  independent  agent 
carrier  program  is  not  the  panacea 
that  some  newspapers  think,  a  top 
circulation  law  attorney  has  warned. 

“Many  [circulation  managers] 
believe,  if  1  have  these  independent 
agents,  1  can  have  more  control  over 
the  carrier  than  independent  contrac¬ 
tors.  But  that’s  not  really  true,”  said 
Michael  Zinser  of  the  Nashville- 
based  management  law  firm.  King  & 
Ballow. 

“If  you  think  you  can  control 
everything  your  carrier  does  out 
there  .  .  .  well,  basically  you’re  oper¬ 
ating  under  a  misunderstanding,”  he 
added. 

Zinser  made  his  comments  during 
the  International  Circulation  Manag¬ 
ers  Association’s  89th  annual  sales 
conference  in  Dallas  (June  26-29). 

At  the  same  seminar,  newspaper 
circulation  directors  spoke  of  their 
experiences  with  the  independent 


agency  system,  the  independent  con¬ 
tractors  system  —  and  even  an  all¬ 
employee  carrier  system. 

The  independent  ageney  has  been 
viewed  as  a  solution  to  the  enduring 
newspaper  circulation  dilemma:  the 
desire  to  control  subscription  lists, 
home  delivery  prices,  and  carrier  per¬ 
formance  standards  while  at  the  same 


time  avoiding  the  taxes,  salaries  and 
benefits  involved  in  actually  employ¬ 
ing  carriers. 

With  the  agency  system,  the  news¬ 
paper  retains  ownership  of  the  news¬ 
paper  and  can  set  a  single  price.  Inde¬ 
pendent  agents  pay  for  the  right  to 
deliver  the  paper,  and  their  carriers 


are  also  not  employees  of  the  newspa¬ 
per. 

Under  the  independent  contractor 
system,  carriers  buy  papers  from  the 
newspaper  and  resell  them  at  what¬ 
ever  price  they  set.  Typically,  the 
contractors  employ  the  actual  car¬ 
riers  and  agree  to  assume  all  risks, 
such  as  subscribers  who  do  not  pay. 


Some  big  newspapers  have  moved 
to  the  agency  system  in  recent  years, 
principally  because  they  wanted  to 
eliminate  a  crazy  quilt  of  prices 
throughout  its  circulation  area. 

In  one  example,  by  the  time  the 
Kansas  City  Star  moved  to  an  agency 
(Continued  on  page  35) 


“If  you  think  you  can  control  everything  your  carrier 
does  out  there  . . .  well,  basically  you’re  operating 
under  a  misunderstanding,”  he  added. 
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Unsigned  letter  runs  as  lead  story 

Vermont  newspaper  crusades  against  'Scarlet  Letter’ 
by  running  rape  victim’s  letter  on  the  front  page 


By  Steven  K-Brooks 

The  letters  page  of  the  Brattlehoro 
(Vt.)  Reformer  is  an  animated,  often 
provocative  community  forum. 

Recently  the  Reformer  published 
an  unsigned  letter,  by  a  woman  who 
had  been  raped,  as  the  front-page  lead 
story  with  the  headline,  “Rape  vic¬ 
tim:  ‘Enraged,’  not  ‘embarrassed.’  ” 

“It’s  the  first  time  to  my  knowledge 
that  anyone  has  run  an  unsigned  letter 
on  Page  One  with  a  six-column  head¬ 
line,"  said  Reformer  editor  Norman 
Runnion.  “To  do  so,  1  had  to  run  an 
explanation  as  well." 

The  explanation,  alongside  the  let¬ 
ter,  was  titled,  “An  issue  of  public 
debate."  A  news  story  about  the 
police  investigation  appeared  on  the 
other  side.  In  his  statement  Runnion 
said  the  woman’s  letter  “offers  les¬ 
sons  to  be  learned,  and  raises  major 
issues  of  policy  in  how  the  police  and 
the  press  treat  such  crimes." 

The  first  report  of  the  crime  in  the 
Reformer,  based  on  a  police  press 
release,  was  a  short  item,  “Assault 
suspect  sought.”  The  story  gave  the 
location,  the  woman’s  age,  and 
requested  information  from  anyone 
who  had  witnessed  anything  suspi¬ 
cious.  It  referred  to  what  was  actually 
a  brutal  rape  as  “a  reported  assault." 
Due  to  a  police  error,  the  press 
release  was  issued  48  hours  after  the 
crime. 


The  day  before  that  Reformer  item, 
a  newspaper  in  a  nearby  city,  the 
Keene  (N.H.)  Sentinel,  reported  that 
a  rape  had  taken  place.  When  the 
Reformer  contacted  Brattleboro 
Police  Chief  Bruce  Campbell,  he  con¬ 
firmed  that  the  Sentinel’s  story  was 
correct  The  Sentinel’s  information 


(Steven  K-Brooks  is  a  free-lance 
writer.) 
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Ra|H'  Nicliin;  ‘KiirajjtHl.'  not  ■(■iiil>arras»s«r 


Brattleboro  (Vt.)  Reformer  carried  o 
rope  victim's  unsigned  letter  os  o  front¬ 
page  lead  article. 


had  come  from  an  unnamed  source 
“close  to  the  case." 

Later  the  woman  who  had  been 
raped  revealed  in  her  front-page  letter 
that  the  source  had  been  an  acquain¬ 
tance  whose  gut  reaction  to  a  report¬ 
er’s  question  was,  “Assault,  what 
assault?  You  mean  the  rape?" 

The  day  after  the  “Assault  suspect 


sought"  story,  the  Reformer  printed 
“Rape  suspect  sought."  The  story 
quoted  Campbell  explaining  that  the 
police  had  not  called  the  attack  a  sex¬ 
ual  assault  because  “Publicizing  such 
a  serious  and  personal  assault  on  the 
woman  in  her  own  community  seems 
to  me  to  make  her  twice  a  victim.” 
Although  she  was  not  named,  in  a 
small  town  her  identity  might  be 
apparent,  he  said. 


At  this  point  Reformer  editor 
Runnion  became  “really,  really 
upset"  by  what  he  perceived  to  be  the 
use  of  code  words  which  fudge  real¬ 
ity. 

“1  asked  Tego  [reporter  Theresa 
M.  Maggio]  to  ask  the  police  depart¬ 
ment  about  their  policy.  1  felt  very 
strongly  that  we  should  investigate 
the  question  of  how'  the  police  depart¬ 
ment  handled  reports  of  rape.” 

“1  went  after  it  as  a  regular  news 
story  and  tried  to  ask  who,  what, 
when,  where,  why,  and  how.  1  tried  to 
get  answers  from  the  police  depart¬ 
ment  as  1  always  do,”  noted  Maggio 
in  an  interview. 

Campbell  reiterated  his  reasons  for 
having  called  it  an  assault  and  said, 
“It  was  a  judgement  call." 

In  order  to  bring  out  the  other  side, 
Maggio  interviewed  Runnion. 

“I  have  two  concerns,”  Runnion 
said.  “First,  that  people  will  see  the 
word  ‘assault’  and  dismiss  it  as  not 
that  important  .  .  .  maybe  a  mugging. 
Secondly,  if  the  police  department  is 
to  use  code  words  for  crimes,  people 
will  assume  every  assault  is  a  rape 
when  it’s  not.” 

Runnion  saw  publication  of  the 
woman’s  letter  as  “an  opportunity  to 
deal  with  an  issue  that’s  been  swept 
under  the  rug  for  too  long." 

After  the  front-page  letter,  “It 
became  easier  w  hen  1  went  in  with  the 
laundry  list.  You  don’t  usually  get  a 
weapon  like  that,"  Maggio  com¬ 
mented. 

In  her  letter  the  woman  discussed 
what  it  was  like  to  struggle  for  her  life; 
her  concern  with  apprehension  so 
“that  no  person  should  experience 
what  happened  to  me”;  the  actions  of 
the  police  department,  and  her  feel¬ 
ings  about  the  role  of  the  press. 

About  the  press,  she  remarked: 
“Members  of  the  public  have  a  right 
to  know  every  detail  of  an  event  such 
as  that  which  has  happened  to  me  for 
two  reasons:  to  help  apprehend  the 
perpetrator  and  to  help  protect  them¬ 
selves. 

“There  is  always  much  misinfor¬ 
mation  printed  in  the  press.  Part  of 
this  appears  to  be  from  no  apparent 
policy  at  the  police  station  to  central- 


“It’s  the  first  time  to  my  knowledge  that  anyone  has 
run  an  unsigned  letter  on  Page  One  with  a  six-column 
headline,”  said  Reformer  editor  Norman  Runnion. 


14 


EDITOR  &  PUBLISHER  for  July  2,  1988 


ize  information  and  make  conscious 
efforts  to  disseminate  facts  that  will 
help  locate  the  offender  and  help  indi¬ 
viduals  protect  themselves.  One  per¬ 
son  should  be  the  contact  point  for  the 
press  at  the  police  station.  The  com¬ 
munity  needs  to  know  the  type  of 
criminal  activity  being  carried  on 
here,  and  my  opinion  is  that  is  best 
done  through  focused  discussion  and 
conscious,  thoughtful  press  releases. 

“I  think  it  is  perfectly  appro¬ 
priate  —  and  only  responsible 
action  —  for  the  police  and  media  to 
work  together  to  release  information 
that  a  serious  assault  and  rape  has 
occurred  in  Brattleboro.  The  victim 
fought  for  her  life  and  was  unable  to 
escape  until  he  left.” 

In  an  interview,  the  woman  pointed 
out  that  “1  was  driven  to  write  the 
letter  after  reading  statements  by 
three  or  four  people  .  .  .  about  how  1 
was  feeling,  and  1  was  enraged  .... 

I  wanted  people  to  know  that  this 
dangerous  thing  had  happened  in 
Brattleboro;  why  didn’t  people 
know?  I  did  not  want  my  name 
in  the  paper  but  I  wanted  people  to 
know  how  it  felt." 

When  she  delivered  her  letter  to  the 
Reformer  editor,  she  has  reported,  he 
told  her,  “You  are  reflecting  exactly 
what  I've  been  feeling.  Would  you 
mind  if  I  publish  it  on  the  front  page?" 

Runnion  told  E&P  that  he  has  said 
for  years  that  rape  is  a  crime  of  vio¬ 
lence,  not  a  sex  crime.  “Therefore 
when  she  came  in  and  handed  me  the 
letter  I  said  to  her,  ‘I've  been  looking 
for  those  words  for  years.'  ” 

Referring  to  The  Scarlet  Letter  — 
Nathaniel  Hawthorne's  story  about  a 
badge  of  shame  placed  on  a  woman 
who  had  an  “illicit”  affair  —  Run¬ 
nion  stated,  “In  various  meetings  of 
newspaper  editors  dating  back  almost 
10  years  I  have  argued  that  a  ‘Scarlet 
Letter'  should  not  be  put  on  rape  vic¬ 
tims.” 

In  an  editorial,  “Time  to  abolish 
‘The  Scarlet  Letter,”'  Runnion 
defended  his  front-paging  the  letter 
and  discussed  his  motivations.  He 
explained  that  secrecy  and  misinfor¬ 
mation  encourage  stigmatization  of 
rape  victims  and  causes  rape  to  be  one 
of  the  most  underreported  crimes. 

“If,  on  the  other  hand,  victims  are 
‘enraged,’  not  ‘embarrassed,’  they 
will  pick  up  the  phone  immediately.  If 
police  have  that  information  quickly, 
they  can  act  quickly.  More  rapists  will 
be  arrested,  more  jailed.” 

Before  publishing  the  front-page 
letter,  Runnion  discussed  it  with 
Chief  Campbell  and  explained  his 
concept  of  “The  Scarlet  Letter.” 
Runnion  says  Campbell  “grasped 
instantly  what  we  were  after.”  He 
agreed  that  her  speaking  out  would 


increase  the  likelihood  of  other 
women  coming  forth. 

About  a  week  after  her  letter 
appeared,  the  Reformer  carried  a 
front-page  story  announcing  a 
“March  to  help  stop  violence.”  In 
that  story  the  woman's  name  was 
given,  with  her  permission.  She  said 
she  did  not  wish  to  be  known  as  a  rape 
victim,  or  even  a  rape  survivor,  but 
would  rather  be  characterized  as  a 
“rape  warrior.” 

In  that  story  she  said  women  don't 
report  rape  because  “The  gut  reac¬ 
tion  of  the  public  is  to  blame  the 
victim  .  .  .  and  women  absorb  that. 
They  ask  themselves.  ‘What  did  1  do 
to  make  this  happen  to  me?'” 

According  to  the  story,  last  year 
only  two  rapes  were  reported  to  the 
Brattleboro  Police,  yet  20  women 
who  said  they  were  raped  were 
counseled  at  the  local  Women's  Crisis 
Center. 


police  and  ignored  by  the  state’s 
attorney. 

“1,  too,  feeling  hurt  and  angry, 
wrote  a  letter  to  my  local  paper.  They 
never  printed  it,”  but,  she  went  on  to 
say,  “  .  .  .  Though  the  rape  will  hurt 
you  a  very  long  time  maybe,  because 
of  the  caring  you've  received  from 
your  community  and  the  voice  you've 
gained  through  your  local  paper,  j 
others  of  us,  with  yourself,  may  be  | 
able  to  make  someone  sit  up  and  lis¬ 
ten.” 

The  events  in  Brattleboro  appar¬ 
ently  have  prompted  other  newspa¬ 
pers  not  only  to  listen,  but  to  speak 
out. 

After  members  of  a  Middlebury, 
Vt..  college  fraternity  hung  a  blood¬ 
ied.  disfigured  female  mannequin 
from  a  balcony  during  a  party,  the 
Rutland  (Vt.)  Herald  ran  an  editorial 
deploring  “ignorance  of  the  facts  of 
rape”  and  “a  cavalier  attitude  toward 


“Members  of  the  public  have  a  right  to  know  every 
detail  of  an  event  such  as  that  which  has  happened  to 
me  for  two  reasons:  to  help  apprehend  the 
perpetrator  and  to  help  protect  themselves.” 


The  march  was  dedicated  to:  “The 
victims  who  did  not  survive.  The  chil¬ 
dren  who  cannot  yet  speak.  The  sur¬ 
vivors  discovering  our  voices  and  our 
pens.  Victims  silent,  not  by  choice.” 

Many  letters  of  support  came  in. 

“Every  letter  that  has  come  in 
about  this,”  said  Runnion,  “we  have 
featured  to  keep  the  issue  alive.” 

For  at  least  two  of  the  letter  writers, 
the  “Scarlet  Letter”  was  shattered.  A 
Chicago  woman  who  had  heard  about 
the  events  in  Brattleboro  wrote,  “1 
am  a  silent  victim  as  well  as  a  senior 
citizen  who  has  never  been  able  to 
share  an  early  kidnapping-rape  in  my 
twenties  and  battering  in  my  thir¬ 
ties.” 

She  went  on  to  say  that  only  when 
she  heard  about  the  Brattleboro 
woman's  ordeal  “did  all  the  hidden 
emotions  well  up  within  me  and  make 
me  want  to  cry,  ‘No  more  silent 
victims.’  ” 

The  Chicago  woman  made  a  huge 
banner  with  those  words,  sent  it  to 
Brattleboro  where  it  was  carried  at 
the  head  of  the  march.  “No  more 
silent  victims,  no  more  solo  tears,” 
became  the  march's  slogan. 

Another  woman,  who  also  signed 
her  name,  wrote  about  her  experience 
as  a  rape  victim  two  years  before  in 
Rutland,  Vt.  She  said  that,  with  the 
exception  of  a  single  policewoman 
who  cared,  her  charges  were  treated 
as  a  joke,  particularly  by  the  state 


sexual  violence.” 

The  editorial  mentioned  that  “A 
rape  victim  in  Brattleboro  has  chosen 
to  speak  out  about  her  own  rape  in  an 
effort  to  dispel  ignorance  that  so  obvi- 
ously  surrounds  the  issue.”  The 
Reformer  also  ran  a  powerful  editorial 
about  the  Middlebury  incident. 

In  addition,  the  Reformer  reprinted 
an  editorial.  “Be  ‘enraged.’  not 
‘embarrassed.’  ”  from  the  St.  Alhan.s 
(Vt.)  Messenfter.  The  editorial 
praised  the  Reformer’s  crusade 
against  public  ignorance  about  the 
violence  of  rape. 

In  that  piece,  editor  Emerson  Lynn 
wrote,  “If  you  think  the  public  under¬ 
stands  more  about  rape  than  the 
newspaper  contends,  then  consider 
the  news  that  came  this  week  from 
Providence.  R.L.  where  65%  of  boys 
and  girls  in  the  seventh  through  ninth 
grades  said  it  was  acceptable  for  a 
man  to  force  a  woman  to  have  sex  if 
they  had  been  dating  for  more  than  six 
months.  On  a  separate  question  to 
sixth-  through  ninth-graders,  almost 
25%  of  those  who  responded  said  it 
was  fine  for  a  man  to  force  a  woman  to 
have  sex  with  him  if  he  had  spent 
some  money  on  her.”  The  AP 
account  of  the  survey  appeared  on  the 
Op-Ed  page. 

Three  hundred  people  showed  up 
for  the  march.  Proportional  to  Brat- 
tleboro's  population  of  under  1 3.000. 

(Continued  on  pafte  41) 
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Antitrust  case  settlement 

ADVO,  New  York  Times  Regional  Group  reach  agreement 


By  Debra  Gersh 

ADVO-Systems  Inc.  and  the  New 
York  Times  Regional  Newspaper 
Group  have  agreed  to  a  settlement  in 
ADVO's  antitrust  lawsuit  against 
NYTRNG. 

Windsor,  Conn. -based  ADVO  filed 
suit  just  over  a  year  ago,  charging  that 
NYTRNG  and  other  alleged  co-con¬ 
spirators  sought  to  prevent  it  from 
purchasing  a  newspaper  ratings  study 
from  either  Simmons  Major  Market 
Research  or  the  Scarborough 
Research  Company,  which  has  since 
merged  with  Birch  Radio  to  become 
Birch/Scarborough  Research. 

The  direct  mail  company’s  suit 
charged  violations  of  federal  antitrust 
regulations,  violation  of  the  Connecti¬ 
cut  Antitrust  Act,  unfair  methods  of 
competition  and  unfair  acts  or  prac¬ 
tices.  and  with  interference  in  poten¬ 
tial  business  relations  {H&F,  May  .^0, 
1987). 


will  be  entitled  to  similar  reimburse¬ 
ment  from  ADVO. 

“We  are  pleased  with  the  settle¬ 
ment,"  said  Times  spokeswoman 
Nancy  Nielsen,  who  noted  that  the 
settlement  simply  maintained  what 
NYTRNG  had  said  throughout  the 
proceedings  —  that  it  did  nothing 
that  was  illegal  or  inappropriate  —  so 
there  was  no  problem  stating  in  the 
settlement  that  NY  I  RNG  would  not 
do  in  the  future  what  it  had  main¬ 
tained  it  did  not  do  all  along. 

However.  ADVO  vice  president/ 
general  counsel  David  M.  Stigler  told 
E&P  that  if  his  company  had  the 
money,  it  would  have  pursued  the 
case. 

“It  was  becoming  not  cost-effec¬ 
tive,"  he  said,  noting  that  ADVO’s 
legal  costs  have  been  tremendous  and 
would  not  be  covered  by  potential 
damages  awarded. 

Nielsen  said  the  cost  of  the  suit  was 
insignificant  to  the  New  York  Times 


Under  the  terms  of  the  settlement,  NYTRNG  “has 
denied  all  allegations  of  misconduct”  and  “agrees 
that  it  will  refrain,  directly  or  indirectly  from”  action 
that  “restricts  or  prevents  ADVO  from  obtaining  any 
non-proprietary  goods  or  services  from  any  supplier 
of  market  research  data  ...” 


Under  the  terms  of  the  settlement, 
NYTRNG  “has  denied  all  allegations 
of  misconduct"  and  “agrees  that  it 
will  refrain,  directly  or  indirectly 
from"  action  that  “restricts  or  pre¬ 
vents  ADVO  from  obtaining  any  non¬ 
proprietary  goods  or  services  from 
any  supplier  of  market  research  data 
or  which  fixes,  establishes  or  main¬ 
tains  the  price  at  which  such  goods  or 
services  are  offered  or  sold  to 
ADVO." 

NYTRNG  also  agreed  to  make  a 
SI7.0()0  contribution  to  the  United 
Way  of  Hartford,  Conn.,  in  ADVO’s 
name. 

The  settlement  further  states  that 
should  NYTRNG  breach  any  provi¬ 
sion  of  the  agreement.  ADVO  will  be 
able  to  collect  attorney’s  fees  and 
costs.  If.  however.  ADVO  cannot 
establish  such  a  violation,  NYTRNG 
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Co.,  as  legal  work  was  done  in-house. 

The  agreement  also  calls  for 
NYTRNG  to  send  a  letter  to  Simmons 
and  Scarborough  stating:  “As  vou 
know.  ADVO  sued  NYTRNG. 
charging  it  with  violations  of  the  anti¬ 
trust  laws  in  connection  with  the  sale 
of  the  1987  Scarborough  and  Sim¬ 
mons  newspaper  research  studies  to 
ADVO.  NYTRNG  does  not  admit 
that  it  inteifered  with  ADVO’s  ability 
to  obtain  market  research  data,  or 
with  the  prices  at  which  Scarborough 
and  Simmons  offered  their  studies  to 
ADVO. 

“The  parties  have  now  agreed  to 
settle  the  lawsuit.  As  part  of  the  set¬ 
tlement,  NYTRNG  has  agreed  that  it 
will  not  interfere  in  any  way  with 
ADVO's  ability  to  obtain  available 
market  research  data.  You  are  free  to 
sell  your  newspaper  studies  to  any¬ 


one.  including  ADVO,  and  at  what¬ 
ever  price  you  choose.  We  will  not 
withdraw'  our  support  of  your  com¬ 
pany  based  on  any  such  sales.  A  copy 
of  the  settlement  is  attached." 

Copies  of  that  letter  were  to  be  sent 
to  members  of  the  Newspaper 
Research  Council /Internationa  I 
Newspaper  Advertising  and  Market¬ 
ing  Executives  Syndicated  Research 
Task  Eorce. 

In  the  agreement  ADVO  reserved 
its  rights  against  third  parties,  except 
those  affiliated  or  organizationally 
associated  with  NYIRNG,  including 
use  of  evidence  obtained  to  date. 
Should  any  NY  l'RNG  affiliate  be 
named  by  a  third  party.  ADVO  agreed 
to  indemnify  NYTRNG  and  its  affili¬ 
ates  and  exempt  it  from  any  claims  or 
awards. 

“We  have  accomplished  every¬ 
thing  that  we  set  out  to  do  with  this 
litigation,"  Stigler  said  in  a  release. 
“Through  discovery.  ADVO  uncov¬ 
ered  flagrant  and  unlawful  conspira¬ 
torial  conduct  on  the  part  of  many 
newspapers  aimed  at  causing  com¬ 
petitive  injury  to  ADVO." 

Although  he  has  copies  of  corres¬ 
pondences  which  he  alleges  substan¬ 
tiate  his  claim.  Stigler  told  E&P  he  is 
prohibited  from  saying  what  is  con¬ 
tained  in  those  letters  by  a  confiden¬ 
tiality  order. 

In  its  release,  however.  ADVO 
states.  “The  other  newspaper  parties 
involved  included  the  Los  Angeles 
Times,  Scripps  Howard.  Times  Mir¬ 
ror  Newspapers,  the  Fittshio  f’lt  Fress 
and  the  International  Newspaper 
Marketing  Association." 

In  its  original  lawsuit,  filed  May  15, 
1987  in  U.S.  District  Court  in  Connec¬ 
ticut.  ADVO  named  as  co-conspira¬ 
tors  Simmons  Market  Research 
Bureau  Inc.  (parent  company  of 
SMMR).  Scarborough  Research  Cor¬ 
poration  (now  Birch/Scarborough 
Research),  the  NRC/INAME  Syndi¬ 
cated  Research  Task  Force  and  Jack 
Vernon,  NYTRNG  vice  president/ 
group  marketing  and  then-chairman 
of  the  NRC/INAME  task  force. 

Those  contacted  by  E&P  who  were 
named  by  ADVO  both  in  its  statement 
and  as  co-conspirators  in  the  lawsuit 
had  little  comment  other  than  that 
(Continued  on  pufte  41) 


EDITOR  &  PUBLISHER  for  July  2,  1988 


Bullish  feeling 

Southern  Newspaper  Publishers  Association  members  upbeat  about  ad 
and  circulation  trends  for  their  newspapers  over  the  next  five  years 


Southern  newspaper  publishers  are 
upbeat  about  the  trends  for  costs  and 
revenues  over  the  next  five  years, 
according  to  a  recent  survey  by  the 
Southern  Newspaper  Publishers 
Association. 

The  survey  was  devised  by  SNPA 
president  Larry  Franklin,  executive 
vice  president  of  Harte-Hanks  Com¬ 
munications. 

While  87%  of  140  respondents 
believe  retail  sales  will  increase  in 
their  markets  over  the  next  five  years, 
69%  believed  their  share  of  retail 
advertising  dollars  will  increase. 
Twenty-seven  percent  saw  their 
share  of  retail  dollars  remaining  the 
same,  and  only  4%  predicted  a 
decrease  in  their  share. 

Eighty  percent  of  the  respondents 
saw  their  share  of  retail  advertising 
volume  increasing,  while  19%  saw 
their  share  remaining  the  same.  Only 
1%  predicted  a  decline  in  their  retail 
advertising  share. 

Three-quarters  of  the  respondents 
said  their  dollars  per  retail  ad  will 
increase  over  the  next  five  years. 
Thirteen  percent  saw  a  decrease  in 
their  dollars  per  retail  ad,  but  12%  saw 
the  figure  remaining  the  same. 

Publishers  were  even  more  opti¬ 
mistic  about  classified,  with  85%  pre¬ 
dicting  their  share  of  classified  ad 
dollars  will  increase  during  the  next 
five  years  and  15%  seeing  their  share 
remaining  the  same.  No  publisher 
predicted  a  drop  in  his  share  of  classi¬ 
fied  dollars. 

Dollars  per  classified  ad  will  also 
increase,  believe  87%  of  the  respon¬ 
dents,  while  10%  think  dollars  per 
classified  ad  will  remain  the  same. 
Three  percent  saw  a  decrease. 

Inserts  will  continue  their  growth 
as  73%  of  the  respondents  saw  insert 
revenue’s  percentage  of  total  adver¬ 
tising  revenue  increasing.  Only  5% 
saw  inserts'  percentage  of  their  total 
ad  revenues  decreasing  over  the  next 
five  years.  Twenty-two  percent  of  the 
respondents  predicted  the  percentage 
would  remain  unchanged. 

Responses  were  mixed  whether 
competing  media  would  be  increasing 
or  decreasing  their  share  of  retail  and 
classified  dollars. 


Larry  Franklin 
Devised  the  survey 


For  example.  20%  of  the  responses 
cited  broadcast  tv  increasing  its  share 
of  retail  dollars,  but  22%  said  tv’s 
share  would  decline.  Twenty  percent 
of  the  responses  saw  mail  gaining 
market  share  of  retail  dollars,  but  16% 
predicted  mail’s  share  would  drop. 


There  seemed  to  be  a  clear  consen¬ 
sus  only  with  cable  television  as 
14.5%  of  the  responses  saw'  cable 
gaining  in  market  share  of  retail  dol¬ 
lars  and  only  1%  saw  cable’s  share 
declining. 

Responses  for  classified  showed 
that  26%  believed  shoppers  will 
increase  their  share  of  classified  ad 
dollars  in  the  next  five  years.  How¬ 
ever,  24.5%  said  shoppers  will  lose 
some  of  their  classified  dollars’  share. 

The  verdict  on  broadcast  tv  was 
also  split.  Nine-and-a-half  percent 
said  tv  will  increase  its  market  share 
of  classified  ad  dollars,  but  1 1 .5%  said 
its  classified  share  will  decrease. 


Cable  was  also  seen  gaining  market 
share  in  classified,  with  17.5%  of  the 
responses  citing  cable  increasing  its 
share  of  classified  ad  dollars.  Only 
2.5%  saw  cable  losing  classified  mar¬ 
ket  share. 

SNPA  publishers  cited  small  retail 
accounts  as  their  greatest  growth 
opportunity  over  the  next  five  years. 
Health  and  beauty  care  came  next, 
followed  by  consumer  services,  auto¬ 
motive.  fast  food,  specialty  shops, 
grocery,  financial  services,  discount 
stores  and  malls. 

SNPA  publishers  said  more  and 
better  zoning  will  be  the  new  products 
and  services  they  will  be  offering 
most  frequently  in  the  next  five  years. 
There  will  be  zoned  ROP.  zoned  clas¬ 
sified.  zoned  mail,  zoned  preprints, 
zoned  editions,  zoned  sections, 
zoned  shoppers,  zip  code  zoning  — 
virtually  every  possible  area  of  zon¬ 
ing. 

In  moves  tied  in  with  the  trend  to 
more  zoning,  SNPA  members  also 
said  they  plan  to  improve  their  total 
market  coverage  products  in  the  next 
five  years. 

SNPA  publishers  said  their  news¬ 


papers  will  be  running  more  advertis¬ 
ing  and  editorial  color  in  the  next  five 
years. 

The  bullish  outlook  extended  to 
newspaper  circulation,  as  88%  of  the 
respondents  said  they  expected  their 
circulation  to  increase  in  the  next  five 
years.  Ten  percent  said  circulation 
will  remain  constant  and  only  2%  said 
it  would  decrease. 

As  for  penetration.  69%  of  the 
respondents  saw  it  increasing,  com¬ 
pared  with  26%  who  said  it  will 
remain  the  same  and  5%  who  saw  a 
decrease. 

Single  copy  sales  will  also  grow  in 
(Continued  on  pa^e  40) 


Three-quarters  of  the  respondents  said  their  dollars 
per  retail  ad  will  increase  over  the  next  five  years. 
Thirteen  percent  saw  a  decrease  in  their  dollars  per 
retail  ad,  but  12%  saw  the  figure  remaining  the  same. 
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Things  heat  up  in  Detroit 

Unions  picket  newspapers  to  protest  siow  pace  of  contract  negotiations; 
FolA  action  sought;  Meese  says  JOA  decision  near 


By  Mark  Fitzgerald 

Newspaper  union  members 
recently  picketed  outside  the  Detroit 
Free  Press  and  Detroit  News  to  mark 
the  second  anniversary  since  their 
last  contract  wage  increase. 

Meanwhile.  Newspaper  Guild 
Local  22  formally  asked  U.S.  Attor¬ 
ney  General  Edwin  Meese  111  to  block 
any  attempts  to  communicate  with 
him  on  the  pending  Detroit  Newspa¬ 
pers  joint  operating  agreement. 

Meese  himself  was  quoted  by  a 
Michigan  congressman  as’  saying  the 
long-awaited  JOA  decision  would 
come  “soon." 

In  yet  another  related  develop¬ 
ment.  the  Guild  filed  suit  under  the 
Freedom  of  Information  Act  for  docu¬ 
ments  showing  whether  the  newspa¬ 
pers  have  tried  improperly  to  influ¬ 
ence  Meese's  decision. 


The  informational  picketing  by 
union  members  was  described  as  a 
first  step  in  a  campaign  to  get  wage 
and  benefit  increases. 

“Our  contract  expired  one  year  ago 
today,  ergo  the  symbolism  of  the 
picketing.  We  haven't  had  a  wage 
increase  since  June  of  1986."  Elton 
Schade.  secretary/treasurer  of  Team¬ 
sters  Local  372  said  in  a  telephone 
interview. 

Negotiations  have  stalled  as  news¬ 
paper  representatives  insist  that  the 
two  papers  —  which  are  seeking  a 
joint  operating  agreement  —  are  los¬ 
ing  too  much  money  to  afford 
increases  for  the  4.000  unionized 
workers. 

“Both  papers  have  said  more  than 
once  across  the  table  that  they  are 
losing  large  sums  of  money,  most 
recently  that  they  are  losing  S2  million 
a  month  combined."  Schade  stated. 


“Yet.  they  have  managed  to  have 
money  for  other  things."  he  con¬ 
tinued.  “There  have  been  increases, 
or  bonuses,  for  executives  and  man¬ 
agement  and  supervisory  personnel. 
The  News  continues  to  run  fairly  lav¬ 
ish  promotions.  There  is  a  beautifica¬ 
tion  of  the  buildings  going  on  —  all 
things  that  are  very  visible." 

In  a  telephone  interview'.  Robert 
Taylor,  director  of  human  resources 
for  the  Detroit  News,  confirmed  the 
newspapers'  basic  position  that  finan¬ 
cial  losses  prohibited  wage  increases, 
but  he  declined  to  comment  exten¬ 
sively  on  either  the  negotiations  or  the 
informational  picket. 

Six  of  the  seven  unions  negotiating 
with  the  newspapers  last  February 
withdrew  their  previous  legal  objec¬ 
tion  to  the  JOA.  Only  the  Guild  con¬ 
tinues  to  oppose  combining  business 
and  production  operations  of  Knight- 


Ridder's  self-described  “failing" 
Free  Press  with  Gannett's  News. 

Schade.  leader  of  the  largest  ‘ 
Detroit  newspaper  union,  said  the 
newspapers'  refusal  to  agree  to  wage 
and  benefit  increases  has  not  caused 
the  unions  to  regret  ending  opposition 
to  the  JOA.  Other  union  leaders  did 
not  return  phone  messages. 

Earlier  in  June,  the  two  new  spapers 
offered  to  pay  all  employees  a  bonus 
of  two  weeks'  salary  —  if  the  JOA  is 
put  into  operation  “without  interrup¬ 
tion  from  any  persons  or  sources." 

The  bonuses  would  be  paid  on  the 
10th  day  after  government  approval, 
the  newspapers  said. 

Attorney  General  Meese  has 
pledged  to  do  “everything  I  can"  to 
make  a  JOA  decision  “soon."  a 
Michigan  congressman  reported. 

In  an  interview  with  News 
Washington  correspondent  Bryan 


Gruley.  Rep.  Carl  Pursell.  a  Republi¬ 
can.  said  Meese  had  told  him  that  he 
“has  got  staff  people  looking  at  it.  I 
felt  pretty  confident  he  was  at  least 
somewhat  aware  of  the  case." 

Meese  is  under  no  deadline  to  make 
the  JOA  decision.  His  antitrust  divi¬ 
sion  staff  formally  opposes  the  JOA. 
and  his  hand-picked  fact-finder, 
administrative  law'  Judge  Morton 
Needelman.  recommended  last 
December  that  it  be  rejected. 

Pursell.  who  along  with  the  major¬ 
ity  of  the  Michigan  congressional  del¬ 
egation  supports  the  JOA.  had  given 
Meese  a  letter  saying  the  congress¬ 
men  were  concerned  that  the  decision 
process  was  taking  too  long. 

That  letter  and  conversation 
sparked  a  formal  protest  from  the 
Newspaper  Guild,  which  said  Pursell 
violated  ex-parte  rules,  that  is.  pro¬ 
hibitions  against  contacting  the  attor¬ 
ney  general  after  the  record  in  the 
case  has  been  closed. 

The  Guild  letter,  sent  June  13.  also 
objected  to  the  active  public  relations 
campaign  launched  after  Needel- 
man's  recommendation. 

In  a  separate  FoIA  lawsuit,  the 
Guild  asked  U.S.  District  Court  in 
Detroit  to  order  release  of  any  docu¬ 
ments  relating  to  that  campaign.  The 
Guild  said  it  filed  the  lawsuit  because 
only  one  of  five  Justice  Department 
offices  has  responded  to  its  FolA 
request. 

Dayton  Daily  News 
to  distribute  Parade 

Effective  with  the  Sept.  18  issue, 
Parade  magazine  will  once  again  be 
carried  in  the  Dayton  (Ohio)  Daily 
News,  giving  the  Sunday  magazine  a 
record  circulation  of  33 ,360,000  in  3 1 4 
newspapers. 

The  Dayton  Daily  News,  which 
distributed  Parade  for  23  years, 
stopped  carrying  the  magazine  six 
years  ago. 

Reflecting  the  new  circulation. 
Parade’s  new  advertising  rate  for  a 
four-color  page  will  be  $364,000,  and 
a  black-and-white  page  will  now  cost 
$294,000. 


Negotiations  have  stalled  as  newspaper 
representatives  insist  that  the  two  papers  —  which  are 
seeking  a  joint  operating  agreement  —  are  losing  too 
much  money  to  afford  increases  for  the  4,000 
unionized  workers. 
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Floor 

Covering 

On  July  18,  the  lights  will  come  up  in  Atlanta  on  America’s  most 
important  floor  show  of  the  year— the  Democratic  National 
Convention.  You  know  the  actors.  You’ve  heard  their  lines.  And 
the  last  act  won’t  be  written  until  July  21. 

But  with  all  the  uncertainty,  you  can  look  to  Cox 
Newspapers  for  complete  conve^-'tion  floor  coverage 
and  analysis  with  a  unique  perspective— from  across 
the  street. 

Atlanta  is  our  home.  And  our  flagship  publications— the 
Atlanta  Journal  and  Constitution— are  just  across  the 
street  from  the  convention  hall.  This  gives  us  the 
unique  opportunity  to  dedicate  unprecedented 
resources  to  covering  this  event.  But  just  as  important, 
it  gives  us  the  privilege  of  extending  a  warm  welcome 
to  journalists  from  around  the  world. 

We’d  like  you  to  enjoy  and  understand  Atlanta  as  well 
as  cover  it.  So  we  are  making  available  a  reprint  of 
“The  Shaping  of  Atlanta,’’  a  recent  Atlanta  Journal- 
Constitution  series. 

After  six  months  on  the  road,  the  Democratic 
procession  hits  Atlanta.  Look  to  Cox  Newspapers  for 
complete  coverage  and  insight,  from  the  ground  floor 
out. 

For  your  copy  oj  "The  Shaping  of  .\llanta.  conic  hy  the  C.V«  Hitrcau 
during  the  convention  or  call  Christopher  Riggall  at 
(404/  526-5690 


CO\ 


\tlanta  Constitution  •  Atlanta  Journal  •  Austin  Anierican-Statesnian  *  Chandler  Arizonan  Trilmne 
Dayton  Daily  Sews  •  Grand  Junction  Daily  Sentinel  *  I.ongricu  Daily  Sews 
Longview  Morning  Journal  *  Lufkin  Daily  Sews  •  Mesa  Trilmne  •  Miami  Sews 
Orange  Leader  •  Palm  Reach  Daily  Sews  •  Taint  Beach  Tost 
Tort  Arthur  Sews  •  Springfield  Sews-Sun  •  Tenipe  Daily  Sews  Trilmne 
Waco  Trilmnc-Ilerald  *  yunia  Daily  Sun 


('.ox  F.nterprises  is  engaged  in  newspaper 
puhlishing,  Irroadcasting.  cable  television, 
and  other  businesses. 


LEGAL  BRIEFS 


High  school 
teacher  sues 
student  paper 

A  Northern  California  high  school 
teacher  is  seeking  SI  million  from  the 
school  district,  claiming  he  was 
libeled  by  an  article  in  ihe  student 
newspaper. 

Larry  Moyer,  a  business  and  math 
instructor  at  Foothill  High  School  in 
Pleasanton,  also  is  demanding  $1,040 
in  actual  damages  for  consultation 
with  a  psychologist  and  an  undeter¬ 
mined  amount  for  future  damages. 
The  board  denied  the  claim. 

According  to  Moyer,  the  paper.  In 
Flifiht,  libeled  him  in  a  story  headed 
“Students  Terrorize  Moyer,”  which 
was  about  a  smoke  bomb  tossed  into 
his  classroom. 

The  student  who  allegedly  threw 
the  bomb  was  quoted  anonymously  in 
the  story  as  saying  “He  [  Moyer]  is  the 
worst  teacher  at  FHS  [Foothill  High). 

Also  quoted  anonymously  was 
another  student  who  said  he  provided 
the  bomb,  adding,  “The  reason  1  sup¬ 
plied  the  smoke  bomb  is  because  I  had 
them,  and  Mr.  Moyer  is  a  babbler  and 
babblers  are  annoying  to  me.” 

Moyer  charged  the  story  was  false 
and  damaged  his  reputation. 

The  paper's  adviser,  Larry  Ala- 
deen,  told  the  Hayward  Review  that 
“1  didn't  see  anything  libelous  then, 
and  1  still  don't  from  the  newspaper's 
standpoint.” 


His  reasoning  was  that  students' 
statements  were  presented  as  opinion 
within  the  context  of  the  story  and 
thus.  In  Flight  cannot  be  held  respon¬ 
sible. 

The  Review  said  Foothill  principal 
Roger  Dabney  reprimanded  Aladeen 
for  publishing  the  story  without  con¬ 
sulting  him  or  the  paper's  review 
board. 

In  a  letter  placed  in  Aladeen's  per¬ 
sonnel  file,  Dabney  stated  the  article 
had  the  “clear  potential  to  incite  stu¬ 
dents  to  substantially  disrupt  the 
future  orderly  operation”  of  Moyer's 
classes. 

After  denying  the  claim,  the  school 
board  submitted  it  to  investigators  for 
the  district's  insurance  board. 

Ex-dean  wins  libel 
verdict  against 
student  newspaper 

A  judge  has  awarded  $10,414  in 
libel  damages  to  a  former  dean  at  the 
University  of  Hawaii-Hilo  after  ruling 
he  was  libeled  by  the  student  newspa¬ 
per. 

Professor  David  Purcell,  now  with 
the  history  department,  was  dean  of 
the  College  of  Arts  and  Sciences 
when  he  was  the  subject  of  a  Valean 
News  article  by  student  news  editor 
Randal  Davis. 

Circuit  Judge  Shunichi  Kimura,  in  a 
non-jury  trial,  ruled  that  Davis  had 
written  the  story  concerning  a  con¬ 


frontation  involving  Purcell  and  a 
female  student  while  knowing  some 
of  its  elements  were  false. 

State  attorneys  who  defended 
Davis  had  argued  he  was  guilty  of 
errors  of  judgment  but  not  of  reckless 
disregard  for  the  truth. 

—  AP 

Court  overturns 
contempt  ruling 
against  reporter 

A  contempt  judgment  against  a 
reporter  who  had  declined  to  reveal 
confidential  sources  has  been  over¬ 
turned  by  the  Massachusetts  state 
Supreme  Judicial  Court. 

The  state's  highest  court  over¬ 
turned  the  contempt  judgment  against 
Boston  Globe  reporter  Charles  Radin. 
who  could  have  been  imprisoned  over 
his  refusal  to  disclose  sources  for  an 
April  1982  story  focusing  on  former 
Boston  city  censor  Richard  Sinnott's 
disability  pension  application. 

The  5-0  decision,  written  by  Justice 
Neil  Lynch,  sends  the  case  back  to  a 
lower  court  for  additional  proceed¬ 
ings  without  benefit  of  Radio's  testi¬ 
mony. 

Journalist  faces 
trial  on  alien 
smuggling  charges 

A  federal  judge  has  ruled  that  a 
free-lance  journalist  who  covers 
religion  for  the  Alhiiqueniue  Journal 
must  stand  trial  on  charges  she  helped 
smuggle  aliens  into  the  U.S. 

U.S.  District  Judge  John  Conway 
said  a  Justice  Department  rule  con¬ 
cerning  prosecution  of  journalists  did 
not  apply  to  her  case. 

Free-lance  writer  Demetria  Mar¬ 
tinez  and  the  Rev.  Glen  Remer-Tham- 
ert,  a  Lutheran  minister,  are  sched¬ 
uled  to  stand  trial  July  13  on  charges 
of  conspiracy  and  inducing  and  trans¬ 
porting  two  pregnant  women  from  El 
Salvador  into  the  U.S.  in  1986. 

Martinez's  attorney  sought  to  have 
the  case  against  her  dismissed 
because  the  U.S.  Attorney's  Office 
failed  to  follow  a  rule  that  requires 
Justice  Department  approval  before 
indicting  a  reporter  for  conduct  on  the 
job. 

Conway  said  journalists  don't  have 
“a  private  right”  to  force  U.S.  attor¬ 
neys  to  follow  the  rule. 


Bonding 
Protection 


T/ie  New  York  Times,  The 
San  Francisco  Chronicle,  The  San 
Francisco  Examiner,  USA  Today, 
and  Donrey  Media  Group  all 
realize  the  importance  of 
independent  contractor  bonding. 

(213)  474-5594 

1754  WESTWOOD  BOULEVARD 
LOS  ANGELES,  CALIFORNIA  90024 
Originator:  Newspaper  Independent 
Contractor  Bond.  Carrier  Accident  Insurance 


That’s  why  they  use  the 
Weinberg  Plan.  Call  for  details 
about  Carrier  and  Dealer 
Bonding.  Ask  about  carrier 
insurance,  too. 

Deane 

WEINBERG 

INSURANCE  AGENCY.  INC. 
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declared  invalid  and  that  the  trustees 
and  the  committee  be  compelled  to 
comply  with  the  open  meetings  law. 

The  Blade  said  one  of  its  reporters 
was  asked  to  leave  a  trustees  meeting 
because  the  body  was  going  into 
executive  session. 

The  state’s  open  meetings  law 
requires  that  all  meetins  of  any  public 
body  be  open  at  all  times,  subject  to 
certain  exceptions.  The  suit  says  the 
trustees  meeting  to  discuss  the  com¬ 
position  of  a  search  committee  did  not 
fall  within  the  exceptions. 

—  AP 


Phila.  Inquirer 
wins  libel  suit 

A  jury  cleared  the  Philadelphia 
Inquirer  of  defaming  former  District 
Attorney  F.  Emmet  Fitzpatrick  in  a 
1974  article  headlined,  “D.A.  Gets 
Ex-Client  Off  Light.” 

The  eight-person  jury  deliberated 
four-and-a-half  hours  before  return¬ 
ing  with  its  verdict  in  Fitzpatrick’s 
SI. 5-million  suit. 

Common  Pleas  Court  Judge  Nelson 
(Continued  on  pa^e  39 1 


SmaU 
Business 


Judge  lifts 
contempt  citation 

A  contempt-of-court  ruling  against 
a  newspaper  reporter  was  lifted  after 
a  judge  ruled  that  the  information 
being  sought  was  not  critical  to  a  rack¬ 
eteering  trial. 

Outagamie  County  (Wis.)  Circuit 
Judge  Dennis  Luebke  granted  a 
motion  by  an  attorney  for  the  Apple- 
ton  Post-Crescent  to  quash  a  sub¬ 
poena  issued  to  reporter  Maija  Peni- 
kis. 

Penikis  had  refused  during  testi¬ 
mony  to  identify  her  source  for  a  1987 
story  on  prostitution.  Luebke  ruled 
she  was  in  “remedial  contempt”  of 
court  and  gave  her  a  day  to  obtain 
legal  assistance. 

The  ruling  to  drop  the  contempt 
order  came  after  a  40-minute  closed- 
door  session  involving  the  judge, 
reporter  and  newspaper  officials. 

The  matter  “was  resolved  to  the 
satisfaction  of  the  Post-Crescent 
said  managing  editor  Bill  Knutson. 
“We  were  not  forced  to  publicly  dis¬ 
close  the  identity  of  the  person  Maija 
interviewed,  nor  would  we  have  dis¬ 
closed  that.” 

The  attorney  for  defendant  William 
Evers,  who  is  accused  of  running  a 
prostitution  ring,  argued  the  identity 
of  the  source  is  relevant  to  his  case. 
He  said  he  would  appeal  the  matter  if 
his  client  is  convicted. 


Daily  wants  access 
to  search  meetings 
for  university  head 

The  Toledo  (Ohio)  Blade  is  seeking 
a  temporary  restraining  order  to  pre¬ 
vent  a  University  of  Toledo  commit¬ 
tee  from  conducting  closed  meetings 
during  its  search  for  a  new  university 
president. 

The  Blade  also  asked  that  the  order 
contain  language  assuring  that  all 
future  university  meetings  will  be  in 
compliance  with  Ohio’s  open  meet¬ 
ings  law. 

The  Blade  sought  the  order  June  7 
after  meeting  with  Lucas  County 
Common  Pleas  Court  Judge  Melvin 
Resnick  at  which  university  and 
Blade  attorneys  discussed  the  open 
meetings  issue. 

The  Blade,  on  June  6,  had  filed  a 
lawsuit  saying  the  university  trustees 
illegally  met  in  executive  session  to 
choose  a  presidential  selection  com¬ 
mittee.  The  suit  asks  that  all  actions 
taken  at  the  closed  meeting  be 
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election. 

How  are  they  leaning  this  year? 
For  up-to-the-minute  polling 
results,  call  us  at  the  Democratic 
Convention  in  Atlanta. 
(800)255-3396 
(404)876-8516 


National  Federation  of 
Independent  Business 


EDITOR  &  PUBLISHER  for  July  2,  1988 


21 


News  officials  apologize  for  anti-Irish  article 


By  Keith  J.  Kelly 

Red-faced  officials  at  the  New 
York  Times  Co.,  the  Boston  Globe 
and  Goif  Dif’est  were  busy  apologiz¬ 
ing  to  the  Irish-American  community 
last  week  for  a  Golf  Digest  article 
which  contained  anti-Irish  slurs  per¬ 
ceived  “racist”  by  some.  j 

The  uproar  began  shortly  aftef  an 
article  entitled,  “The  role  of  the  Irish 
at  the  country  club”  appeared  in  the 
June  issue  of  Golf  Digest,  a  New  York 
Times  Co. -owned  monthly  magazine. 

Jerry  Tarde,  the  magazine's  editor, 
now  characterizes  the  piece  as 
“tasteless  and  unnecessary”  and  said 
it  never  should  have  been  published. 

The  article  by  a  well-known 
English  golf  journalist.  Peter  Dobe- 
reiner,  was  intended  to  be  a  humor 
piece,  but  its  depiction  of  the  Irish  as  a 
drunken,  ignorant  bunch  of  fast¬ 
breeding  louts  inspired  only  anger  and 
dismay  among  the  Irish. 

The  storm  of  protest,  which  was 
centered  on  New  York,  shifted  to 
Boston  when  the  Globe  announced 
plans  to  distribute  an  advertising  sup¬ 
plement,  containing  the  article,  for 
Golf  Digest  to  25(),0()()  of  its  80(),()0() 
Sunday  readers  on  June  12  in  con¬ 
junction  with  the  U.S.  Open  at 
Brookline,  Mass. 

Boston  Mayor  Ray  Flynn  entered 
the  fray,  calling  on  the  Globe  to  halt 


(Kelly  is  a  free-lance  v  riter.) 


distribution  and  firing  off  an  angry 
letter  of  protest  to  Arthur  Ochs  Sulz¬ 
berger,  chairman  of  the  New  York 
Times  Co. 

“For  the  Globe  at  this  date  to  serve 
as  a  conduit  for  promoting  the  distri¬ 
bution  of  an  article  that  so  obviously 
seeks  to  defame  those  of  Irish  heri¬ 
tage  is  a  great  source  of  disappoint¬ 
ment,”  Flynn  asserted. 

The  Globe  countered  that  it  was 
“physically  impossible”  to  recall  the 
supplement,  which  had  already  been 
distributed  for  the  June  12  issue,  but 
on  Page  3  of  the  front  news  section,  it 
issued  a  public  apology  to  readers.  It 
also  alerted  readers  to  an  apology  in 
the  sports  section  by  Golf  Digest  edi¬ 
tor  Tarde. 

In  a  paid  advertisement  box,  Tarde 
said  the  article  “was  intended  as 
humor,  but  it  failed  that  test  by  a  wide 
margin.  It  should  never  have  been 
published.  There  is  no  excuse  for  a 
lapse  in  our  editing  standards,  which 
should  have  singled  out  the  article  as 
being  both  tasteless  and  unnecessary. 
We  apologize  to  our  readers.” 

Niall  O' Dowd,  editor  of  the  Irish 
Voice  said  the  article  was  “blatantly 
racist.”  He  said  articles  stereotyping 
the  Irish  are  fairly  common  in  English 
tabloids,  but  the  Irish-born  newspa¬ 
per  editor  said  he  was  stunned  to  see  it 
in  America. 

The  article  joked  that  Irish  laborers 
frequently  had  to  be  reminded  to  keep 
the  “green  side  up”  when  laying  sod. 


It  also  said  the  Irish  were  attempting 
to  “inherit  the  earth  by  outbreeding 
everyone  else.” 

It  also  stated  that  if  the  West  could 
“infdtrate  a  pair  of  mating  Dubliners” 
into  the  Soviet  Union  the  problem  of 
communism  would  soon  be  solved. 

Nick  Murphy,  head  of  the  Ancient 
Order  of  Hibei  nians,  the  largest  Irish- 
American  organization  in  the  U.S. 
with  an  estimated  120,(KK)  members, 
protested  that  the  person  or  persons 
responsible  should  be  dismissed. 

“If  heads  don't  roll  because  of  this 
insult,  then  they  are  just  blowing 
smoke  in  our  faces,”  he  said. 

In  Boston,  some  angry  truck  driv¬ 
ers  apparently  took  it  upon  them¬ 
selves  to  pull  the  supplement  from 
distribution  at  the  urging  of  the  Irish- 
American  Labor  Coalition,  an  AFL- 
CIO  umbrella  organization.  It  could 
not  be  determined  how  many  copies 
were  actually  pulled. 

Other  Irish-Americans  gathered  at 
Boston  Harbor  late  Sunday  to  state  a 
symbolic  “Tee  Party.”  As  they 
tossed  copies  of  the  Golf  Digest  sup¬ 
plement  into  the  drink,  a  few  cried 
out,  “Green  side  up.” 

The  controversy  was  played  out  as 
the  lead  story  in  the  nation's  two 
largest  Irish-American  papers,  the 
Irish  Voice  and  the  Irish  Echo,  both 
based  in  New  York,  as  well  as  Maf>a- 
zineWeek,  a  nationally  circulated 
publishing  industry  newsletter.  The 
story  was  also  picked  up  by  Dublin's 
two  leading  papers,  the  Irish  Times 
and  the  Irish  Press. 

Meanwhile,  the  Englishman  at  the 
center  of  the  controversy,  Dobe- 
reiner,  flew  to  the  country  club  in 
Brookline  for  a  June  13  press  confer¬ 
ence  in  which  he  expressed  regrets 
over  the  uproar,  but  did  not  specifi¬ 
cally  apologize  for  the  story. 

“1  am  sorry  it  all  happened,”  he 
commented.  “1  am  sorry  it  was  so 
thoroughly  misinterpreted.  It  was 
intended  to  make  fun  of  the  snooty, 
stuffy  founders  of  the  club.  That  was 
the  whole  point  of  the  article.” 

Boston  Mayor  Flynn's  aide  on  Irish 
affairs,  Frank  Costello,  praised  the 
New  York  Times  Company's  reac¬ 
tion  after  the  initial  controversy. 

“Sulzberger  was  on  the  phone 
within  hours  after  receiving  Flynn's 
letter  and  he  issued  a  formal  apol¬ 
ogy,”  he  said. 

A  New  York  Times  spokesman 
said  another  apology  was  slated  to 
appear  in  the  July  issue  of  Golf 
Digest. 


FROM  KABUL,  AFGHANISTAN  .  .  . 

“One  of  the  most  striking  features  (/  this  capital 
today  is  the  large  number  of  Afghan  women  dressed  in 
western  style.  They  make  those  still  draped  in  the  foot- 
to-head  chador  and  teil  look  out  (f  place. 

“But  the  proportion  of  teiled  and  umeiled  women  in 
Kabul  is  likely  to  undergo  a  radical  shift,  and  the 
general  status  of  Afghan  women  to  be  altered,  if  the 
four  fundamentalist  rebel  factions  that  hate  received  the 
bulk  (f  U.  S.  arms  aid  come  to  power. 

“Although  emancipation  (f  Afghan  women  formally 
occurred  almost  30  years  ago,  it  is  consolidated  only  in 
Kabul,  and  uneasily  here.  7  don’t  know  what  the 
extremists  will  tell  us,'  said  Massuma  Esmaty  Wardak, 
who  has  been  in  charge  of  the  Women’s  Council  of 
Afghanistan  since  June,  1987.  7  don't  know  what 
they  want.’ 

“We  hope  Iran  will  never  come  to  Afghanistan,’  said 
the  elderly  feminist,  referring  to  the  rigid  dress  and 
social  code  imposed  on  Iranian  women  by  the  Islamic 
reiolution  of  Ayatollah  Ruhollah  Khomeini. 

“Many  A.fghans  say  they  find  it  difficult  to  envision 
‘another  Iran’  here  because  they  feel  that  Afghan  society 
is  far  more  tolerant  and  that  the  fundamentalists  are 
unpopular,  at  least  in  Kabul.  ...” 

— David  B.  Ottaway  of  The  Washington  Post 

Outstanding  in  the 
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First  it  seemed  that  just  one  newspaper  department  needed  a  PC,  then  other  departments 
began  to  see  the  benefits  of  having  a  PC.  Suddenly,  all  the  departments  needed  a  PC!  Does  this 
sound  familiar? 

Over  the  past  5  years,  Personal  Computers  have  been  playing  an  increasingly  important  role  in 
the  newspaper  industry  and  more  and  more  newspapers  are  relying  on  these  time-saving  (and 
money-saving)  wonder  machines.  Newspapers  are  using  PCs  in  editorial,  classified,  produc¬ 
tion,  advertising,  circulation  and  general  business.  E&P  recognizes  the  important  role  the  PC  is 
playing  in  the  newspaper  industry  and  therefore  in  the  working  lives  of  our  readers.  Our  readers 
want  and  need  to  know  more  about  the  PC,  its  applications,  peripheral  capabilities,  programs 
available  ,  costs,  installation  and  varieties.  That's  why  we’ve  decided  to  do  an  extensive  special 
editorial  focus  on  the  Personal  Computer  and  how  it  relates  to  the  newspaper  industry. 


everyone  needs  the  PC! 


You’ll  want  to  have  your  PC  equipment  or  PC  related  products  showcased  in  E&P's  special 
September  3rd  Personal  Computer  issue.  This  issue  will  be  read  by  over  81,000*  newspaper 
professionals  and  is  sure  to  be  a  big  and  popular  issue.  Don’t  miss  this  exclusive  advertising 
opportunity  for  your  products! 

*includes  pass-along  readership. 

CM±  NOW  AND  RESERVE  YOUR  SPACE! 

Advertising  Deadlines:  Space  Reservations:  August  24  Advertising  Material:  August  26 

EdHor  &  Publisher  ^  abp 

1 1  West  19th  Street  •  New  York.  N  Y  1001 1  •  212  675  4380  ANR\ 

FAX#  212  929  1259 


NEWSPEOPLE  IN  THE  NEWS 


Frkdkrick  F.  Fedesco,  a  16-year 
Hartford  Con  rant  employee,  has 
been  named  manager  of  advertising 
I  operations.  Fedesco  was  previously 
circulation  operations  manager,  and 
during  his  tenure  Courant  circulation 
installed  the  Circulation  Management 
System,  a  computer  system  for  finan- 
cial  management,  management 
reports,  billing  and  customer  service. 

In  addition,  Courant  circulation  has 
appointed  three  managers. 

James  Baedis,  an  1 1 -year  Courant 
employee,  has  been  promoted  to 
home  delivery  manager  and  will  be  in 
charge  of  five  regional  circulation 
managers.  Before  his  promotion  he 
was  responsible  for  all  Courant  subur¬ 
ban  home  delivery. 

Sixteen-year  employee  Dennis 
Damon  has  been  promoted  to  circula¬ 
tion  regional  manager  from  branch 
auditor;  and  Brian  McF.nerv,  who 
formerly  worked  for  the  Providence 
(R.l.)  Journal  as  a  circulation  branch 
manager,  was  promoted  to  the  newly 
created  position  of  dealer  sales  man¬ 
ager. 

*  *  * 

The  Associated  Press  has  made  a 
number  of  appointments  in  some  of  its 
bureaus  and  membership  depart¬ 
ment. 

Davii)  Tomi.in.  an  experienced  AP 
chief  of  bureau  and  an  18-year  veteran 
of  the  news  cooperative,  has  been 
named  to  the  new  post  of  deputy 
director  to  its  newspaper  membership 
department  in  New'  York. 

The  AP  has  also  expanded  its  chief- 
of-bureau  ranks  and  increased 
responsibilities  for  news  and  photo 
operations  in  the  state  of  Nebraska 
with  the  appointment  of  Dan  Day  as 
chief  of  bureau,  based  in  Omaha.  He 
becomes  AP's  41st  chief  of  bureau. 
Nebraska  operations  have  been  under 
the  administrative  direction  of  the 


Des  Moines  bureau  since  1939.  As 
bureau  chief,  he  also  will  be  in  charge 
of  AP's  Lincoln,  Neb.,  bureau. 

In  addition,  AP  has  named  new 
bureau  chiefs  in  Des  Moines  and 
Albuquerque  and  net  s  editors  in  Des 
Moines  and  Louisville,  Ky. 

Ruth  Gersh,  news  editor  in  the 
AP’s  Louisville  bureau  since  1986, 
has  been  named  chief  of  bureau  for 
Iowa,  based  in  Des  Moines.  Mark 
Mittelstadt,  news  editor  in  the  Des 
Moines  bureau,  has  been  appointed 
chief  of  bureau  in  AlPuquerque. 

Debra  Hale,  a  newswoman  in  the 
Chicago  bureau,  has  been  named 
news  editor  in  Louisville.  David 
Speer,  correspondent  in  Iowa  City, 
has  been  appointed  news  editor  in 
Des  Moines. 

^  tJn  Hfi 

John  DeMers,  who  served  most 
recently  as  food  editor  of  United 
Press  International  ,  has  joined  the 
Fairmont  Hotel  in  New  Orleans  as 
director  of  promotions  and  public 
relations. 

*  *  * 

Parade  magazine  announced  that 
Robert  Dwayne  Hoeck  has  joined 
its  Los  Angeles  staff  as  advertising 
sales  representative. 

4c  *  ^ 

WILI.IAM  T.  Nusbaum  has  been 
named  vice  president/advertising 
sales  of  the  Newspaper  Division  of 
Gannett  Co. 

Nusbaum  was  formery  advertising 
director  of  the  Green  Pay  (Wis.) 
Press-Gazette. 

In  his  new  role.  Nusbaum  will  coor¬ 
dinate  activities  of  the  newspaper 
division  advertising  staff  and  work 
closely  with  the  executives  of  Gan- 
nett's  metro  and  community  newspa¬ 
pers. 

Nusbaum  joined  the  Press-Gazette 
in  1986.  He  previously  was  president 


of  Northstar  Communications,  Inc., 
ow'ners  of  a  weekly  publication  in  the 
Minneapolis-St.  Paul,  Minn.,  market. 
From  1981  to  1984,  he  was  an  adver¬ 
tising  executive  at  the  Minneapolis 
Star  and  Tribune,  and  he  began  his 
career  in  1969  at  the  Chicaf>o  Tribune 
where  he  held  a  variety  of  advertising 
sales  and  management  positions. 

*  *  * 

The  weekly  New  York  Observer  in 
Manhattan  has  appointed  Gail  Treel 
Barker  as  its  new  executive  vice 
president  and  general  manager. 

Barker  previously  held  a  variety  of 
executive  positions  at  CBS. 

4c  4(  4c 

Robyn  DiPhieeips  has  been  named 
to  the  new  position  of  ombudsman  at 
TV  DATA,  a  Scripps  Howard  sub¬ 
sidiary  which  supplies  television  list¬ 
ings  to  newspapers. 

DiPhillips  will  be  responsible  for 
handling  incoming  calls  and  questions 
from  clients  and  television  stations, 
identifying  potential  sources  of  error 
and  recommending  procedural 
changes  to  insure  accuracy. 

4c  4!  4c 

Newsday  has  named  a  new 
Washington  bureau  chief  and  a  new 
Washington  news  editor. 

Gayeori)  Shaw  of  the  l.os  Angeles 
Times  is  the  new  Washington  bureau 
chief.  He  won  a  Pulitzer  Prize  for 
national  reporting  in  1978  when  he 
was  chief  of  the  Times'  Denver 
bureau.  Shaw  also  served  in  the 
Times'  Washington  bureau  and  is  a 
former  managing  editor  of  the  Dallas 
Times  Herald.  He  first  came  to 
Washington  in  1966  as  a  night  editor 
for  the  Associated  Press. 

Mary  Leonard  was  named  the 
Washington  news  editor  for  Newsday 
and  New  York  Newsday. 

Leonard,  the  Washington  bureau 
chief  of  the  Detroit  News,  has  worked 
in  Washington  since  1974.  She  has 
covered  Congress,  national  politics, 
national  security  and  national  affairs. 

*  *  * 

Charees  E.  Smith  has  been  named 
director  of  labor  relations  for  the 
Courier-Post,  Cherry  Hill,  N.J.  He 
will  also  serve  as  regional  personnel 
representative/Gannett  East. 

Smith  had  been  director  of  human 
resources  at  Gannett's  Wilmington, 
Del.,  newspapers. 

*  *  * 

Christine  Batcheeor  has  been 
named  classified  advertising  manager 
of  the  Detroit  Free  Press.  She  began 
in  the  Free  Press's  classified  depart¬ 
ment  in  1970. 
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The  San  Francisco  Progress  has 
promoted  Lynkttk  Evans  from  man¬ 
aging  editor  to  vice  president/news 
and  executive  editor. 

E.  Dayton  Pikrson  was  promoted 
from  advertising  director  to  vice 
president/advertising. 

Thomas  York,  former  editor  of 
San  Francisco  Mafiazine  and  San 
Francisco  Business  Journal,  has 
joined  the  Progress  as  managing  edi¬ 
tor. 

Margie  O’Ceair  was  promoted 
from  city  editor  to  assistant  managing 
editor. 

Richard  K.  Reed,  who  held  circu¬ 
lation  posts  with  San  Francisco 
Magazine  and  with  Scripps  Howard 
Business  Publications. 

Michaei.  D.  Nolan,  Progress  busi¬ 
ness  editor,  has  been  named  director 
of  marketing  and  communications. 

*  *  * 

James  Mason,  vice  president/ 
advertising  for  the  New  York  Daily 
News,  has  been  appointed  to  the 
expanded  role  of  vice  president/ 
advertising  and  marketing. 

Mason  joined  the  News  in  March 
1987  with  20  years  experience  in  pub¬ 
lishing,  marketing  and  advertising. 
He  was  associate  publisher  and  direc¬ 
tor  of  advertising  sales  and  marketing 
of  U.S.  News  &  World  Report  from 
1985  to  1987. 


John  J,  Casserly  has  been 
appointed  editorial  assistant  to  Wil¬ 
liam  Randolph  Hearst  Jr.,  editor  in 
chief  of  Hearst  Newspapers. 

Casserly,  who  has  a  long  career  in 
journalism,  was  most  recently  an  edi¬ 
torial  writer  and  columnist  for  the 
Arizona  Republic  for  six  years  before 
leaving  in  1986  to  write  a  biography  of 
former  U.S.  Sen.  Barry  Gold  water. 

Casserly  began  his  career  in  195 1  as 
a  reporter  with  the  then  Hearst- 
owned  Milwaukee  Sentinel.  He  later 
joined  Hearst's  International  News 
Service  to  cover  the  Korean  War  and 
remained  with  INS  nine  years. 

Casserly  has  also  worked  for  ABC 
News  and  as  a  speechwriter  for  Presi¬ 
dent  Gerald  R.  Ford. 


Clifton  K.  Page,  formerly  photo 
department  supervisor  for  the  New 
Castle  (Pa.)  News,  has  been  named 
graphics  editor  of  the  Beaver  County 
(Pei.)Times. 

Page  succeeds  Rudy  Schunk.  who 
retired  after  35  years  with  the  newspa¬ 
per,  25  as  chief  photographer. 

*  *  * 

Fred  Brook.s  has  been  named  mar¬ 
keting  director/general  manager  of 
the  thrice-weekly  News-Examiner  in 
Gallatin,  Tenn. 


Brooks  has  been  with  Multimedia 
Newspapers  since  1986.  He  has  held 
previous  management  positions  with 
the  Las  Vefzas  Sun,  and  the  News  & 
Daily  Advance  in  Lynchburg,  Va. 


Bob  MacDonald  has  joined  Subur¬ 
ban  Newspapers  of  Greater  St.  Louis 
as  advertising  director  of  South 
County  Publications  Inc. 

MacDonald  was  previously^  with 
the  Orlando  Sentinel  where  he  was 
retail  sales  manager  and  zoned  adver¬ 
tising  sales  manager. 


^  SO  WHAT  DO  \ 
YOU  THINK  SIDMEY 
SHELDON'S  NEJ^T  NOVEL 
"THES>OUND50FT1ME‘* 

IS  ALL  ABOUT? 


Read  all  about  it  in  Suzy.  Call 

Copley  News  Service  at 

(619)  293-1818  to  get  the  Suzy  scoop. 


COPLEY 

newssemce 


Martin  Bartner  Mark  Newhouse  Mark  Herrick  Al  Gittrich 


Martin  Bartner  has  been  pro¬ 
moted  to  publisher  of  the  Star-Led¬ 
ger,  Newark,  N.J.,  announced 
Donald  E.  Newhouse,  president. 

In  related  executive  moves,  Mark 
Newhouse  was  named  general  man¬ 
ager:  Mark  Herrick  was  appointed 
director  of  advertising  and  marketing; 
and  Al  Gittrich  was  named  circula¬ 
tion  director. 

Mort  Pyf,,  editor  since  1963,  will 
continue  in  that  post. 

The  post  of  publisher  of  the  Star- 
Ledger  has  been  vacant  since  the 
death  of  S.l.  Newhouse  in  1979.  Bart¬ 
ner  has  been  the  newspaper's  associ¬ 
ate  publisher  since  1978. 


While  still  in  high  school,  Bartner 
worked  as  a  sports  correspondent  for 
the  Star-Ledger  and  Newark  News. 
He  graduated  from  New  York  Uni¬ 
versity  in  1951  and  began  working 
full-time  in  advertising  sales  at  the 
Star-Ledger. 

Bartner  served  in  the  army  from 
1953-55,  then  worked  on  the  adver¬ 
tising  staff  of  the  Jersey  Journal,  in 
Jersey  City,  another  Newhouse 
newspaper.  He  returned  to  the  Star- 
Ledger  in  1966  as  classified  advertis¬ 
ing  director,  becoming  advertising 
director  in  1975. 

Mark  Newhouse,  a  Yale  graduate, 
joined  the  Star-Ledger  in  1971  and 


has  been  involved  in  various  aspects 
of  production  and  distribution.  He 
supervised  seven  construction  proj¬ 
ects  as  the  newspaper  expanded  its 
plants  in  Newark  and  Piscataway. 

Prior  to  the  Star-Ledger,  he  worked 
for  Newhouse  newspapers  on  Staten 
Island  and  Long  Island,  N.Y.,  and  in 
Harrisburg,  Pa.,  and  Portland,  Ore. 

Herrick  joined  the  Star-Ledger  as 
retail  advertising  director  after  a  10- 
year  stint  at  the  Ashury  Park  Press. 

Gittrich  came  to  the  Star-Ledger  in 
1977  as  assistant  circulation  director. 
He  served  as  circulation  director  at 
newspapers  in  Ohio,  New  York, 
North  Carolina  and  Florida. 
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NEWSPEOPLE  IN  THE  NEWS 


Newsday  has  announced  several 
changes  in  its  circulation  department. 

Five  members  of  Newsday's  circu¬ 
lation  department  have  received 
promotions.  Richard  Czark  has 
been  named  circulation  manager  for 
Newsday;  Fred  Bf.llise  was  named 
New  York  Newsday's  circulation 
manager;  Bob  Brennan  was 
appointed  assistant  circulation  man¬ 
ager  at  New  York  Newsday;  Carol 
Green  joined  Newsday  as  circulation 
manager  for  sales  and  administration; 
Tony  Catanzaro  assumed  the  new 
position  of  home  delivery  manager  for 
Suffolk  County;  and  John  Knipper 
was  appointed  to  the  new  position  of 
delivery  manager  for  Nassau  County. 

Czark  has  been  with  Newsday 
since  1972,  most  recently  as  circula¬ 
tion  manager  for  New  York  News- 
day.  Bellise  has  been  with  Newsday 
for  25  years.  His  most  recent  assign¬ 
ment  was  assistant  circulation  man¬ 
ager  for  New  York  Newsday.  Bren¬ 
nan  has  held  several  positions  with 
New  York  Newsday  in  single  copy 
sales. 

Catanzaro  began  his  career  with 
Newsday  in  1955.  He  served  as  circu¬ 
lation  director  of  the  Baltimore  News 
Ameriean  and  as  circulation  sales 
director  of  the  New  York  Daily  News 
before  returning  to  Newsday. 

Knipper  joined  Newsday  in  1973 
and  has  held  numerous  positions, 
most  recently  assistant  home  delivery 
manager. 

Prior  to  joining  Newsday.  Green 
was  vice  president  of  human 
resources  and  legal  affairs  at  the  Den¬ 
ver  Post.  She  was  also  a  reporter, 
copy  editor  and  assistant  editorial 
page  editor  in  Denver.  She  also  holds 
a  law  degree. 

All  the  new  appointments  report  to 
Harold  Woldt,  Jr.,  vice  president 
and  circulation  director  of  Newsday. 


Richard  A.  Gross  has  retired  as 
publisher  of  the  Council  Bluffs  (Iowa) 
Nonpareil. 

During  his  18 '/2-year  tenure  at  the 
Nonpareil,  Gross  oversaw  the  con¬ 
version  to  cold  type  in  1976  and  in 
1981  the  introduction  of  offset  print¬ 
ing  and  computerized  typesetting. 

Gross  was  an  active  participant  in 
both  the  Iowa  Daily  Press  Associa¬ 
tion  and  the  Iowa  Newspaper  Associ¬ 
ation. 

He  also  served  on  the  personnel 
and  labor  relations  (now  human 
resources)  committee  of  the  Inland 
Daily  Press  Association. 

In  1985  INA  honored  Gross  with  its 
highest  award.  Master  Editor 
Publisher. 

*  *  * 

William  H.  Scrivner,  assistant 
professor  of  journalism  at  the  Univer¬ 
sity  of  Wisconsin-Oshkosh  has 
announced  his  retirement. 

Scrivner  is  a  former  marketing 
director  and  advertising  director  for 
Madison  Newspapers  Inc. 

*  *  * 

PR  Newswire  has  named  Jefe 
Hardy  to  the  position  of  manager, 
operations  Western  division.  He  will 
be  based  in  Los  Angeles. 


Independent  Newspapers,  a  subur¬ 
ban  weekly  group  in  the  Phoenix, 
Ariz.,  metro  area,  has  named  Don 
Barto  editor  of  its  Chandler  Indepen¬ 
dent. 

Barto  was  previously  editor  of  the 
Butterfield  E.xpress,  a  weekly  news¬ 
paper  in  Moreno  Valley,  Calif.,  and 
sports  editor  of  the  Hemet  (Calif.) 
News. 

*  *  * 

Paul  .4.  Gulya  has  been  named 
classified  advertising  telemarketing 


LEE  DIRKS  &  ASSOCIATES 


We  specialize  in  assisting 
owners  in  exploring, 
negotiating,  and 
consummating  the  sale 
of  their  daily  newspapers 
or  their  daily  or  non-daily 
newspaper  groups. 


Lee  E.  Dirks 


Owen  Van  Essen 


Suite  210  255  E.  Brown  St.  Birmingham,  Michigan  48011 
313-646-4230 


manager  for  the  Hartford  Courant. 

Gulya  was  previously  advertising 
director  for  Citizen  Publications  of 
Milford,  Conn.,  publisher  of  the  Mil¬ 
ford  Citizen  and  eight  weeklies. 

*  *  * 

The  San  Bernardino  (Calif.)  Sun,  a 
Gannett  newspaper,  has  named 
David  Enstad  its  new  advertising 
director. 

Enstad  comes  to  the  Sun  from  Gan- 
nett’s  Courier  News  in  Bridgewater, 
N.J. 

Prior  to  Bridgewater,  Enstad 
worked  at  Gannett  dailies  in  Rock¬ 
ford,  111.,  and  Jackson,  Miss. 

He  worked  for  Knight-Ridder  Inc. 
before  joining  Gannett. 

tUlt 

The  Oranf>e  County  Reftister  in 
Santa  Ana,  Calif.,  has  appointed  sev¬ 
eral  new  editors. 

Tonnie  Katz  has  joined  the  staff  as 
assistant  managing  editor/news.  Katz 
was  most  recently  managing  editor  of 
the  San  Bernadino  Sun. 

John  Hollon  is  now  assistant 
managing  editor/administration. 
Hollon  has  been  with  the  Register  for 
seven  years,  the  last  five  as  general 
news  editor. 

Former  Register  business  editor 
Mike  Kolbenschlag  was  named 
metro  editor.  He  replaces  Bob  Ost- 
MANN  who  is  now  features  editor. 

Blair  Chasnley  is  the  new  general 
news  editor,  moving  up  '’’om  his  posi¬ 
tion  as  a.m.  news  editor. 

*  *  * 

Two  senior-level  editors  at  the  New 
York  Times  are  switching  posts. 

Craig  R.  Whitney,  Washington 
editor  since  1987,  and  Howell 
Raines,  London  bureau  chief  since 
1987,  will  trade  jobs  in  the  fall. 

Whitney  joined  the  Times  in  1965 
and  has  held  a  number  of  foreign  cor¬ 
respondent  posts.  He  is  fluent  in 
French,  German  and  Russian  and  was 
foreign  editor  and  later  an  assistant 
managing  editor. 

Raines  came  to  the  Times  in  1978  as 
a  national  correspondent  and  was 
Atlanta  bureau  chief,  chief  political 
correspondent  and  deputy  Washing¬ 
ton  editor  before  his  London  assign¬ 
ment. 

m  >i< 

Investigative  journalist  and  author 
Jack  Newfield,  who  spent  24  years 
at  the  Village  Voice,  has  joined  the 
New  York  Daily  News  as  deputy  city 
editor/investigations.  ' 

Newfield  will  also  write  a  column 
for  the  Daily  News  that  will  begin  in 
the  fall. 
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Shopper  group  files  antitrust  suit  against  Memphis  daily 


An  antitrust  suit  seeking  potentially 
more  than  $60  million  in  damages  has 
been  filed  in  federal  court  against  the 
Memphis  Commercial  Appeal  by  a 
local  shoppers  publisher. 

Shoppers  Press  of  Memphis  Inc., 
which  publishes  three  local  shoppers 
and  a  weekly  in  Mississippi,  alleges 
that  the  Memphis  Publishing  Co.,  the 
Scripps  Howard  subsidiary  which 
publishes  the  Commercial  Appeal, 
has  engaged  in  monopolistic  practices 
since  1980  that  have  cost  the  plaintiff 
at  least  $15-million  lost  business. 

The  Commercial  Appeal  denies  the 
suit’s  allegations,  said  general  man¬ 
ager  Joseph  Williams. 

“I  don’t  understand  it.  We’ve  done 
nothing  out  of  the  ordinary  [on 
rates],”  he  said.  “To  the  best  of  my 
knowledge,  we’ve  done  nothing 
wrong.  We  have  not  made  any  opera¬ 
tional  changes  that  would  prompt  a 
suit.” 

The  suit  charges  the  Commercial 

Ownership  changes 

Honolulu-based  Persis  Corp.  has 
agreed  to  purchase  the  evening  Knox¬ 
ville  (Tenn.)  Journal  from  McKinney- 
McMahan  Inc.  The  purchase  is 
expected  to  close  in  August.  The  six- 
days-a-week  Journal  has  about  44,000 
circulaton. 

Persis  also  publishes  the  Honolulu 
Advertiser,  and  two  dailies  in 
Washington  state,  the  Bellevue 
American  and  Port  Angeies  News. 

The  Journal’s  business,  advertis¬ 
ing,  circulation  and  production  func¬ 
tions  are  performed  by  Scripps  How¬ 
ard’s  morning  Knoxville  News-Sen¬ 
tinel  through  a  joint  agency  agree¬ 
ment.  The  News-Sentinel  has  circula¬ 
tion  of  about  101,000  daily  and 
165,100  on  Sundays. 

*  *  * 

Stauffer  Communications  has 
signed  an  agreement  to  purchase  the 
9,200  circulation  Dodge  City  (Kan.) 
Daily  Globe,  announced  majority 
stockholder  Martha  E.  Muncy. 

The  Globe  publishes  daily  except 
Sunday. 

The  sale,  effective  July  1,  was 
handled  by  Robert  Bolitho  of  Bolitho- 
Sterling  Sales,  Fairway,  Kan. 

Calkins  Newspapers  acquired  the 
6,000  daily  circulation  Brownsville 
(Pa.)  Telegraph  and  subsequently 
merged  the  newspaper  into  its  Her¬ 
ald-Standard  of  Uniontown,  Pa.  The 
Telegraph’s  last  edition  was  June  4. 


Appeal  with  violating  the  federal 
Sherman  Antitrust  Act  and  seeks 
recovery  of  “threefold  the  damages  it 
has  sustained,”  as  allowed  by  the  fed¬ 
eral  law. 

The  suit  also  charges  the  newspa¬ 
per  with  violating  Tennessee’s  anti¬ 
trust  law  and  seeks  to  recover  under 
that  statute  $15  million  in  lost  busi¬ 
ness  plus  punitive  damages. 

The  suit,  filed  in  U.S.  District 
Court  in  the  Western  District  of  Ten¬ 
nessee,  also  seeks  an  injunction  bar¬ 
ring  the  Commercial  Appeal  from 
trying  to  stop  advertisers  from  doing 
business  with  Shoppers  Press  and 
from  interferring  with  business  rela¬ 
tionships  between  the  Shoppers  Press 
and  its  customers. 

The  lawsuit  alleges  that  the  Com¬ 
mercial  Appeal  “dominates”  news¬ 
print  advertising  in  Memphis  and 
“has  entered  into  agreements  and 
combinations  that  preclude  [the 
plaintiff]  from  effectively  competing 
with  it.” 

The  charges  include  allegations 
that  the  Commercial  Appeal  has  acted 
in  restraint  of  trade  by  “offering 


secret,  special  and/or  discriminating 
advertising  rates  to  certain  advertis¬ 
ers”  in  return  for  their  agreeing  not  to 
place  ads  with  the  plaintiffs  shop¬ 
pers. 

The  suit  also  alleges  that  the  Com¬ 
mercial  Appeal  charges  “monopoly 
rates”  to  many  of  its  advertisers  and 
has  used  its  “monopoly  profits”  to 
subsidize  its  offering  of  reduced  rates 
to  the  plaintiff  s  customers  and  poten¬ 
tial  advertisers. 

The  alleged  antitrust  violations 
were  part  of  a  “course  of  predatory 
conduct”  intended  to  destroy  Shop¬ 
pers  Press  as  a  competitor  and  main¬ 
tain  the  Commercial  Appeal’s 
monopoly,  the  suit  charges. 

Shoppers  Press  publishers  the  East 
Memphis  Shoppers  News,  Memphis 
Shoppers  Guide  North,  Memphis 
Shoppers  Guide  South  and  the  South¬ 
aven  Press  in  DeSoto  County,  Miss. 

“It  wasn’t  undertaken  in  the  spur  of 
the  moment,”  Shoppers  Press  presi¬ 
dent  Fred  Eason  Sr.  said  of  the  anti¬ 
trust  suit.  “Wc  decided  we  can’t  live 
with  [the  alleged  violations]  any 
longer.” 


mM  4'  jL. 

,,THE  Check  your  local  listitij^ 

McLaughlin 


GROUP  Robert  Novak.  Mitrloii  kondrarke.  |at  k  (■ermond. 
•And.  ot  course,  |ohn  Mel.aiighlin. 

rhev'reaward-\vinniii)i[  joiirnalistson  the 
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EDITOR  &  PUBLISHER  for  July  2,  1988 


27 


1988 

MAY 

Advertising  Data 

MAY  1988/1987 
ADVERTISING  DATA 
SUPPLIED  BY  PUBLISHER 

1988  1987 

FULl  RUN  PART  RUN  FULL  RUN  PART  RUN 


ALBANY,  N.Y. 


Ttmes-Union-o/d 

ROP  Local  . 

Preprint  Local 
ROP  Notional 
Preprint  Nationol 
Clossified 

Total . 


Times-Union-S 

ROP  Locol  . 

Preprint  Locol . 

ROP  Nationol . 

Preprint  Notional 

Classified . 

Totol  . 


GRAND  TOTAL 
YEAR  TO  DATE  N/A 


ASHLAND,  OH. 


Tioies  Gozette-m 

ROP  Local . 

Preprint  locol . 

ROP  Notionol 
Preprint  Notiono'  .  . 

Classified . 

GRAND  TOTAL 
YEAR  TO  DATE 


Kennebec  Journal-m 

ROP  Local . 

Preprint  Local 

ROP  Nationol . 

Preprint  National 

Classified . 

GRAND  TOTAL 
YEAR  TO  DATE 


AUGUSTA,  MAINE. 


37,946 

30,132 

5,583 

570 

37,696 

111,927 


20,523 

65,275 

3,451 

11,632 

19,929 

120,810 

/32,737 


18,398 

8,590 

587 

14,226 

41,801 

190,480 


26,936 

41,514 

1,101 


BANGOR,  MAINE. 


Daily  News  m 

ROP  Local . 

Preprint  Locol 
ROP  National 
Clossified 
Total 


21,651 

22,762 

1,582 

18,943 

97,418 


8,347 

23,099 


1,077 

32,523 


20,590 

13,607 

1,374 

19,091 

54,662 


*lndicQtes  newspapers  reporting  figures  in 
lines. 


Daily  News-S 

ROP  Local . 

Preprint  Local . 

ROP  National 
Preprint  Notional.. 

Clossified . 

Total . 


GRAND  TOTAL. 
YEAR  TO  DATE 


Doily  Sun*e 

ROP  Local . 

Preprint  Local . 

ROP  Notionol . 

Preprint  National . 

Classified . 

GRAND  TOTAL. 
YEAR  TO  DATE. 


Bulletin-eS 

ROP  Local . 

Preprint  Locol . 

ROP  National  . 

Classified . 

GRAND  TOTAL. 
YEAR  TO  DATE:N/A 


Banner-m 

ROP  Local  . 

Preprint  Local . 

ROP  National . 

Preprint  Notional . 

Clossified . 

GRAND  TOTAL . 

YEAR  TO  DATE:  N/A 


Press  &  Sun-Bulletin-f 

ROP  Local . 

Preprint  Locol . 

ROP  Notionol 

Preprint  Notional . 

Classified . 


1988 

1987 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

7,961 

957 

10,434 

1,224 

2.544 

2,577 

3,030 

7,879 

1,000 

733 

8,627 

10,856 

13,537 

14,209 

33,669 

3,534 

39,262 

9,103 

131,087 

36,057 

93.924 

33,934 

488  280 

148,693 

423,590 

137,179 

BEATRICE,  NEB. 

13,948 

2,507 

15,319 

2,710 

20,382 

7,095 

22,059 

7,740 

1,451 

1,574 

129 

387 

4,846 

541 

4,931 

67/ 

40,756 

10,143 

44,270 

11,127 

191,743 

54,070 

205,095 

50,816 

BEND, 

ORE. 

44,459 

49,093 

46 

50 

1,905 

1,954 

32,069 

28,641 

78,433 

79,688 

BENNINGTON,  VT. 

10,229 

8.030 

2,096 

2,000 

466 

307 

72 

11,895 

10.747 

24,758 

21,0P4 

&INGHAMTON,  N.Y. 

35,424 

38,356 

22,532 

6,437 

23,550 

5,055 

2,428 

2,816 

712 

51 

119 

23,877 

24,683 

4,931 

19,626 


_ 7U 

24,831 


Totol . 

Press  &  Sun  Bulletin-S 

ROP  Local . 

Preprint  Local . 

ROP  Nationol . 

Preprint  Notional . 

Classified . 

Total . 

GRAND  TOTAL . 

YEAR  TO  DATE:  ... 


12,253 

36,072 

600 

8,323 

7,981 

65,229 


10,444 

173 


Post-Herald-m 

ROP  Local . 

Preprint  Locol  . 

ROP  National . 

Preprint  National 

Classified . 

Total . 


150,202  1  7,105 

759,151  85,166 

BIRMINGHAM,  ALA. 

63,482 

2,353 

4,382 


14,081 

28,086 

670 

10,829 

8,268 

61,934 

151,458 

726,568 


28,553 

2,433 

4,647 

199 

38,071 

73,903 


Partnership 

E&P  Research  develops  a  working  relationship  with 
our  clients  that  is  more  than  merely  supplying  reader- 
ship  data  and  training.  Mutual  success  results  from 
attention,  involvement  and  concern. 

VALUE-ADDED  provides  the  competitive  EDGE 

For  More  Information,  Write  or  Call  .  .  . 

E&P  Reseatch,lnc. 

P.O.  Box  396,  809  Bethlehem  Pike,  Spring  House,  PA  19477,  (215)  643-9350 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

News-e 

ROP  Local . 

44,537 

20,308 

45,070 

19,254 

Preprint  local . 

8,038 

7.987 

ROP  Notionol . 

4,406 

4,953 

Preprint  Notional . 

297 

306 

Classified . 

57,619 

51,391 

Total... 

114,897 

20,308 

109,707 

19,254 

News-S 

ROP  Locol . 

40,495 

47,835 

Preprint  Local . 

16,747 

17,296 

ROP  National . 

6,474 

6,787 

Preprint  Nationol . 

4,444 

3,880 

Clossified . 

41,073 

36,960 

Totol... 

109,233 

112,758 

GRAND  TOTAL . 

339,656 

20,308 

296,368 

19,254 

YEAR  TO  DATE:  N/A 

BLOOMINGTON,  IND. 

Herold-Telephone/Times-eS 

ROP  local . 

40.093 

39,018 

Preprint  Locol . 

72,831 

58,306 

ROP  Notionol . 

938 

1,723 

Preprint  National . 

3,780 

1,897 

Clossified  . 

34,551 

34,279 

GRAND  TOTAL. 

152,193 

135,223 

YEAR  TO  DATE . 

633,406 

596,849 

BOSTON, 

MASS. 

Herald-m 

ROP  Local . 

20,658 

20,852 

Preprint  Locol . 

1,120 

ROP  Notionol . 

12,968 

12,027 

Classified . 

54,407 

54,235 

Total . 

88,233 

1,120 

87,114 

Heratd-S 

ROP  locol . 

4,617 

2,161 

5,497 

2,223 

Preprint  Local . 

43,048 

64,308 

ROP  Notional . 

7,129 

166 

6,806 

Preprint  Nationol . 

2,072 

2,038 

Classified . 

17,720 

588 

11,046 

794 

Totol . 

31,538 

45,963 

25,387 

67,325 

GRAND  TOTAl . 

119,771 

47,083 

112,501 

67,325 

YEAR  TO  DATE . 

518,276 

186,000 

519,711 

234,454 

BUFfALG 

,  N.Y. 

News-o/d 

ROP  Local . 

37,330 

40,095 

Preprint  Local  . 

8,184 

41,824 

11,088 

35,706 

ROP  National . 

10,683 

7,477 

Preprint  Notionol . 

396 

Clossified . 

43,680 

44,226 

Total . 

99,877 

42,220 

102,886 

35,706 

News-S 

ROP  local . 

25,919 

29,811 

Preprint  Locol . 

10,428 

55,164 

11,088 

60,510 

ROP  Notionol . 

4,254 

5,258 

Preprint  Notional  . 

330 

9,438 

462 

9,174 

Classified . 

14,855 

13,497 

Totol . 

55,786 

64,602 

60,116 

69,684 

GRAND  TOTAL . 

155,663 

106,822 

163,002 

105,390 

YEAR  TO  DATE  ... 

687,385 

387,810 

685,532 

388,619 

CHAMPAIGN,  ILL. 

News-Gozette-eS 

ROP  Local . 

49,576 

52,887 

Preprint  Local . 

117,132 

102,813 

ROP  Notionol . 

3,178 

2,745 

Preprint  Notional . 

18,576 

16,641 

Clossified . 

37,631 

33,732 

GRAND  TOTAL . 

226,093 

208,818 

YEAR  TO  DATE . 

917,801 

887,972 

CHARLOTTE,  NC. 

Chorlotte  Observer-mS 

ROP  Locol . 

91,999 

87,696 

86,153 

77,986 

Preprint  Locol . 

3,649 

74,792 

3,317 

63,254 

ROP  Notional . 

12,536 

677 

11,131 

367 

Preprint  Notional . 

8,828 

423 

8,316 

Classified . 

142,158 

31,993 

126,748 

36,581 

GRAND  TOTAL . 

259,170 

195,581 

235,665 

178,188 

YEAR  TO  DATE . . 

1,138.743 

781,788 

1,062,778 

741,103 

(Continued  on  pa^e  29) 
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1988 


1987 


1988 


1987 


1988  1987 


Full  RUN  PART  RUN  FUIL  RUN  PART  RUN 


CHICAGO,  ILL. 

Tribune-Q/'d 

ROP  Local . 

64,845 

87,436 

67,190 

107,017 

Preprint  local . 

6,975 

32,788 

10,260 

26,236 

ROP  National . 

18,306 

4.281 

25,776 

6,330 

Preprint  National . 

3,220 

1,715 

Classified. 

49,986 

208,589 

44,364 

170,371 

Total . 

140,112 

336,314 

147,590 

311,669 

TribuP'-'S 

ROP  Local . 

34,998 

49,4!  7 

31,155 

44,640 

Preprint  local . 

19,910 

52,982 

22,610 

39,790 

ROP  Notional . 

15,248 

2,511 

16,588 

3,059 

Preprint  National . 

17,663 

7,650 

12,825 

4,275 

Classified. 

82,535 

17,851 

72,823 

11,872 

Total . 

170,354 

130,411 

156,001 

103,636 

GRAND  TOTAL . 

310,466 

466,725 

303,591 

415,305 

YEAR  TO  DATE :N/A 

CONWAY 

,  ARK. 

Log  Cobin-Democrat-e 

ROP  local . 

21,690 

25,512 

Preprint  Local . 

16,058 

17,150 

ROP  National . 

166 

225 

Clossified. 

9,738 

10,195 

GRAND  TOTAL . 

47,652 

53,082 

YEAR  TO  DATE  ..  . 

198,483 

211,921 

DETROIT, 

MICH. 

Free  Press-m 

ROP  Local . 

52,714 

20,585 

49,288 

25,768 

Preprint  Local . 

51,998 

33,475 

ROP  Notional . 

10,316 

241 

9,859 

265 

Preprint  Notionol . 

516 

305 

Clossified . 

49,108 

11,891 

50,988 

2,332 

Totol . 

112,138 

85,231 

110,135 

62,145 

Free  Press-S- 

ROP  Local . 

22,023 

2,108 

22,088 

2,072 

Preprint  Local . 

736 

48,328 

1,363 

37,430 

ROP  Notional . 

4,685 

245 

5,863 

356 

Preprint  Notional . 

11,255 

12,661 

Classified. 

32,781 

29,429 

Total . 

60,225 

61,936 

58,743 

52,519 

GRAND  TOTAL . 

172,363 

147,167 

168,878 

114.664 

YEAR  TO  DATE 

766,729 

586,493 

795,345 

489,684 

DETROIT, 

MICH. 

News-a/d 

ROP  Local . 

67,507 

25,628 

61,048 

25,587 

Preprint  Local . 

7,524 

26,983 

8,364 

20,563 

ROP  National . 

12,324 

553 

11,408 

278 

Preprint  Notionol . 

442 

698 

261 

Classified 

61,217 

58,802 

Total . . 

149,014 

53,862 

139,883 

46,428 

News-S 

ROP  Local . 

26,493 

848 

25,099 

1,342 

Preprint  local . 

13,050 

14,664 

9.066 

16,554 

ROP  National . 

5,236 

4,851 

Preprint  Notionol . 

8,359 

2,844 

10,164 

251 

Clossified 

33,575 

31,508 

Totol . 

86,713 

18,356 

80,688 

18,147 

GRAND  TOTAL . 

235,727 

72,218 

220,571 

64,575 

YEAR  TO  DATE . 

1,188,165 

362,337 

1,102,943 

345,239 

DUBUQUE,  IOWA. 

Teiegropgh  Herald-e 


ROP  Local . 

42,311 

43,396 

Preprint  Local . 

12,635 

13,411 

ROP  National . 

3,501 

2,367 

Preprint  National . 

80 

179 

Classified 

26,133 

21,994 

GRAND  TOTAL  ,  , 

.  84,660 

81,347 

YEAR  TO  DATE  , . 

373,300 

348,891 

EAU  CLAIRE,  Wl. 

leoder-Telegram-eS 


ROP  Local . 

39,072 

38,595 

Preprint  Local . 

33,903 

41,074 

48,850 

15,112 

ROP  Notional . 

2,470 

1,760 

Preprint  Notionol . 

10,360 

11,014 

Classified 

30,694 

35,365 

GRAND  TOTAL . 

116,499 

41,074 

135,584 

15,112 

YEAR  TO  DATE . 

563,710 

123,317 

598,682 

66,617 

*lndicates  newspapers  reporting  figures  in 
lines. 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

EDMONTON,  ALTA. 

GAINSVILLE,  GA. 

Journo!-m* 

Times-e 

ROP  Local . 

.  1,059,952 

1,141,380 

ROP  Local . 

28,307 

31,475 

Preprint  Locol . 

.  1,145,855 

1,139,478 

Preprint  Locol . 

30,449 

941 

17,259 

5,385 

ROP  Notionol . 

343,395 

316,441 

ROP  National . 

1,727 

897 

Preprint  Notionol . 

21,972 

49,717 

Preprint  Notionol . 

92 

171 

Classified . 

.  902,469 

950,380 

Classified . 

17,604 

13,514 

GRAND  TOTAL 

3,473,643 

3,597,396 

GRAND  TOTAL 

78,179 

941 

63,316 

5,385 

YEAR  TO  DATE:N/A, 

YEAR  TO  DATE 

384.069 

29.398 

351,063 

42,066 

Note;  Figure  given  in 

n^odulor  ogate  lines. 

GOLDSBORO.  N.C. 

FORT  LAUDERDALE,  FLA. 

News-Argus-eS 

News/Sun-Sentinei  mS 

ROP  Local  . 

42,668 

43,037 

ROP  Local . 

.  135,533 

105,978 

156,914 

97,516 

Preprint  Locol . 

62,694 

54.438 

Preprint  Locol . 

63,468 

26,947 

61,263 

30,502 

ROP  National . 

1,301 

1.478 

ROP  National . 

17,847 

320 

19,619 

443 

^reprint  Notional  ..  .. 

129 

Preprint  Notionol  .. 

9,303 

207 

9,164 

660 

Classified . 

29,454 

32,339 

Classified . 

188,900 

71,642 

176,316 

59,189 

117 

GRAND  TOTAL 

415,051 

205,094 

423,276 

188,310 

YEAR  TO  DATE 

564,729 

566,079 

YEAR  TO  DATE: 

N/A 

FORT  WORTH,  TEXAS 

Stcr-Telegrom-m 

GREENSBURG.  PA. 

ROP  local . 

79,397 

23,221 

89,466 

23,954 

Tribune-Review-m 

Preprint  Locol . 

51,451 

6,561 

30,602 

10,358 

ROP  Local . 

25,894 

28,309 

ROP  Notional . 

6,702 

6,840 

Preprint  Locol  . 

16,733 

9,687 

22,594 

13,094 

Classified . 

165,502 

174,158 

ROP  Notional  . 

1,381 

1,806 

Totol . 

....  303,052 

29,782 

301,066 

34,312 

Clossified.. 

32,206 

28,562 

Totol . 

76,214 

9,687 

81,271 

13.094 

5tor-Teiegrom-e 

KjP  local . 

56,261 

23,221 

59,782 

23,954 

Tribune-Rcview-S 

Preprint  Locol . 

51,561 

6,561 

30,602 

10,358 

ROP  Locol . 

37.396 

40.421 

ROP  Notionol . 

6,607 

6.731 

Preprint  local . 

49,066 

22,584 

28,764 

15,977 

Clossified . 

119,342 

117,260 

ROP  National . 

574 

1,253 

Total . 

233,771 

29,782 

214,375 

34.312 

Preprint  Notional 

20,929 

8,580 

Clossified 

20,332 

19,058 

Stor-Telegram-S 

Total  . 

128,297 

22,584 

98,076 

15,977 

ROP  Local . 

37,762 

28.940 

43,405 

39,316 

GRAND  TOTAL 

204.511 

32,271 

179,347 

29,071 

Preprint  Locol . 

33,256 

38,011 

31,400 

30,141 

ROP  National . 

4,233 

4,478 

YEAR  TO  DATE 

857,922 

113,772 

732,810 

112,696 

Preprint  National  . 

20,930 

260 

17,485 

390 

Classified . 

79,398 

82,801 

Totol . 

175,579 

67,211 

179,569 

69,847 

HOBBS, 

N.M. 

GRAND  TOTAL 

.  .  712,402 

126,775 

695,010 

138,471 

News-Sun-e 

YEAR  TO  DATE 

3,176,264 

559,548 

3,181,658 

594,924 

ROP  Local  .  , 

12,547 

12,867 

Preprint  Local 

ROP  Not  onol 

612 

275 

Classified 

8,882 

7,318 

ROP  Local . 

68,447 

79,903 

Total . 

26,770 

23,931 

Preprint  Local . 

94,397 

96,264 

ROP  National . 

2,367 

606 

News-Sun-S 

Preprint  Notionol.. .. 

176 

ROP  Local  . 

10,105 

9.602 

Classified . 

64,084 

58,613 

Preprint  Local . 

1,115 

1,284 

229,471 

235,386 

ROP  Nctionol 

170 

54 

Preprint  National 

245 

Now^  e 

Classified 

3,851 

2,648 

ROP  Local . 

66,675 

80,943 

Totol . 

15,241 

13,833 

Preprint  Local . 

95,657 

96,164 

— 

ROP  National . 

2,544 

426 

GRAND  TOTAL... 

42,011 

37,764 

Preprint  Notionol 

176 

YEAR  TO  DATE . 

186,381 

172,767 

Clossified . 

.  .  64,084 

58,613 

Totol . 

229,136 

236,146 

GRAND  TOTAL 

,  458,607 

471,532 

YEAR  TO  DATE 

2,130,371 

2,018,934 

( Continued  on  pa  tie  30) 

Enthusiasm 

E&P  Research  will  bring  excitement  to  your  advertis¬ 
ing  staff  as  a  result  of  their  understanding  and  use  of  the 
readership  data.  We'll  demonstrate  revealing  insight 
and  understanding  for  your  market. 

VALUE-ADDED  provides  the  competitive  EDGE 

For  More  Information,  Write  or  Call  .  .  . 

E&P  Research, Ing 

P.O.  Box  396,  809  Bethlehem  Pike,  .Spring  House,  P.4  19477,  (215)  643-9350 
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1988 

1987 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

HOUSTON,  TX. 

Chronicle-o/d 

ROP  Local . 

115,357 

9,776 

120,815 

11,518 

Preprint  Local 

21,489 

63,424 

16,421 

58,630 

ROP  N  tional  . 

34,781 

3,953 

36,129 

2,650 

Preprint  National . 

12,324 

1,041 

11,034 

78 

Classified . 

273.774 

5,409 

263,613 

5,508 

GRAND  TOTAL 

457,725 

83,603 

448,012 

78,384 

YEAR  TO  DATE  .. 

2,092,080 

345,234 

1,981,969 

311,272 

HUTCHINSON,  KAN. 

News-o/d 

ROP  Local . 

18,670 

16,277 

Preprint  Locol  . 

7.956 

22,446 

11,258 

19,067 

ROP  National 

3,129 

1,598 

Preprint  National 

187 

Classified . 

13,977 

10,81 1 

Total .  . 

43,919 

22,446 

39.944 

19,067 

News  S 

ROP  Local . 

14,706 

15,201 

Preprint  Local . 

6,613 

33,110 

6,528 

22,991 

ROP  Nationo! . 

478 

364 

Preprint  National 

639 

Classified . 

12,523 

14,266 

Total . 

34,320 

33,110 

36,998 

22,991 

GRAND  TOTAL 

78,239 

55,556 

76,942 

42,058 

YEAR  TO  DATE 

325.316 

111,445 

319,536 

180,574 

INDIANAPOLIS,  IND. 

Star-m 

ROP  Local  . 

61,298 

1,113 

63,560 

1,369 

Preprint  Local . 

4,779 

4,761 

ROP  National  . 

6,172 

6,705 

Preprint  Notionol. 

204 

Clossified  . 

65,833 

56,751 

Total . 

133,303 

6,096 

127,016 

6,130 

News-e 

ROP  Local . 

43,155 

1,113 

44,457 

1,369 

Preprint  Locol . 

4.779 

4,761 

ROP  Notionol . 

6,877 

6,567 

Preprint  Notional 

204 

Clossified . 

64,943 

55,015 

Total . 

...  114,975 

6096 

106,039 

6.130 

Stor-S 

ROP  Local . 

25,375 

29,890 

Preprint  Local . 

1,440 

9,674 

1,740 

9,485 

ROP  National . 

2,868 

3,322 

Preprint  Nationo  .  . 

3,700 

4,667 

Clossified . 

52,937 

45,013 

Totol 

86,320 

9,674 

84,632 

9,485 

GRAND  TOTAL. 

334,598 

21,866 

317.687 

21,745 

YEAR  TO  DATE 

1,592,229 

71,009 

1,516,526 

89,812 

*lndicates  newspapers  reporting  figures  in 
lines. 


Daily  Star-Progress-< 

ROP  Locol . 

Preprint  locol . 

ROP  Notional . 

Preprint  Notionol . 

Clossified . 


GRAND  TOTAL 
YEAR  TO  DATE 


Doily  News-e 

ROP  Local . 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Notional . 

Classified . 

GRAND  TOTAL. ... 
YEAR  TO  DATE:  N/A 


Stor-Journal*meS 

ROP  Local . 

Preprint  Local . 


Preprint  National.. 
Classified  . 


GRAND  TOTAL  .. 
YEAR  TO  DATE. 


Courier  Journol-o/d 

ROP  local  . 

Preprint  Locol . 

ROP  Notionol . 


Courier-Journol-S 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  National . 

Classified . 


GRAND  TOTAL  . 
YEAR  TO  DATE 


Union  Leoder-rr 
ROP  Locol . 


ROP  Notionol . 

Classified . 

Total .. 


GRAND  TOTAL... 
YEAR  TO  DATE . 


1988 

1987 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

LA  HABRA, 

CALIF. 

14,798 

16,970 

7,232 

10,545 

14,529 

1 7.750 

11,320 

12,328 

3,703 

4,270 

51,582 

61,863 

277,177 

271,681 

LAMAR,  COLO. 

9,753 

12,683 

10,414 

F 

571 

82 

F 

2,753 

13,077 

L 

12,765 

10,414 

1 

LINCOLN, 

,  NEB. 

F 

51,190 

54,775 

F 

63,379 

61,033 

2,413 

2,323 

11.946 

10,937 

45,849 

46,280 

174,777 

1 75,348 

767,190 

731,742 

LOUISVILLE,  KY. 

52.427 

24,550 

66,451 

38,820 

39,747 

23,241 

2,494 

3,646 

29.221 

3,074 

30,046 

2,332 

84,142 

67,371 

100,143 

64,393 

44,932 

227 

43,408 

570 

60,646 

64,681 

2,167 

2,394 

24 

11,913 

11,388 

18,186 

15,623 

65,285 

72,786 

61,425 

76,663 

149,427 

140,157 

161,568 

141,056 

705,31 1 

619,104 

729,625 

611,999 

MANCHESTER,  N.H. 

49,129 

46,763 

2,457 

3,325 

56,483 

55,973 

108,069 

106,061 

27,376 

26,452 

1,534 

988 

36,342 

34,630 

65,252 

62,070 

...  173,321 

168,131 

755,650 

711,406 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


MIDDLETOWN,  N.Y. 

Times  Herald-Record-mS 


ROP  local . 

137,075 

137.492 

Preprint  Local . 

77,889 

87,159 

79,752 

ROP  National . 

1,006 

1,662 

Preprint  Notional . 

23.040 

21,240 

Clossified . 

112,640 

112,540 

GRAND  TOTAL. 

351,650 

87,159 

352,686 

YEAR  TO  DATE  . 

1,534,552 

322,374 

1,464,865 

MONTEREY 

CALIF. 

Peninsula  Herald-m 

ROP  Local . 

35,491 

37,019 

Preprint  Local . 

60,564 

9,296 

56,424 

ROP  National . 

2,727 

3,160 

Preprint  National . 

520 

Clossified . 

33,644 

33,673 

Totol,. 

132,946 

9,296 

130,276 

Herold-S 

ROP  Local  . 

10,688 

8,323 

Preprint  Locol . 

38,044 

37,956 

ROP  National . 

566 

502 

Preprint  National . 

130 

Classified . 

11,923 

12,029 

Total . 

61,221 

58,940 

GRAND  TOTAL... 

194,167 

9,296 

189,216 

YEAR  TO  DATE  , 

851,947 

37,458 

820,002 

MONTREAL.  QUE. 

Gazette-mS* 

ROP  Local . 

979,434 

1,058,784 

Preprint  Local . 

736,590 

898,412 

ROP  National  . 

...  516,483 

464,886 

Preonnt  Notionol . 

214.436 

72,068 

Classified . 

...  1,013,342 

889,186 

GRAND  TOTAL.. 

.  3,460,285 

3,383,336 

YEAR  TO  DATE 

15,690,373 

15,005,893 

Note:  Figures  given  in  Modular  agate  lines 


Commitment 

E&P  Research  will  deliver  personalized  and  usable 
readership  data  for  your  market.  Additorially,  we'll 
improve  the  sales  techniques  of  your  staff  through  our 
experience  and  empathetic  sales  seminars.  That's  our 
pledge  to  you. 

VALUE-ADDED  provides  the  competitive  EDGE 

For  More  Information,  Write  or  Call  .  .  . 

E&P  Research,lnc. 

P.O.  Box  396,  809  Bethlehem  Pike,  Spring  House,  PA  19477,  (215)  643-9350 


ROP  Local . 

21,243 

20,144 

Preprint  Locol . 

2,861 

3,101 

ROP  National . 

1,195 

1,736 

Clossified . 

12,318 

13,773 

Total . 

37,627 

38,754 

Press-e 

ROP  local . 

27,562 

25,754 

Preprint  Local  . 

7,199 

7.451 

ROP  Nationol  . 

1,204 

1,714 

Classified . 

13,956 

16,459 

Total . 

49,921 

51,378 

Star-S 

ROP  Local . 

6,855 

6,362 

Preprint  Locol . 

6,610 

7,367 

ROP  National . 

294 

353 

Preprint  Notional . 

680 

495 

Classified . 

4,849 

5,770 

Totol . 

19,288 

20,347 

GRAND  TOTAL... 

106,836 

110,479 

YEAR  TO  DATE., 

521,133 

518,218 

NASHVILLE,  TENN. 

Tennessean-m 

ROP  Local  . 

55,706 

53,274 

Preprint  Local . 

15,638 

18,921 

ROP  National  . 

4,873 

5,100 

Preprint  Notional . 

26 

Clossified . 

39,429 

38,454 

Totol . 

115,672 

115,749 

Banner-e 

ROPLocal . 

55,599 

52,245 

Preprint  Local . 

15,638 

18,921 

ROP  Notionol . 

4,807 

4,969 

P'-eorint  Notionol . 

26 

Classified . 

38,666 

37,653 

Total . 

,  114,736 

113,788 

(Continued  on 

pa  fie  31) 
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1988  ir7 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


1988  1987 

FULl  RUN  PART  RUN  FULL  RUN  PART  RUN 


ROP  Local . 

42,888 

39,955 

Preprint  Local . 

44.950 

37,790 

ROP  Notionol . 

2,734 

5,006 

Preprint  Notional  . . 

11,529 

10,902 

Classified . 

28,851 

31,219 

Totol . 

130,954 

124,872 

GRAND  TOTAL 

361,362 

354,409 

YEAR  TO  DATE 

1,583,248 

1,543,247 

NEW  BRUNSWICK,  N. 

J. 

Centrol  Jersey  Home 

News-a/d 

ROP  Local  . 

36,085 

35,573 

Preprint  Locol  . . 

6,886 

13,104 

ROP  National . 

3.470 

4,081 

Preprint  Notionol  . .  . 

51 

Clossified  . 

37,396 

33,911 

Total . 

86,667 

86,669 

Central  Jersey  Home 

News-S 

ROP  Local  ,.  . 

21,685 

21,585 

Preprint  Local . 

81,372 

57,556 

ROP  National . 

1,883 

1,399 

Preprint  Notionol 

352 

Clossified . 

25,850 

25,615 

Total . 

132,794 

106,507 

GRAND  TOTAL. 

,  219,461 

193,176 

YEAR  TO  DATE 

850,166 

785,433 

NEW  HAVEN 

CONN 

Register-m 

ROP  locol . 

52,804 

14,159 

57.144 

Preprint  Locol . 

1,260 

30,366 

4,914 

ROP  Notionol . 

6.474 

430 

8,611 

Preprint  National 

252 

252 

Classified . 

44,992 

45,654 

Total . 

,.  ,  105,782 

45,207 

116,323 

Register-S 

ROP  Local . 

49,275 

44,063 

Preprint  Local . 

62,181 

52,542 

58,842 

ROP  Notional 

4,347 

4,285 

Preprint  Notional.. 

19,656 

17,892 

Clossified. 

32,951 

29,773 

Total . 

168,410 

52,542 

1 54,855 

GRAND  TOTAL 

274,192 

97,749 

271.178 

YEAR  TO  DATE 

,  1,162,821 

353,529 

1,104,742 

OLEAN, 

N.Y. 

Times  Herold-e 

ROP  Local . 

23,488 

25,495 

Preprint  Locol . 

71,552 

74,648 

ROP  Nationo* . 

1,322 

1,785 

Classified . 

13,897 

14,944 

GRAND  TOTAL 

...  110,259 

116,872 

YEAR  TO  DATE 

442,775 

462,698 

ONTARIO 

ORE. 

Argus  Observer -eS 

ROP  local . 

19,602 

16,027 

Preprint  Local . 

22,756 

15,893 

ROP  Notionol . 

570 

1,044 

Clossified . 

9,626 

10,201 

GRAND  TOTAL 

52,554 

43,165 

YEAR  TO  DATE 

262,469 

217,296 

OTTAWA 

ILL. 

Doily  Times-e 

ROP  local  . 

17,243 

18,370 

Preprint  Locol . 

35,393 

29,580 

ROP  Notionol . 

683 

403 

Preprint  Notionol . 

81 

Classified . 

7,623 

7,873 

GRAND  TOTAl. 

61,023 

56,226 

YEAR  TO  DATE 

. ..  256,670 

254,304 

PALM  SPRINGS,  CALIF. 

Desert- Sui-e 

ROP  Local  .  64,717 

Preprint  Local .  53,356 

ROP  Notio.ial .  2,918 

Preprtnt  Notional  .  88 

Classified.  35,996 

Total .  157,075 

Doily  News-S 

ROP  Local .  21,500 

Preprint  Local .  44,077 

ROP  National  .  2,197 

Preprint  Notionol.  88 

Ctossified .  10,460 

Total .  78,322 

GRAND  TOTAL .  235,397 

YEAR  TO  DATE  .  1,197,258 


58,153 

33,572 

3,972 


20,576 
23.791 
2,460 
52 
10,  48 
57,027 

191,198 

1,060,233 


PANAMA  CITY,  FLA. 


News-Herold-mS 

ROP  Local . 

Preprint  Local . 

ROP  Notionol 

Preprint  Notional . 

Classified . 

GRAND  TOTAL 
YEAR  TO  DATE 


Arizona  Republic-r 

ROP  Local . 

Preprint  Local . 

ROP  Notional 
Preprint  Notionol. 
Classified . 


14,712 

27,594 

280 


88,954 

315,615 


Totol 

Gazctte-e 

ROP  Local . 

Preprint  Locol . 

ROP  Notional . 

Preprint  National.. 

Classified . 

Totol . 


Republic-S 

ROP  Locol  . 

Preprint  Locol 
ROP  Notionol 
Preprint  National 
Classified.  . 
Total . 


GRAND  TOTAL 
YEAR  TO  DATE  . 


69,271 

75,298 

55,633 

59,564 

1,957 

1,535 

192 

494 

76,580 

81,901 

203,633 

218.792 

836,775 

865  884 

PHOENIX, 

ARIZ. 

96,760 

3,194 

107,967 

3,425 

41,626 

13,428 

43,587 

9,003 

7,474 

9,619 

2,408 

1,778 

100,120 

740 

102,638 

848 

248,388 

17,362 

265,589 

13,276 

86.158 

3,479 

97,802 

3,631 

41,626 

13,428 

43,587 

9,003 

7,629 

9,857 

2,408 

1,778 

99.757 

805 

102,360 

907 

237,578 

17,712 

255,384 

13,541 

43,338 

50,635 

46,497 

38,612 

4,835 

4,697 

14.096 

9,524 

58,385 

61,409 

167.151 

164,877 

653,117 

35,074 

685,850 

26,817 

Express-e 

ROP  Local . 

Preprint  Locol . 

ROP  Notional 

Clossified . 

Total . 

Telegram-S 
ROP  Local 
Preprtnt  Locol  .  .. 
ROP  Notionol  .  . 

Preprint  National 
Classified 
Total 


GRAND  TOTAL 
YEAR  TO  DATE 


Journal-m 
ROP  Locol 
Preprint  Local 
ROP  National  . 
Preprint  Notionol 

Classified . 

Totol 

Bulletin  e 
ROP  Local  . . 
Preprint  Local  .. 
ROP  Notional  . 
Preprint  Notionol 

Classified . 

Totol  . 


3,228,603  198,202  3,372,667 


PORTLAND,  MAINE. 


Press-Herald-r 
ROP  Local 
Preprint  Local  .. 
ROP  Notionol ... 

Classified . 

Total . 


34.645 

34,964 

17,940 

20,298 

2,203 

3,285 

29,359 

26,191 

84,147 

84,738 

GRAND  TOTAL 
YEAR  TO  DATE 


1988  1987 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


30,919 

15,869 

2,203 

27,798 

76.789 


30,954 

18,523 

3,092 

23,391 

75,960 


PROVIDENCE,  R.l. 


50.476 

12,474 

6,620 


47,237 

12,474 

6.547 


16.455 

106,380 


16,455 

106,380 


10,071 

1,622 


52,193 

6,927 

6,465 


49,712 

6,927 

5,995 


19.196 
56  966 

4.593 

1,572 

82,326 


19,196 

56.966 


4,593 

1,572 


Journal -S 
ROP  Local 
Preprint  Locol  . 

ROP  Notionol. 

Preprint  National 

Clossified . 

Total . 

GRAND  TOTAL 
YEAR  TO  DATE 

News  &  Observer-mS 
ROP  Local 
Preprint  Locol 
ROP  Notionol 
Preprint  National 

Classified . 

Total  . 


Times-e 
ROP  Local 
Preprint  Local 
ROP  National 
127,510  Preprint  Notional 
Classified 
Totol . 


100,688 

134,528 

93,806 

82  326 

38,121 

38,525 

47,822 

94  859 

41,022 

69.462 

4,862 

4,803 

12,366 

336 

9,272 

25,715 

20,064 

128,886 

95,195 

113,687 

69,462 

340,192 

364,251 

310,583 

234,114 

1,523,365 

1,523,694 

1,457,784 

1.047,978 

RALEIGH 

N.C. 

84,034 

6,910 

90.840 

4,147 

1,745 

13,645 

2,962 

13,249 

11,611 

192 

11,492 

17,856 

108 

16,770 

93 

165,183 

165,779 

280.429 

20,855 

287,843 

17,489 

38,900 

6.910 

46,742 

5.495 

731 

4,420 

2,248 

6,631 

192 

6,981 

201 

75,125 

89.061 

126,352 

7,833 

147,204 

2,248 

406,781 

28,688 

435,047 

19,737 

1,868,308 

108,137 

1,945,300 

82,644 

(Continued  on  pa^e  32) 


*lndicates  newspapers  reporting  figures  in 
lines. 


Knowledge 

You  get  more  than  numbers  and  graphs  when  E&P 
Research  does  your  readership  research.  Through  dis¬ 
cussion,  training  and  preparing  sales  presentations,  we 
will  teach  your  sales  staff  to  develop  a  genuine  famil¬ 
iarity  with  the  data  and  how  to  use  it. 

VALUE-ADDED  provides  the  competitive  EDGE 

For  More  Information,  Write  or  Call  .  .  . 
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1988 


1987 


1988 


1987 


(Continued  from  pa^e  31) 

1988  1987 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


READING,  PA. 

Eogle-Times-e 

ROP  local . 

42,437 

46,858 

Veprint  Locol . 

29,305 

27,920 

?0P  Notional . 

3,206 

4,898 

Classified . 

44,305 

39,650 

Totol . 

119,253 

119,326 

Eogle-S 

ROP  Local . 

31,369 

31,167 

Preprint  Local  . 

12,685 

22,040 

13,760 

19,995 

?0P  Notionol . 

2,341 

1,747 

Vepnnt  Notional . 

10,800 

11,070 

Clossified . 

27,656 

21,157 

Totol  . 

84,851 

22,040 

78,901 

19,995 

GRAND  TOTAL 

204,104 

22,040 

198,227 

19,995 

YEAR  TO  DATE  . . 

889,471 

67,116 

850,037 

60,290 

RICHMOND,  VA. 

Times-Dispatch  m 

ROP  Local . 

48,997 

53,472 

Preprint  Locol 

24,155 

2,859 

31,638 

1,730 

ROP  Notionol . 

5,662 

6,902 

Preprint  National 

69 

Clossified . 

37,718 

36,874 

116,601 

2,859 

128,886 

1,730 

News  Leader  e 

ROP  Local  . 

38,113 

4,047 

40,445 

5,365 

Preprint  Local 

24,054 

2,589 

27,592 

1,062 

ROP  Notionol 

5,506 

6,573 

Classified  .. 

34,903 

34,333 

Totol . 

102,576 

6,636 

108  943 

6,427 

Times-Dispotch-S 

ROP  Local  ., 

36,102 

40,301 

Preprint  local 

31,425 

36.768 

ROP  Notional  . 

2,505 

2,395 

Preprint  Notionol 

9,979 

10,170 

Clossified . 

33,299 

31,525 

Total . 

113,310 

121,159 

GRAND  TOTAL  . 

332,487 

9,495 

358,988 

8,157 

YEAR  TO  DATE ,,, 

1,485,067 

38,381 

1,510,302 

37,848 

RIVERSIDE,  CALIF. 

Press-Enterprise-mS 
ROP  Local . 

65,987 

17,608 

70,879 

19,609 

preprint  Local . 

135,682 

116,786 

ROP  Notional  . 

5,805 

9,171 

Preprint  National 

18,834 

16,899 

Clossified  . 

86,319 

141 

86,771 

217 

GRAND  TOTAL... 

312,627 

17,749 

300,506 

19,826 

YEAR  TO  DATE 

1,439,058 

85,306 

1,315,815 

90,470 

ST.  LOUIS,  MO. 

Post  Dispotch-m 

ROP  Local 

48,798 

23,221 

56,642 

35,689 

Preprint  Locol . 

14,865 

11,593 

ROP  Notionol 

7,287 

302 

5,556 

224 

preprint  National 

42 

Clossified . 

59,828 

63,791 

Total . 

130,820 

23,523 

137,582 

35,913 

*lndicates  newspapers  reporting  figures  in 
lines. 


Post-Dispatch-S 

ROP  Local . 

Preprint  Locol . 

ROP  Notionol . 

Preprint  National . 

Clossif'ed... 

Total . 

GRAND  TOTAL., 
YEAR  TO  DATE. 


41,361 

49,581 

5,094 

14,624 

54,290  _ 

164,950 

295,770  23,523 

1,277,915  124,827 


47,890 

659 

56,481 

4,705 

14,935 

55,387 

179,398 

659 

316,980 

36,572 

1,290,788 

166,968 

SAN  FRANCISCO,  CALIF. 


Chronicle-m 

ROP  Local . 

39.953 

15,494 

41,676 

14,395 

Preprint  local . 

75,710 

54,861 

ROP  National . 

17,928 

1,230 

18,896 

1,305 

Prepnnt  Notionol . 

2,990 

1,560 

Clossified . 

52,377 

52,974 

Totcl . 

188,958 

16,724 

169,967 

15,700 

Exominer-e 

ROP  Local  . 

36,158 

15,120 

40,144 

13,261 

Preprint  local . 

75,710 

54,861 

ROP  National . 

16,811 

1,104 

1 7,456 

1,285 

Preprint  National . 

2,990 

1,560 

Clossified . 

52,083 

53,172 

Totol . 

183,752 

16,224 

167,193 

14,546 

Examiner/Chronicle-S 
ROP  Local  . 

26,078 

3,536 

25,554 

Preprint  Local . 

56,108 

37,394 

ROP  Notional  . 

10,319 

52 

12,290 

Preprint  Notionol  . 

23,595 

12,480 

Classified . 

26,642 

25,521 

Total  . 

142,742 

3,588 

113,239 

GRAND  TOTAL... 

515,452 

36,536 

450,399 

30,246 

YEAR  TO  DATE  , 

,.  2,255,499 

163,906 

2,188,030 

164,280 

SANTA  ANA 

CALIF. 

Orange  County  Register-o/d 

ROP  Locol . 

166,461 

178,723 

Preprint  Locol . 

112,901 

95,562 

ROP  National . 

25,658 

28,240 

Preprint  Notionol . 

15,155 

12,375 

Clossified.. 

304,861 

298,823 

GRAND  TOTAL... 

625,216 

614,083 

YEAR  TO  DATE  .. 

2,825,523 

2,717,866 

SANTA  MONICA,  CALIF. 

Outlook -e 

ROP  Local . 

26,300 

25,865 

Preprint  Locol . 

6,644 

6,063 

ROP  Notionol . 

5,113 

8,390 

Classified . 

37,750 

38,407 

GRAND  TOTAL. . 

75,807 

78,725 

YEAR  TO  DATE 

389,125 

368,875 

SCOTTSBLUFF,  NEB. 

Stor-Herald-mS 

ROP  Local . 

26,952 

27,284 

Preprint  Local . 

9,396 

28,974 

5,308 

30,145 

ROP  Notionol . 

2,284 

1,922 

Preprint  Notionol . 

132 

88 

1,278 

264 

Clossified . 

11,499 

10,256 

GRAND  TOTAL 

50,263 

29,062 

46,048 

30,409 

YEAR  TO  DATE  , 

212,455 

140.156 

221,198 

80,667 

Judgment 

You  can  rely  on  E&P  Research  to  weigh  all  the  facts 
before  making  recommendations  on  using  your  reader- 
ship  survey  data.  We'll  demonstrate  revealing  insight 
and  understanding  for  your  market. 

VALUE-ADDED  provides  the  competitive  EDGE 

For  More  Information,  Write  or  Call  .  .  . 

E&P  Research,lnc. 

P.O.  Box  396,  809  Bethlehem  Pike,  Spring  House,  PA  19477,  (215)  643-9350 


SEATTLE,  WASH. 

Post-Intelligencer-m 


ROP  local . 

35,229 

36,396 

Preprint  Locol . 

48,193 

46.690 

ROP  Notional . 

14,222 

16,925 

preprint  Notional . 

1,435 

955 

Clossified 

46,769 

47,618 

Total . 

96,220 

49,628 

100,939 

47.645 

Times-e 

ROP  Local . 

57,007 

62,616 

Preprint  Local . 

79,978 

76,062 

ROP  Notionol . 

15,488 

18,540 

Preprint  National . 

2,161 

1,591 

Classified . 

62,871 

71,071 

Totol . 

135,366 

82,139 

152,227 

77,894 

Times/Post-Intelligencer-S 

ROP  Locol . 

23,947 

24,961 

Preprint  Locol . 

23,982 

8,889 

31,576 

2,016 

ROP  Notional . 

7,500 

7,575 

Preprint  National . 

12,231 

11,402 

Classified . 

46,139 

46,617 

Totol . 

113,799 

8,889 

122,131 

2,016 

■  .ND  TOTAL . 

345,385 

140,656 

375,297 

127,555 

YEAR  TO  DATE . 

1,565,379 

542,243 

1,623,567 

545,068 

SHREVEPORT,  LA. 

Times-mS 

ROP  Local . 

52,713 

61,777 

Preprint  Local . 

27,755 

18,278 

24,298 

17,681 

ROP  Notional . 

3,326 

3,147 

Preprint  National . 

8,823 

8,772 

Clossified . 

32,838 

31,139 

Total . 

125,455 

18,278 

129,133 

17,681 

Journal-e 

ROP  local . 

27,414 

28,362 

Preprint  Local . 

11,001 

6,184 

12,425 

4,330 

ROP  National . 

2,375 

2,016 

Preprint  National . 

51 

81 

Clossified . 

29,965 

26,931 

Totol . 

70,806 

6,265 

69.734 

4,330 

GRAND  TOTAL . 

196,261 

24,543 

198,867 

22,011 

YEAR  TO  DATE  .,  ,, 

984.532 

128,622 

1,057,957 

114.440 

SPOKANE, 

WASH. 

Spokesmon  -  Rev  i  ew  -m 

ROP  Local . 

29,312 

32,091 

Preprint  local . 

8,363 

5,555 

ROP  National . 

4,312 

4,863 

Preprint  National . 

91 

Clossified . 

.  i  24,746 

22,707 

Totol . 

66,824 

65,216 

Chronicle-e 

ROP  Local . 

29,396 

32,284 

Preprint  Locol . 

5,331 

3,541 

ROP  National . 

4,285 

4,861 

Preprint  National . 

37 

Classified . 

24,478 

22,320 

Totol . 

63,527 

63,006 

Spokesman-  Rev  lew  -  S 

ROP  Local . 

12,818 

14,658 

Preprint  Local . 

7,435 

7,173 

ROP  National . 

1,705 

1,555 

Preprint  Notionol . 

1,655 

1,896 

Clossified . 

13,744 

17,995 

Total  . 

37,357 

43,277 

GRAND  TOTAL, .,  , 

167,708 

171,499 

YEAR  TO  DATE  ... 

695,616 

617,699 

SYRACUSE,  N.Y. 

Post-Standord-m 

ROP  Local . 

37,537 

14,955 

41,804 

13,728 

Preprint  Local . 

56,996 

60,930 

ROP  Notionol . 

4,179 

4,551 

Clossified . 

25,884 

25,173 

Totol . 

124,596 

14,955 

132,458 

13,728 

Herald  Journal-e 

ROP  Locol . 

41,007 

7,396 

42,599 

5,669 

Preprint  Locol . 

64,635 

71,658 

ROP  Notional . 

4,024 

3,659 

Classified 

26,512 

24,607 

Totol . 

136,178 

7,396 

142,523 

5,669 

(Continued  on  page  33) 
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1988 


1987 


1988 


1987 


1988 

1987 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

Herald  Americon-S 

ROP  Local . 

26,866 

480 

27,135 

449 

Preprint  Local . 

57,354 

61,614 

ROP  National . 

887 

1,117 

Preprint  National . 

13,547 

12,658 

Clossified . 

22,902 

21,719 

Totol . 

121,556 

480 

124,243 

449 

GRAND  TOTAL 

.  .  382,330 

22,831 

399,224 

19,846 

YEAR  TO  DATE 

1,605,458 

96,529 

1,653,801 

89,193 

TOLEDO, 

OHIO 

Blode-e 

ROP  Local . 

50,470 

58,025 

Preprint  Local . 

22,572 

23,100 

ROP  National . 

4,295 

3,635 

Clossified 

22,682 

23,959 

Totol . 

100,019 

108,719 

Blade-S 

ROP  Local 

24,580 

25,554 

Preprint  Local . 

62,832 

56,364 

ROP  National . 

2,150 

2,589 

Preprint  Nationol 

18,216 

17,556 

Clossified  . 

17,542 

15,717 

Totol . 

125,320 

117,780 

GRAND  TOTAL 

225,339 

226,499 

YEAR  TO  DATE . 

936,069 

928,697 

TORONTO,  ONT. 

Sun-mS* 

ROP  Local . 

,  1,363,810 

1,445,538 

Preprint  Local . 

98,125 

59,990 

ROP  Notionol . 

185,377 

179,749 

Classified . 

..  1,550,031 

1.256,439 

GRAND  TOTAL 

,  3,197,343 

2,941,716 

YEAR  TO  DATE  N/A 

Note:  Figures  given  in 

modular  agate  lines 

TORRANCE,  CALIF. 

Daily  Breeze-e 

ROP  Local  . 

68,990 

72,391 

Preprint  Local . 

75,395 

67,038 

ROP  Notional . 

5,173 

8,765 

Preprint  Nationol 

19,240 

17,810 

Classified . 

86,500 

86,837 

GRAND  TOTAL 

255,298 

252,841 

YEAR  TO  DATE 

1,146,894 

1,126,901 

TULSA, 

OKLA. 

World-m 

ROP  Local . 

47,663 

2,806 

57,593 

3,959 

Preprint  Local . 

7,644 

821 

6,216 

3,015 

ROP  Notional 

2.838 

40 

2,786 

11 

Preprint  Nor-.onal . 

205 

Clossified . 

34,413 

40,344 

Total . 

92,558 

3,667 

107,144 

6,985 

Tribune-e 

ROP  Local 

48,048 

2,806 

56,525 

3,959 

Preprint  Local . 

7,824 

821 

6,216 

3,015 

ROP  Notionol 

2,763 

40 

2,766 

11 

Preprint  Notionol  . 

205 

Classified . 

33,862 

36,896 

Total . 

92,497 

3,667 

102,608 

6,985 

World-S 

ROP  Local  . 

27,111 

28,359 

Preprint  Locol  . 

10,662 

11,207 

ROP  Notional 

2,495 

2,686 

Preprint  National 

4,087 

3,619 

Clossified . 

26,831 

26,215 

Total  . 

71,186 

72,086 

GRAND  TOTAL 

256,241 

7,334 

281,838 

13,970 

YEAR  TO  DATE 

..  4,055,684 

140,959 

4,365,176 

239,626 

*lndicates  newspapers  reporting  figures  in 
lines. 
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WASHINGTON,  PA. 


Observer-Reporter-m 

ROP  Local . 

23,693 

28,928 

Preprint  Locol . 

34,142 

36,421 

ROP  Notionol . 

1,970 

2.120 

Classified . 

28,078 

26,014 

Total . 

87,883 

93,483 

Observer-Reporter-S 

ROP  Local . 

11,529 

11,432 

Preprint  Local . 

30,573 

25,284 

ROP  Nationol . 

31 

159 

Preprint  Notional . 

3,483 

Clossified . 

7,305 

6,423 

Totol . 

52,921 

43,298 

GRAND  TOTAL  ,, 

140,804 

136,781 

YEAR  TO  DATE.  . 

536,673 

545,109 

WATERVILLE, 

MAINE. 

Sentinel-m 

ROP  Local . 

27,340 

3,253 

29,490 

2,642 

Preprint  Locol 

42,702 

6,481 

29,153 

5,546 

ROP  Notionol 

952 

1,065 

Preprint  Notional  . 

168 

430 

Clossified 

27,224 

23,293 

GRAND  TOTAL 

98,386 

9,734 

83,001 

8,618 

YEAR  TO  DATE 

405,220 

45,405 

359,890 

49,804 

WILMINGTON.  DEL. 

Newjs-Journal-me 

ROP  Locol . 

61,517 

77,100 

Preprint  Locol . 

56,780 

56,940 

ROP  Notional . 

4,534 

5,575 

Preprint  Nationol 

260 

92 

Classified . 

91,388 

77,868 

Totol . 

214.479 

217,575 

News-Journal-S 

ROP  Locol . 

29,433 

20,965 

Preprint  Local . 

116,061 

81,120 

ROP  Notionol . 

3,332 

1,233 

Preprint  Notional 

17,810 

12,726 

Classified . 

32,329 

20,676 

Totol . 

198,965 

136,720 

GRAND  TOTAL 

413,444 

354,295 

YEAR  TO  DATE . 

.  .  1,751,179 

1,624,220 

WINDSOR,  ONT. 

Store* 

ROP  Local . 

741,814 

779,599 

Preprint  Locol . 

930,333 

1,009,077 

ROP  National 

209,935 

200,482 

Preprint  National . 

43,647 

38,626 

Classified . 

400,522 

387,299 

GRAND  TOTAL  , 

2,326,251 

2,415,083 

YEAR  TO  DATE 

11,829,328 

10,537,261 

Note:  Figures  ore  given  in  modular  agate  lines. 


WINSTON-SALIM,  N.C. 

Journol-m 


ROP  Locol . 

49.868 

13,490 

54,304 

13,537 

Preprint  Locol . 

5,043 

30.291 

7.642 

30,671 

ROP  Notionol . 

5,954 

4,261 

Preprint  Nationol 

832 

448 

824 

Clossified . 

47,624 

44,375 

Total . 

108,489 

44,613 

111,030 

45.032 

Journol-S 

ROP  Local . 

25,245 

24,552 

Preprint  Local  . 

6,914 

27,541 

8.651 

20,634 

ROP  National 

2,802 

2,213 

Preprint  Notionol 

12,507 

12,372 

Classified 

20,955 

19,372 

Totol 

68.423 

27,541 

66,860 

20,634 

GRAND  TOTAL  , 

176.912 

72.154 

177,890 

65,666 

YEAR  TO  DATE  . 

794,459 

438,987 

965.434 

278,879 

Class  wins  game 
on  tip  from  paper 

A  Wall,  N.J.,  high  school  class 
recently  won  a  statewide  spring  Stock 
Market  Game,  co-sponsored  by  the 
Ashury  Park  Press,  the  New  Jersey 
Council  on  Economic  Education,  the 
Securities  Industry  Association  and 
the  Center  for  Economic  Education  at 
Trenton  State  College. 

The  22  students  from  the  school's 
freshman  Business  Basics  class 
placed  271st  among  371  teams  in  their 
category  just  a  week  before  the  game 
ended  but,  acting  on  a  meager  tip 
reported  in  the  Press,  they  sold  their 
inactive  stocks  and  invested  heavily 
in  Lucky  Stores.  The  move  paid  off, 
and  the  newly  acquired  stocks 
soared,  as  did  the  team’s  portfolio. 
The  students  made  a  paper  profit  of 
S2 1,269  67  on  an  orieinai  investment 
ofS100,(MM). 

The  Stock  Market  Game,  held  for  a 
10-week  period  each  semester,  is 
designed  to  help  students  understand 
the  stock  market,  the  costs  and  bene¬ 
fits  involved  in  economic  decision¬ 
making,  the  sources  and  uses  of  capi¬ 
tal  and  related  economic  concepts. 


Dependability 

Your  customers  will  place  more  reliance  and  trust  in 
your  sales  staff  because  of  the  quality  of  H&P  Research 
survey  information.  Your  newspaper  will  he  know  n  as 
one  that  can  get  the  job  done  for  its  advertisers. 

VALUE-ADDED  provides  the  competitive  EDGE 

For  More  Information,  Write  or  Call  .  .  . 

E&P  Research, Inc. 

P.O.  Box  396,  809  Bethlehem  Pike,  Spring  House,  PA  19477,  (2I5»  643-9350 
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Stock  game  bows 
in  American  paper 

“Portfolio,”  a  popular  newspaper 
game  originally  designed  for  the 
Times  of  London,  made  its  American 
debut  in  the  Tribune  of  Oakland, 
Calif.,  which  has  acquired  exclusive 
San  Francisco  Bay  area  rights. 

The  game  —  which  has  also  been 
carried  in  newspapers  in  nine  other 
nations,  including  Australia,  France, 
Italy,  Spain  and  Chile  —  is  based  on 
price  fluctuations  in  the  stock  market. 
Nearly  750,000  individually  num¬ 
bered  Portfolio  cards,  which  are 
needed  to  play  the  game,  are  being 
distributed  to  households  and  Tri¬ 
bune  sales  locations  throughout 
Alameda  and  Contra  Costa  counties. 

Alaskan  newspaper 
group  elects  officers 

Members  of  the  Alaska  Newspaper 
Association  elected  officers  and 
board  members  during  the  group's 
annual  meeting  in  Anchorage. 

Elected  president  for  1988-89  was 
Ann  Kirkwood,  co-publisher  of  the 
Wrangell  Sentinel.  Vice  president  is 
Lew  Williams,  publisher  of  the 
Ketchikan  Daily  News,  and  secre¬ 
tary-treasurer  is  Duncan  Frazier, 
publisher  of  the  Frontiersman  and 
Valley  Sun  in  Wasilla. 

Board  members  for  the  coming 
year  are:  Ron  Loesch  of  the  Peters¬ 
burg  Pilot,  Howard  Weaver  of  the 
Anchorage  Daily  News,  Tom  Gib- 
boney  of  the  Homer  News,  Wayne 
Dunsworth  of  the  Peninsula  Clarion, 
Dan  Joling  of  the  Fairbanks  News- 
Miner  and  Jeff  Brady  of  the  Skagway 
News. 

Knight-Bagehot 
fellows  are  named 

The  1988-89  Knight-Bagehot  Fel¬ 
lows  in  Economics  and  Business 
Journalism  have  been  named  by 
Columbia  University’s  Graduate 
School  of  Journalism. 

The  fellowships,  funded  by  an 
endowment  from  the  Knight  Founda¬ 
tion  and  by  grants  from  a  broad  range 
of  media  companies,  are  designed  to 
improve  the  quality  of  economic, 
business  and  financial  journalism  by 
offering  experienced  journalists  a 
year  of  academic  study  at  Columbia 
University’s  Graduate  School  of 


Business,  School  of  Law,  School  of 
International  and  Public  Affairs  and 
the  Journalism  School. 

The  1988  Knight-Bagehot  Fellows 
are:  S.  Jayasankaran,  a  reporter  for 
Malaysian  Business,  a  bimonthly 
newsmagazine  published  in  Kuala 
Lumpur;  Sarah  Elizabeth  Kidwell, 
producer  of  “Your  Money”  for  Cable 
News  Network  in  New  York;  Mara 
Liasson,  writer,  producer  and  anchor 
for  the  hourly  newscasts  on  National 
Public  Radio’s  “Morning  Edition” 
and  “All  Things  Considered”  in 
Washington,  D.C.;  Elizabeth  A. 
Obenshain,  executive  business  editor 
for  the  Roanoke  (Va.)  Times  & 
World-News',  Stewart  Taggart,  a 
reporter  for  the  Associated  Press  in 
Houston;  Pauline  Tai,  editor  of 
Money  magazine’s  monthly  feature 
section  “Investor’s  Scorecard”; 
Craig  Torres,  chief  credit  market 
reporter  for  Knight-Ridder  Financial 
News  in  New  York;  and  Sam  Zucker- 
man,  a  Peru-based  free-lance  jour¬ 
nalist  who  writes  for  American 
Banker,  Euromoney ,  The  Peru 
Report  and  the  Toronto  Globe  and 
Mail  of  Canada. 

AFCP  officers  are 
elected  at  meeting 

Craig  Trongaard,  vice  president/ 
v.'eekly  publications.  Woodward 
Communications  Inc.,  Dubuque, 
Iowa,  was  elected  president  of  the 
Association  of  Free  Community 
Papers  during  the  group’s  37th  annual 
convention  and  exposition  in  San 
Francisco. 

Other  officers  elected  were:  Wil¬ 
liam  Bedard,  publisher  and  vice  presi¬ 
dent  of  the  Brattleboro  (Vt.)  Town 
Crier,  president-elect;  Bruce  Gotts, 
president.  Access  Communications 
Inc.,  Adrian,  Mich.,  first  vice  presi¬ 
dent;  Jerry  Blonien,  president.  Star 
Group  Publishing,  West  Allis,  Wis., 
second  vice  president;  and  Dick 
Snyder,  president,  Norwich  &  Sidney 
Pennysaver,  Norwich,  N.Y.,  trea¬ 
surer. 

Bike  race 

Some  2,000  riders  from  39  states 
and  five  counties  took  part  in  the  third 
annua!  Colorado  Bicycle  Tour  spon¬ 
sored  by  the  Denver  Post. 

Starling  June  19,  the  bikers  covered 
384  miles  in  six  days,  winding  through 
four  major  mountain  passes. 

Host  communities  on  the  tour 
staged  a  variety  of  events  for  the 
cyclists  from  cookouts  to  concerts. 


Zoned  editions  for 
Sun.  Globe  planned 

The  Boston  Globe  plans  to  publish 
zoned  editions  of  the  Boston  Sunday 
Globe  beginning  in  the  spring  of  1989. 

Presently,  five  zones  are  under 
consideration,  all  within  the  Boston 
Consolidated  Metropolitan  Statistical 
Area.  The  Boston  CMSA,  a  designa¬ 
tion  of  the  U.S.  Census  Department, 
contains  178  cities  and  towns  in  east¬ 
ern  Massachusetts. 

The  zoned  editions  are  slated  to 
carry  a  special  section,  inserted  into 
the  Sunday  paper,  which  will  contain 
editorial  and  advertising  material  per¬ 
tinent  to  the  geographical  area  of  its 
circulation. 

The  zoning  will  not  affect  the  daily 
Boston  Globe. 

Detroit  students  get 
Rosa  Parks  awards 

Twenty-two  students  have  earned 
S2, 000  one-year  scholarships  from  the 
Rosa  Parks  Scholarship  Foundation, 
and  two  others  received  four-year 
scholarships  to  Wayne  State  Univer¬ 
sity’s  Institute  for  Minority  Journal¬ 
ism  and  four  summer  internships  pro¬ 
vided  by  the  Detroit  News. 

The  Rosa  Parks  Scholarship 
Foundation  was  established  in  1980 
by  the  Detroit  Public  School  System 
and  the  Detroit  News  as  a  living 
memorial  to  Rosa  Parks,  the  75-year- 
old  mother  of  the  modern  civil  rights 
movement.  Winners  are  selected  on 
the  basis  of  academic  achievement, 
community  involvement,  financial 
need  and  an  essay  describing  what 
they  believe  a  Rosa  Parks  scholar 
should  be. 

Race  car  sponsored 
by  the  Wash.  Times 

The  Washington  (D.C.)  Times  is 
sponsoring  the  Formula  Ford  being 
raced  in  the  Middle  Atlantic  Road 
Racing  Series  by  the  newspaper’s 
national  editor  and  motor  sports  col¬ 
umnist,  Mark  Tapscott. 

Both  Tapscott’s  race  car  and  a 
similar  Formula  Ford  raced  by  his 
teammate,  Dennis  Austin,  will  carry 
the  newspaper’s  name  in  bright  red, 
with  blue  numbers  and  white  bodies. 
Austin  is  the  regional  executive  for 
the  Washington,  D.C.,  region  of  the 
Sports  Car  Club  of  America. 
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Delivery 

(Continued  from  pane  13} 

system  independent  contractors  had 
set  more  than  100  prices.  Earlier  this 
year,  the  Cliicano  Tribune  converted 
to  independent  agents,  in  part 
because  there  were  about  80  different 
home  delivery  prices. 

But  newspapers  should  be  aware 
that  setting  price  is  virtually  the  only 
legal  advantage  to  agency.  Zinser 
stated. 

“You’ve  got  to  be  very  careful,”  he 
said.  “You’ve  got  to  think,  how  much 
control  can  1  assert  —  without,  you 
know,  crossing  over  the  line?” 

Crossing  that  line  could  lead  gov¬ 
ernment  agencies  to  charge  that  the 
independent  agent  is  actually  an 
employee.  That  means  newspapers 
must  withhold  taxes,  pay  at  least 
minimum  wages  and  offer  other  bene¬ 
fits. 

It  is  for  that  reason  that  Zinser  says 
he  no  longer  uses  the  word  “agent”  in 
legal  documents. 

“To  them  that  connotes  employee 
status,”  he  said.  Instead,  he  refers  to 
them  as  “independent  contractor  dis¬ 
tributors”  in  the  first  reference  and 
simply  “contractors”  thereafter. 

In  any  case,  Zinser  .said,  the  firm 
does  not  get  many  requests  to  move  to 
agency  any  more.  The  principal  rea¬ 
son:  the  Reagan  administration’s  lack 
of  enthusiasm  for  antitrust  cases. 

The  Houston  Chronicle,  for  one, 
lost  its  enthusiasm  for  the  agency  sys¬ 
tem  about  two  years  ago. 

In  1975,  the  paper  moved  from 
independent  contractors  to  indepen¬ 
dent  agents.  July  1986,  it  moved  back. 

What  happened  in  the  meantime 
was  that  circulation  costs  crept  up 
year  after  year,  noted  Chronicle  cir¬ 
culation  director  John  Laird. 

“In  1984,  we  had  a  SlO  million  loss 
in  circulation,”  he  reported. 

After  moving  back  to  independent 
contractors,  the  circulation  depart¬ 
ment  last  year  was  a  profit  center, 
contributing  more  than  $1.4  million, 
Laird  said.  The  paper  did  not  raise  its 
cover  price  or  suggested  home  deliv¬ 
ery  price  in  that  time,  he  added. 

By  and  large  the  contractors  did  not 
increase  the  home  delivery  price, 
Laird  observed. 

“We  try  our  best  to  stay  away  from 
any  pricing  discussion,”  Laird  said. 
“We  publish  a  suggested  rate  and 
most  contractors  seem  to  understand 
that  is  the  best  price.  You  might  say 
they  understand  price  elasticity.” 

The  Birmingham  (Ala.)  News  and 
Birmingham  Post-Herald  joint 
agency  has  used  the  independent  con¬ 


tractor  system  since  1959  —  and 
remains  happy  with  it. 

Though  the  papers  cannot  set  a 
price,  the  home  delivery  ranges  from 
$8.70  to  $8.90  a  month,  circulation 
director  Robert  Dobson  said.  The 
newspapers’  suggested  rate  is  $8.30. 

“As  far  as  advantages,  payroll  and 
related  expenses,  benefits  —  we 
don’t  have  those  problems;  they’re 
not  our  carriers,”  Dobson  com¬ 
mented. 

At  the  Nashville  Banner  and  Nash¬ 
ville  Tennessean  joint  agency, they  do 
have  payroll,  withholding  and  a  long 
list  of  employee  benefits  for  their  car¬ 
riers. 

But  the  all-employee  system  has 
worked.  Tommy  Knowles,  circula¬ 
tion  director  for  Newspaper  Printing 
Corp  is  convinced. 

“We  wanted  to  control  —  I’m  not 
afraid  to  use  the  word  —  control  our 
destiny,  and  provide  our  advertisers 
with  the  most  accurate  information, 
and  nowadays  they  want  to  know 
what  house  is  getting  the  paper  and 
who  is  not,”  Knowles  declared. 

The  newspaper  agency  sets  its  own 
prices  —  and  does  not  have  to  share 
it  with  independent  contractors,  he 
said.  In  addition,  the  paper  is  freer  to 
make  quick  marketing  moves, 
according  to  Knowles. 

All  service  complaints  go  right  to 
the  newspapers.  In  addition,  the  joint 
agency  does  not  have  to  pay  extra  for 
extra  inserts. 

The  paper  pays  $4.50  an  hour  and 
180  per  mile  to  an  experienced  car¬ 
rier,  which  is  less  than  Nashville-area 
fast  food  restaurants  are  paying,  he 
remarked. 

Full-time  employees  get  a  number 
of  benefits  such  as  hospitalization, 
short-  and  long-term  disability,  life 
insurance,  adoption  assistance,  and 
credit  union  access. 

Despite  their  employee  status, 
there  have  apparently  been  no  union¬ 
izing  drives,  Knowles  said.  Interest¬ 
ingly,  there  was  a  unionizing  drive  by 
employees  of  the  independent  con¬ 
tractors,  he  recalled. 


AEJMC  president  to 
step  down  in  July 

David  Weaver  plans  to  relinquish 
the  presidency  of  the  Association  for 
Education  in  Journalism  and  Mass 
Communication  during  the  group’s 
annual  meeting  in  Portland.  Ore.,  July 
1-5, 

Tom  Bowers  of  the  University  of 
North  Carolina  is  slated  to  be  his  suc¬ 
cessor. 


Indicted 

(Continued  from  page  II) 

ture  for  33  years  until  his  retirement 
from  teaching  in  1986. 

When  Fitts  was  first  served  with  an 
arrest  warrant  on  May  20,  he  was 
forced  to  spend  two  nights  in  jail  after 
the  presiding  magistrate  set  a  surety 
bond  of  $40.0(X)  —  an  amount  seen  as 
excessive  considering  the  nature  of 
the  alleged  crime  and  the  penalties 
involved  (E&P.  June  18.  P.  19). 

In  an  emergency  hearing,  the  bail 
was  reduced  to  a  $3().()(K)  personal 
recognizance  bond  by  a  circuit  judge 
who  said  Fitts  was  not  a  danger  to  the 
community. 

Fitts  told  E&P  he  believed  the  two 
politicians  filed  the  charges  in  an 
effort  to  scare  him  into  silence. 

“Anytime  you  buck  the  power 
structure,  they  try  to  silence  you,”  he 
said,  adding  that  his  being  shown  the 
inside  of  a  jail  cell  was  part  of  a 
“scheme”  of  intimidation  with  the 
message.  “If  you  don’t  shut  up.  we’re 
going  to  put  you  in  here.” 

The  scheme  backfired.  Fitts 
believes. 

“1  don't  think  they've  anticipated 
this  kind  of  [media]  coverage.”  he 
said. 

Attorney  Robinson  said  five  state 
courts  —  Arkansas,  Alaska.  Missis¬ 
sippi.  Pennsylvania  and  California  — 
have  declared  criminal  libel  laws 
unconstitutional.  The  five  cases 
involved  public  figures. 

The  Illinois  courts  recently  upheld 
a  criminal  libel  case  involving  private 
figures.  However.  Jane  Kirtley. 
executive  director  of  the  Reporters 
Committee  for  Freedom  of  the  Press, 
said  that  the  Illinois  case  “was  not  a 
press  case  and  did  not  involve  politi¬ 
cal  speech.”  She  said  the  Illinois 
court  indicated  it  would  have  looked 
at  the  case  much  differently  if  a  politi¬ 
cal  speech  issue  had  been  involved. 

In  all.  24  states  and  the  District  of 
Columbia  still  have  criminal  libel  sta¬ 
tutes  on  the  books,  Kirtley  said.  Of 
the  remaining  26  states,  the  laws  have 
been  struck  down  by  state  courts  (the 
five  cited  by  Robinson),  repealed  by 
state  legislatures  or  never  existed  in 
the  first  place,  she  said. 

Most  of  the  criminal  libel  laws  were 
abolished  between  the  193()s  and 
1970s,  Kirtley  said,  although  Califor¬ 
nia  did  not  repeal  its  law  until  1986. 

Gannett  grants 

The  Gannett  Foundation  has 
approved  169  grants  totaling  $942,162 
in  40  communities  served  by  Gannett 
Co.  Inc.  interests. 
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Reaching  the  Latin  market 

Latin  American  newspaper  production  executives  were  in  a 
buying  mood  at  this  year’s  AN  PA/TEC  exposition  in  Atianta 


By  Mark  Fitzgerald 

They  came  in  search  of  impresoras, 
sistemas  de  pruehas  colored ,  and,  like 
everyone  else,  computadores,  coni- 
piit adores  y  computadores. 

Latin  American  newspaper  pro¬ 
duction  executives  were  not  only  a 
big  presence  in  the  recent  American 
Newspaper  Publishers  Association 
Technical  Exposition  and  Confer¬ 
ence  —  they  were  also  in  a 
buying  mood. 

Several  major  vendors  dedicated 
parts  of  their  booth  to  the  Latin  mar¬ 
ket,  with  demonstrations  in  Spanish 
and  Portuguese. 

“That  section  has  been  one  of  the 
biggest  sections  of  our  booths,"  said 
Phil  Orodono,  president  of  News 
Tech  Co.,  a  division  ofChemco  Tech¬ 
nologies.  He  spoke  beside  a  banner 
that  read,  "Chemco  welcomes  our 
Latin  American  friends." 

Latin  newspaper  executives  prob¬ 
ably  made  up  one-half  of  the  foreign 
visitors  to  the  Atex  booth,  said  Max 
Coebergh,  vice  president  of  interna¬ 
tional  field  operations. 

“During  the  years  that  |ANPA/ 
TEC]  is  in  Atlanta,  there's  usually  a 
higher  Latin  presence,"  added 
Thomas  D.  Jacobsen,  Atex's  director 
of  technical  operations  for  Latin 
America. 

At  this  year's  show,  that  meant 
substantial  teams  from  Latin  papers 
were  roaming  the  exhibition  halls. 

“Major  newspapers  may  bring  as 
many  as  seven  people  from  one 
paper.  You'll  have  the  financial  guy. 
the  editor,  the  head  of  production,  the 
publisher,"  said  News  Tech's  Oro¬ 
dono. 

At  Harris  Corp..  where  systems 
demonstrations  were  held  in  Spanish 
and  Portuguese,  it  wasn't  just  the 
larger  South  and  Central  American 
newspapers  which  were  showing 
interest,  said  Joseph  R.  Maceda, 
director  of  international  marketing. 

“1  think  we're  going  beyond  the 
bigger  newspapers."  he  said.  “We've 
also  been  penetrating  the  smaller  and 
medium-sized  papers." 

Contributing  to  the  buying  mood, 
according  to  News  Tech's  Orodono, 


is  that  the  AN  PA/TEC  show  is  often 
where  Latin  newspapers  make  their 
final  purchase  decisions. 

That  was  true  for  Mario  Abdor 
Vivas,  manager  of  Bogota-based 
Auto-graphicos  Servicios  de  Colom¬ 
bia,  LTDA.  The  firm  does  photo 
scanning  and  graphics  work  for  both 
newspapers  and  commercial  printers. 

“A  lot  of  South  Americans  are 
buying,"  he  noted.  “Sure,  there  are 
some  people  who  are  looking  as 
well  —  but  mostly,  they  are  buying." 

Abdor  Vivas  himself  said  he 
intended  to  purchase  a  personal  com¬ 
puter  and  some  software. 

“I'm  looking  at  pagination  as 
well."  he  remarked. 

The  continued  substantial  Latin 
American  presence  at  AN  PA/TEC 
has  changed  not  only  the  way  vendors 
sell  their  products  —  with  more 
Spanish-speaking  salespeople,  for 
example,  and  specialized  booth 
sections  —  but  also  to  some  extent 
the  products  themselves. 


Latin  users,"  he  continued.  “Typi¬ 
cally  you  see  products  go  to  Latin 
America  that  are  kind  of  the  tail  end  of 
a  line  or  are  being  phased  out.  We're 
offering  the  best  technology  we 
have." 

Harris  Corp.  has  customized  its 
international  line  to  allow  the  han¬ 
dling  of  several  languages  at  once. 

“In  Europe,  especially,  you  might 
have  on  the  same  system  one  terminal 
operator  [hyphenating  and  justifying] 
in  French  and  at  the  next  terminal, 
someone  H  &  J-ing  in  German," 
international  marketing  director 
Maceda  commented. 

It  wasn't  just  high-tech  that  was 
attracting  Latin  American  visitors, 
however.  For  example,  Jardis  Indus¬ 
tries  found  itself  visited  by  serious 
potential  customers  from  Colombia, 
Venezuela,  Mexico  and  the  Domini¬ 
can  Republic.  The  Franklin  Park,  III.- 
based  firm  manufactures  and  services 
automatic  web  in-feed  systems  for 
retrofit  situations. 


“A  lot  of  South  Americans  are  buying,”  he  noted. 
“Sure,  there  are  some  people  who  are  looking  as 
well  —  but  mostly,  they  are  buying.” 


Atex,  for  example,  featured  its 
Amigo  production  and  composition 
system,  which  supports  16  terminals 
or  fewer.  The  system  has  been  simpli¬ 
fied  to  meet  both  the  production 
needs  and  capacities  of  smaller  Latin 
American  papers,  said  Thomas  D. 
Jacobsen,  director  of  technical  opera¬ 
tions  for  Latin  America. 

That  means,  for  example,  that  the 
classified  ad  composition  and  billing 
components  do  not  reflect  the  Ameri¬ 
can  telemarketing  practice,  but  the 
more  usual  Latin  practice  of  entries 
from  walk-in  traffic.  Similarly,  its 
typesetting  functions  are  set  up  to 
allow  commercial  printing,  a  typical 
Latin  American  newspaper  sideline. 

“What  we  have  essentially  done  is 
take  the  American  flavor  out  of  it  and 
kind  of  Latinized  it,"  he  observed. 

"We  now  have  a  Latin  system  for 


“There  seems  to  be  a  general  trend 
toward  upgrading  and  going  to  the 
higher  quality."  president  Alan  Jardis 
said.  “Our  [systems]  allow  papers  to 
upgrade  their  existing  presses  so  they 
can  run  color." 

After  a  somewhat  slow  period  for 
the  past  several  years,  vice  president 
Michael  Sczesniak  stated,  “Our 
opinion  is  that  it's  beginning  to  open 
up  down  there  again.  That  could  be  a 
market  that's  going  to  boom  in  the 
near  future." 


Business  tab 

“Midstate  Business,"  a  tabloid 
focusing  on  business  issues  of  special 
importance  to  people  in  central  Penn¬ 
sylvania,  was  introduced  recently  in 
the  Harrisburg,  Pa.,  Patriot-News. 


36 


EDITOR  &  PUBLISHER  for  July  2,  1988 


TECHNICAL  BRIEFS 


Triple-I  lands 
Media  General  sale 

Information  International  Inc. 
announced  Media  General  Inc.  has 
agreed  to  buy  computer-based  dis¬ 
play  ad  systems  in  a  $4.l-million  deal. 

The  systems  will  be  installed  at 
three  Media  General  properties:  the 
Tampa  Tribune,  Winston-Salem 
(N.C.)  Journal  and  Richmond  News¬ 
papers  in  Virginia. 

Media  General’s  order  includes  the 
4500  Ad  Makeup  Station/2,  based  on 
Sun  3/60  hardware. 


Bestinfo  book 

Bestinfo  Inc.  has  produced  a  book¬ 
let  for  those  seeking  “a  productive 
way  to  use  so-called  ‘Fourth  Wave’ 
publishing  technology.” 

The  booklet,  outlining  recent  pub¬ 
lishing  technology  developments  and 
industry-specific  products  and  pro¬ 
grams,  can  be  obtained  from  the 
Media,  Pa. -based  software  systems 
company  at  (215)  891-6500. 

Mead  expands 
its  service 

Mead  Data  Central  has  added 
American  Lawyer  to  its  Nexis  com¬ 
puter-assisted  news  retrieval  service, 
providing  a  resource  on  the  business 
of  law  in  the  U.S.  Coverage  dates 
from  January  1987,  with  new  issues  of 
the  monthly  added  within  14  days  of 
publication. 

Nexis  now  offers  a  library  of  infor¬ 
mation  on  advertising  and  public  rela¬ 
tions,  with  the  addition  of  Advertising 
Age,  Ad  Day,  Adweek,  Public  Rela¬ 
tions  Journal,  PR  Newswire,  DM 
News,  Universal  News  Services, 
Business  Wire,  The  Executive 
Speaker  and  Southwest  Newswire. 
The  library  also  contains  such  trade 
publications  as  Broadcasting,  Chemi¬ 
cal  Week,  Automotive  News  and 
Women’s  Wear  Daily. 

Nexis  has  announced  consolidation 
of  several  libraries  into  one,  increas¬ 
ing  the  number  of  full-text  publica¬ 
tions  that  can  be  covered  in  one 
search  to  over  350.  Abstracts  from 
more  than  2,000  trade  and  industry 
publications  are  also  available, 
including,  most  recently,  the  Con¬ 
gressional  Record. 

The  new  INTL  and  PERSON 
group  files  offer  consolidated  foreign 


news  sources  and  one-stop  access  to 
information  on  people  in  the  news 
(with  retrieval  from  New  York  Times 
biographical  stories,  AP  Political  Ser¬ 
vice  candidate  biographies  and  arti¬ 
cles  from  the  Almanac  of  American 
Politics  and  People  magazine). 

Nexis  now  offers  a  more  concise 
menu  screen,  and  users  “can  now 
obtain  a  more  comprehensive  answer 
from  a  single  library,”  said  Mead 
Data  president  Jack  W.  Simpson. 

The  latest  addition  to  Nexis  is  Con¬ 
sumer  Reports,  with  coverage  dating 
from  January  1988.  Search  cost  is  $5 
in  addition  to  the  regular  $32  connec¬ 
tion  charge. 

LAN  to  remarket 
CText  system 

In  exchange  for  LAN  Systems  Inc. 
preferred  stock  and  warrants  (in 
amounts  of  250,000  shares  each)  and 
representation  on  LAN’s  board  of 
directors,  CText  has  licensed  LAN  to 
remarket  the  CText  Classified  Adver¬ 
tising  Publishing  System  in  the  U.S. 
and  Canada. 

The  companies  are  collaborating  on 
integration  of  CText  products  into 
LAN’s  newspaper  business  system. 
Plans  call  for  integrating  the  publish¬ 
ing  system  with  the  LAN  Display  Ad 
Management  System. 

LAN  has  also  signed  an  18-month 
joint  marketing  agreement  with 
Apollo  Computer  Inc.  Terms  of  the 
agreement  call  for  integrating  Apollo 
workstations  with  LAN  general 
accounting,  advertising  and  circula¬ 
tion  software.  LAN  Systems  presi¬ 
dent  Robert  Larson  noted  that  variety 
of  workstation  price  levels  would 
make  the  integrated  product  available 
to  operations  of  all  sizes. 

Network-based  workstations 
include  the  entry-level  Series  3000, 
which  combines  the  benefits  of  per¬ 
sonal  computers  with  the  power  of  32- 
bit  UNIX  workstations;  the  Domain 
Series  4000  for  higher  performance; 
and  the  Series  10000  Personal  Super¬ 
computer,  based  on  Apollo’s  PRISM 
architecture. 

Iris  names  Smith 

Iris  Graphics  has  named  James  O. 
Smith  to  the  position  of  marketing 
manager.  Smith  moved  to  Iris  from  a 
managerial  position  with  Xyvision. 

Peter  Alpers,  with  an  editorial  and 
management  background,  was 
appointed  manager  of  communica¬ 
tions  at  Iris,  reporting  to  Smith. 


Providence  buys 
INS  8300  system 

The  Providence  (R.I.)  Journal  Co. 
will  purchase  an  8300  Integrated 
Newspaper  System  from  Harris 
Corp.’s  Controls  and  Composition 
Div. 

The  initial  installation  will  consist 
of  equipment  for  display  ad  composi¬ 
tion  and  news  layout,  with  custom 
hardware  and  software  development 
for  enhancement  of  the  products’ 
capabilities  for  handling  graphics. 

Customization  will  allow  page 
geometry  information  for  ads  and 
news  to  be  accepted  and  processed 
from  the  PC-based  Newsplan  system, 
as  well  as  providing  a  graphics  inter¬ 
face  from  an  Autokon  scanner.  Full- 
resolution  graphics  data  will  be 
accepted  for  manipulation. 

Text  and  graphics  will  be  output  to 
a  Hell  LS-210  recorder,  using  a  new 
feature  permitting  output  of  process- 
color  separations  with  specifiable 
screen  angles.  Pixel  editing  on  an  8900 
PC  workstation  allows  manipulation 
of  high-resolution  line  art  at  a  magni¬ 
fied  pixel  level. 

GMI  completes 
installation  at 
Delta  Web  Graphics 

Graphics  Microsystems  Inc. 
reports  completion  of  an  installation 
at  Delta  Web  Graphics,  Scarborough, 
Ont.,  on  eight  color  units  of  a  16-unit 
Goss  Community  press. 

The  initial  order  for  four  retrofitted 
automated  ink  key  controls  was 
doubled  one  week  after  system  evalu¬ 
ation.  Delta  Web  is  a  newspaper  com¬ 
mercial  plant  printing  newspaper 
tabloids,  flyers  and  catalogs,  with 
m.uch  of  the  work  in  color. 


WE  KEEP  YOUR 
MAILROOM 
UP  TO  SPEEO 

QUIPP  SYSTEMS,  INC. 

9270  N.W.  100th  STREET 
MIAMI,  FLORIDA  33178 

(305)  884-5204 
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PCs  grow  in  importance 

More  and  more  newsrooms  are  relying  on  them  to  deliver 
and  sort  raw  information  as  well  as  to  produce  copy 


By  Jim  Rosenberg 

“Keep  as  much  [computing]  power 
as  close  to  the  person  using  it  as  possi¬ 
ble,”  said  USA  Today's  Page  One 
managing  editor  Ray  Gniewek,  who 
added  that  ways  will  be  found  to  use 
it. 

*  *  * 

In  an  AP  story  on  a  Florida  court 
allowing  a  million-dollar  gift  to  the 
Daughters  of  the  Confederacy  in  a 
competitor's  town,  Greenville  (S.C.) 
News-Piedmont  executive  editor 
John  Pittman  explained  that  “the 
reference  to  South  Carolina  appeared 
on  the  ninth  line  .  .  .  Our  competi¬ 
tor's  editorial  system,  like  ours,  dis¬ 
plays  only  the  top  eight  lines  of  wire 
copy.  WireWatch  flagged  the  story 
for  us.  Our  competitor  missed  the 
story  completely." 

At  last  month's  ANPA/TEC  88 
workshop,  “PCs'  New  Role  in  the 
Newsroom,"  it  was  clear  that  per¬ 
sonal  computers  are  doing  nice  things 
for  newspapers  and  that  newsrooms 
are  relying  on  them  to  deliver  and  sort 
raw  information  as  well  as  to  produce 
copy.  Some  other  examples; 

“If  you're  a  reporter,  you  can  build 
a  spreadsheet  and  store  information 
in  it,"  said  John  Cranfill,  Dallas 
Morninf’  News  assistant  managing 
editor.  By  downloading  public  agen¬ 
cies'  budgetary  models  into  Excel  on 
a  Mac,  reporters  can  return  to  it  to 
check  funding  requests  or  spending 
practices.  School  budgets,  crime  sta¬ 
tistics  and  government  affairs  are 
among  the  applications. 

The  Shelhyville  (Tenn.)  Times- 
Gazette  “bought  three  little  Macs  just 
as  insurance  —  to  make  sure  the 
paper  got  out,"  said  publisher  Erank- 
lin  Yates. 

USA  Today's  Gniewek  told  how 
his  paper  downloaded  all  election 
information  from  the  federal  govern¬ 
ment,  turning  it  into  a  week's  worth  of 
stories. 

Though  gaining  recognition  as 
dependable  workhorses  for  text  and 
graphics,  the  meeting's  message 
seemed  to  be  that  the  potential  of  PCs 
resides  in  the  custom  or  standard  soft¬ 


ware  that  can  be  made  to  work  for 
reporters  and  artists. 

It  was  also  obvious  that  a  great  deal 
of  work  and  experimentation  may  be 
required  to  achieve  future  efficien¬ 
cies. 

“At  the  Greenville  News,"  said 
Pittman,  “we  have  been  working  for 
several  years  to  take  advantage  of 
PCs,  not  merely  to  enhance  produc¬ 
tion  capability,  but  to  improve  the 
content  of  the  newspaper  as  well." 

After  successfully  using  personal 
computers  to  compile  all  scores, 
standings  and  schedules  for  South 
Carolina  high  school  football,  the 
News  sought  to  get  its  “money's 
worth  out  of  the  wire  services,”  said 
Pittman,  by  extracting  material  of 
local  interest  from  five  news  services. 


The  result  was  WireWatch.  com¬ 
pleted  late  last  year.  The  electronic 
wire  scanner  (“a  stand-alone.  PC- 
based  system  that  feeds  a  printer  or  an 
editorial  system")  searches  incoming 
copy,  identifying  stories  by  key 
words  and  alerting  staff  when  a  story 
of  special  interest  moves. 

“The  day  we  installed  Wire¬ 
Watch,”  Pittman  said,  “it  flagged  the 
name  of  a  local  company"  where 
executives  were  among  those 
indicted  for  fraud  in  a  Washington 
state  power  project.  “The  reference 
to  the  South  Carolina  company 
appeared  at  the  end  of  the  story, 
which  had  broken  late  in  the  cycle.” 

The  News  wire  editor  now  relies  on 
WireWatch  to  work  the  news  ser¬ 
vices,  uploading  to  desk  editor  direc¬ 
tories  on  the  paper's  Harris  system. 

Sports  searches  are  an  important 
function  at  the  News,  where  software 
now  updates  on  deadline  college  foot¬ 
ball  standings  for  the  Sunday  edi¬ 
tion  —  while  the  AP  moves  the 
standings  for  Monday.  Typesetting 


commands  are  embedded,  with  cus¬ 
tom  standings  available  in  less  than  a 
minute  after  a  score  list  clears.  The 
same  method  was  adapted  to  publish 
daily  college  basketball  standings. 

This  year,  the  News  began  pub¬ 
lishing  daily  wire  service  stock  tables, 
highlighting  stocks  of  local  interest. 
All  pagination  code  is  embedded. 

Pittman  said  Harris  Corp.  is  work¬ 
ing  on  software  for  WireWatch  or  a 
comparable  system  to  pass  certain 
stories  directly  into  formatted  page 
directories. 

In  Dallas,  Cranfill’s  staff  has  found 
other  uses  for  spreadsheets  and 
databases.  Lotus  1-2-3  is  used  to  keep 
track  of  reporters'  budgets  and 
expenses  and  to  keep  up  with  news 
copy.  For  restaurant  listings  and 


information,  “a  huge  Rolodex”  was 
created  electronically. 

“We're  not  sure  where  it's  going  to 
lead."  said  Cranfill,  referring  to  an 
experiment  that  runs  the  restaurant 
list  through  the  Aldus  Pagemaker  and 
outputting  through  a  Varityper  600. 

The  Macintosh,  including  two 
large-screen  versions,  is  an  important 
tool  at  the  Morning  News,  where 
Illustrator,  MacDraw  and  Cricket 
programs  are  all  run.  Sports  use  is 
heavy  and  color  is  usually  cut  by 
hand.  In  a  special  section  devoted  to 
the  Olympics,  “we  put  Macintosh  art 
on  every  page,"  said  Cranfill. 

“Each  artist  has  a  Mac  and  ...  a 
Kurta  mouse,"  Cranfill  noted.  The 
capability  is  applied  often  for  creation 
and  enhancem.ent  of  locator  maps  and 
informational  graphics. 

“All  this  is  done  on  the  Mac  and 
output  on  the  Varityper  [600],”  he 
commented. 

A  300-dpi  Apple  LaserWriter  is 
also  used.  Business  graphics  are  also 
[ Continued  on  pa}>e  40) 


“We’re  not  sure  where  it’s  going  to  iead,”  said 
Cranfiii,  referring  to  an  experiment  that  runs  the 
restaurant  iist  through  the  Aidus  Pagemaker  and 
outputting  through  a  Varityper  600. 
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(Continued  on  pii^e  21) 

A.  Diaz  told  the  jurors  they  must  first 
decide  if  the  story  were  defamatory, 
then  decide  if  it  were  true  or  substan¬ 
tially  true  and,  finally,  if  it  were 
printed  with  reckless  disregard  of  the 
truth. 

Since  the  jurors  decided  the  article 
was  not  defamatory,  they  did  not 
have  to  determine  whether  it  were 
true. 

The  former  D.A.  had  labeled  the 
story  “deliberate  lies"  and  accused 
the  Inquirer  and  reporter  Anthony 
Lame  of  a  "malicious  campaign  of 
vilification"  against  him. 

The  Inquirer  article  resulted  in  a 
monthlong  public  hearing  before  the 
Disciplinary  Board  of  the  Pennsylva¬ 
nia  Supreme  Court,  Fitzpatrick  said. 
Although  the  board  found  Fitzpatrick 
had  not  committed  any  ethical  viola¬ 
tions,  he  contended  his  reputation 
had  been  destroyed. 

— AP 

Court  dismisses 
$1-million 
libel  suit 

Arizona’s  Court  of  Appeals  has  dis¬ 
missed  a  Sl-million  libel  suit  brought 
against  the  Scottsdale  Propress  by  a 
confessed  mobster  who  the  news¬ 
paper  said  was  involved  in  the  murder 
of  Arizona  Republic  reporter  Don 
Bolles  in  I976. 

The  Progress,  in  articles  that 
appeared  in  the  summer  of  1 984,  said 
that  Roy  Romano,  who  had  publicly 
admitted  to  being  an  organized  crime 
enforcer,  was  the  one  who  had  placed 
the  bomb  beneath  Bolles  car  that  mor¬ 
tally  wounded  him. 

Ronano  sued  in  1985,  seeking  both 
compensatory  and  punitive  damages. 

The  newspaper  claimed  that 
Romano  was  a  public  figure  by  virtue 
of  his  having  “turned  state's  evi¬ 
dence"  in  1983  in  return  for  immunity 
from  prosecution. 

The  Progress  also  claimed  that 
Romano,  because  he  had  confessed  to 
numerous  felonies  including  several 
murders  and  other  violent  crimes, 
was  essentially  “libelproof'  in  that 
his  reputation  could  not  be  further 
damaged.  The  Progress  had  hoped  to 
set  a  new  libel  precedent  in  the  state 
because  the  "libelproof  plaintiff  doc¬ 
trine”  had  never  been  applied  in 
Arizona  law. 

The  Court  of  Appeals  overturned 
the  Superior  Court's  finding  that 
Romano  was  a  private  figure.  Based 


on  its  finding  that  the  plaintiff  was  a 
public  figure,  and  therefore  had  to 
show  actual  malice,  the  appellate 
court  dismissed  the  case. 

“We  find  no  evidence  for  the  infer¬ 
ence  that  the  Progress  knowingly 
published  falsehoods  about 
Romano,”  stated  Judge  Noel  Fidel. 
"Nor  do  we  find  any  inference  that 
the  Progress  entertained  serious 
doubts  as  to  the  truth  of  its  publica¬ 
tion  and  proceeded  in  reckless  disre¬ 
gard  or  conscious  disregard  of  such 
doubts." 

The  judge  stated  that  since  its 
declaring  Romano  to  be  a  public  fig¬ 
ure  resulted  in  complete  dismissal  of 
his  claim,  the  court  would  not  rule  as 
to  whether  the  “libelproof  plaintiff 
doctrine”  should  be  adopted  into 
Arizona  law. 

Paper  seeks  !ialt 
to  JOA  shoppers 

The  Green  Valley  (Ariz.)  News  and 
Sun  is  asking  a  federal  judge  for  a 
preliminary  injunction  barring  the 
Tucson  newspapers  from  circulating 
free  shoppers  in  Green  Valley. 

The  News  and  Sun  contends  that 
Tucson  Newspapers  Inc.,  the  joint 
operating  agency  for  the  Arizona 
Daily  Star  and  Tucson  Citizen,  is 
precluded  from  publishing  total  mar¬ 
ket  coverage  publications  under  the 
federal  Newspaper  Preservation  Act. 

The  News  and  Sun  claims  it  has 
suffered  economic  hardship  since  the 
Star’s  Graffiti  and  the  Citizen’s  Con¬ 
temporary  began  circulating  to  non¬ 
subscribers  in  Green  Valley  last 
February. 

The  News  and  Sun  charged  that  the 
“one-stop  shopping"  afforded  adver¬ 
tisers  in  the  Star  and  Citizen  encour¬ 
aged  them  to  abandon  smaller  news¬ 
papers. 

Fiowever,  attorneys  for  TNI  con¬ 
tended  that  the  News  and  Sun,  with 
90%  market  penetration,  was  seeking 
to  eliminate  competition  and  preserve 
its  market  dominance  in  Green  Val¬ 
ley. 

A  ruling  on  the  injunction  by  U.S. 
District  Judge  William  D.  Browning  is 
expected  at  the  end  of  June. 

$2.2-million  award 
upheld  by  Pa.  court 

The  Pennsylvania  Superior  Court 
has  upheld  a  $2. 2-million  jury  award 
to  a  former  judge  in  a  libel  suit  against 
the  Pittsburgh  Post-Gazette. 


The  June  15  ruling  dismissed  the 
newspaper’s  claim  that  it  is  protected 
under  a  1977  federal  court  opinion 
saying  newspapers  can  publish  accu¬ 
sations  regardless  of  their  validity 
when  the  charges  are  made  by  a 
prominent  Figure  embroiled  in  a  pub¬ 
lic  controversy. 

The  Superior  Court,  instead, 
judged  the  Post-Gazette  by  a  broader 
standard  that  holds  newspapers  guilty 
of  libel  when  editors  have  serious 
doubts  about  the  truthfulness  of  the 
allegations  but  publish  them  anyway. 

In  September  1979,  the  Post- 
Gazette  published  accusations  by 
Robert  Ciaffoni  that  his  father’s  will 
had  been  altered  in  Judge  Richard 
DiSalle’s  Washington  County  Court 
in  order  to  redistribute  the  S8-million 
estate. 

DiSalle  sued  over  two  statements  in 
the  newspaper  story,  “the  first 
asserting  that  he  was  a  co-conspirator 
in  fraud  and  the  second  attributing  his 
participation  in  that  fraud  to  an  illicit 
affair”  with  one  of  the  heiresses,  said 
the  Superior  Court  president.  Judge 
Vincent  Cirillo,  in  the  June  15  opin¬ 
ion. 

“The  jury  .  .  .  determined  that  the 
published  material  was  false  and  that 
the  Post-Gazette  published  with 
actual  malice  and  with  at  least  a  reck¬ 
less  indifference  to  the  rights  of 
Richard  DiSalle.” 

The  newspaper  argued  that  the  dis¬ 
pute  was  newsworthy  because  it  con¬ 
cerned  the  actions  o/ a  public  official. 
But  the  appeals  coirt  held  that  Ciaf¬ 
foni  was  not  a  public  figure  and  the 
dispute  was  not  a  public  issue. 

Post-Gazette  editor  John  G.  Craig 
Jr.  said  he  was  considering  a  further 
appeal  of  the  judgment,  awarded  in 
Westmoreland  County  Court  in  1985 
and  upheld  by  the  trial  judge. 

Open  preliminary 
court  hearings 
to  media,  public 

Preliminary  court  hearings  gener¬ 
ally  should  be  open,  the  Iowa 
Supreme  Court  has  ruled,  saying  such 
sessions  should  be  closed  to  news 
media  and  the  public  “only  to  pre¬ 
serve  higher  values.” 

In  making  the  decision  June  14,  the 
high  court  said  a  Story  County  judge 
was  wrong  to  close  to  the  press  and 
public  a  preliminary  court  appearance 
of  a  man  charged  with  arson  and  mu.  - 
der  in  a  1986  house  fire  in  Ames. 
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Bullish 

(Continued  from  pa^e  17) 

importance.  Forty-six  percent  of  the 
respondents  said  single  copy  sales 
volume  will  increase  compared  with 
home  delivery  volume,  although  39% 
said  the  proportion  would  remain  the 
same.  Fifteen  percent  predicted 
single  copy  sales  volume  would 
decrease  in  comparison  with  home 
delivery  volume. 


PCs  grow 


(Continued  from  pa^e  38) 

a  staple.  Bar  charts  are  created  and 
superimposed  over  mapwork. 

HyperCard  has  also  come  into  use 
for  making  data  searches  by  more 
natural  association  rather  than  by 
strictly  defined  relations. 

At  the  metro  desk,  said  Cranfill, 
categories  associated  with  Hyper¬ 
Card's  on-screen  “buttons”  will  be 
replaced  with  custom  categories  in 
order  to  instruct  or  guide  novices  in 
procedures  in  certain  news 
situations  —  especially  those  in 
which  the  paper  has  acquired  exper¬ 
tise.  for  instance  airliner  crashes. 

“This  whole  idea  of  database 
journalism  —  Dallas  is  way  ahead  of 
us."  said  USA  Today's  Gniewek. 
with  more  enthusiasm  than  regret. 
Besides  drawing  on  government  com¬ 
puter-filed  information,  Gniewek  has 
developed  his  own  production  pro¬ 
grams. 

A  year-and-a-half  of  weekends 
spent  in  front  of  a  computer,  in  a 
“project  that  has  grown  and  grown 
and  grown,"  allowed  Gniewek  to 
offer  the  paper  a  Page  One  design 
capability  that  takes  minutes  instead 
of  hours. 

“We  had  a  horrible  situation  with 
color  ads."  said  Gniewek.  but  with  a 
finite  number  of  possible  press  confi¬ 
gurations,  the  power  of  the  PC  has 
been  used  successfully  in  this  applica¬ 
tion  as  well,  according  to  Gniewek. 

From  a  strictly  production  stand¬ 
point.  selection  and  purchase  of  PCs 
at  a  small  daily  presents  opportunities 
for  both  efficiencies  and  headaches. 

Yates  gave  the  audience  an  earful 
regarding  the  tribulations  at  his  8.600- 
circulation  rural  daily  —  caught,  as  it 
seemed,  between  hot  type  and  high 
tech. 

Yates  sought  to  move  to  PCs  for 
economy  and  efficiency  after  earlier 
and  short-lived  experience  with  high- 


Forty-nine  percent  of  the  respon¬ 
dents  also  believed  that  circulation 
revenues  will  become  a  larger  portion 
of  total  revenues,  while  41%  believe 
circulation’s  percentage  of  total 
revenues  will  remain  the  same.  Ten 
percent  said  circulation’s  percentage 
of  total  revenues  will  decrease. 

Most  SNP’A  members  believe 
newsprint  prices  will  be  going  up 
faster  than  inflation,  and  22%  saw 
newsprint  prices  keeping  pace  with 
inflation.  Just  2%  predicted  newsprint 
prices  will  increase  less  than  inflation. 


tech  equipment  proved  far  less  than 
satisfactory.  Describing  one  vendor’s 
product,  Yates  recalled  it  “had  damn 
good  software,  but  no  long  wear." 

After  discovering  on  his  own  — 
and  contrary  to  what  he  was  told  by 
the  vendor  —  that  networking  could 
be  accomplished  in-house,  Yates  pur¬ 
chased  more  units. 

“Now  we  have  a  PC  for  every 
reporter,"  he  said.  The  Times- 
Gazette  also  uses  three  Apple 
LaserWriters  for  output,  which  Yates 
said  give  satisfactory  quality  without 
photo  paper,  chemicals  or  process¬ 
ing.  He  stressed,  however,  that  even 
with  the  best  equipment,  good  opera¬ 
tors  are  a  must. 

Among,  problems  Yates  cited  were 
an  installation  schedule  that  preceded 
the  equipment’s  arrival;  lack  of  word- 
search  capability;  column-setting  dif¬ 
ficulty;  receipt  of  defective  units 
returned  at  the  paper’s  expense;  and 
the  discovery  (shortly  after  warranty 
expiration)  that  most  of  his  monitors 
were  identified  inside  the  enclosure  as 
factory-refurbished  or  reconditioned 
units. 

The  supplier  denied  that  such 
equipment  is  shipped  without  identifi¬ 
cation  as  such. 

In  retrospect,  Yates  said  he  prob¬ 
ably  should  have  bought  the  service 
contract  that  was  offered. 

Enlarging  on  Gniewek’s  dictum 
concerning  the  proximity  of  power 
and  the  persons  using  it,  Cranfill 
remarked  that  “1  can’t  see  how  you 
could  possibly  avoid  having  the  com¬ 
puter  expertise  in  the  newsroom." 

Personal  computers  have  become 
too  important  as  tools  of  the  trade, 
and  Cranfill  won’t  trust  their  care  to 
another  department. 

Ad  rate  hikes 
lower  in  1987 

Newspaper  ad  rates  in  major  mark¬ 
ets  were  up  only  5.3%  in  1987,  com¬ 
pared  to  increases  of  12.5%  in  1986, 
according  to  “Retail  Rates,”  pub¬ 
lished  by  Pinpoint  .Marketing. 


Health  costs  also  will  be  increasing 
faster  than  inflation,  most  SNPA 
members  believe.  Eighteen  percent 
said  health  costs  will  keep  pace  with 
inflation,  and  only  1%  of  the  respon¬ 
dents  saw  health  costs  going  up  less 
than  inflation. 

Forty-two  percent  of  the  respon¬ 
dents  said  their  overall  expenses  will 
increase  at  a  slower  rate  than  their 
revenue,  while  36%  believe  expenses 
will  increase  at  the  same  rate  as 
revenues.  Twenty-two  percent  felt 
expenses  will  increase  at  a  faster  rate. 

Carlton  says  silence 
was  a  favor 
to  sportswriters 

Former  pitching  great  Steve  Carl¬ 
ton  now  claims  he  did  sportwriters  a 
“favor"  by  refusing  to  talk  to  them 
during  his  long  major  league  career. 

“Writers  depend  on  the  quotes  too 
much  and  they  get  away  from  their 
skills,"  Carlton  said  in  a  recent  inter¬ 
view  with  Frank  Dolson  of  the 
Knight-Ridder  News  Service. 

“They  didn’t  go  to  college  and  train 
just  to  write  down  quotes.  1  can  write 
down  quotes  and  1  have  no  skills  as  far 
as  journalism,”  Carlton  said. 

“What  1  did,  1  think,  brought  a  little 
more  creativity  out  of  the  writers. 
Like  the  guy  down  here  [in  Florida] 
who  used  to  carry  on  that  bogus  inter¬ 
view  with  me  every  spring.  He’d 
make  up  the  questions  and  answer 
them.  By  not  talking,  1  extracted  from 
the  writers  a  little  more  ingenuity," 
the  now-retired  pitcher  said. 

Carlton,  the  winningest  left-hander 
in  baseball,  also  said  that  by  not  talk¬ 
ing  to  press,  nor  reading  articles  about 
himself,  he  was  able  to  better  concen¬ 
trate  on  the  game. 

“To  play  that  emotional  game  [with 
the  media],  that  roller  coaster  you  get 
on”  was  counterproductive,  Carlton 
told  Dolson. 

New  magazine 

The  Lon)>  Beach  (Calif.)  Press- 
Telef^ram  is  publishing  a  new  maga¬ 
zine,  Now  Renting,  featuring  pre¬ 
mium  rental  properties  in  the  area. 

The  biweekly  publication  aims  at 
an  audience  seeking  upscale  housing 
in  a  market  where  nearly  45%  of  the 
population  rents  rather  than  owns, 
according  to  a  P-T  spokeswoman. 

She  said  Now  Renting  is  available 
at  minimal  cost  to  advertisers  and  is 
free  to  readers.  The  magazine  is  dis¬ 
tributed  to  local  bookstores,  restau¬ 
rants,  hotels  and  other  businesses. 
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Vermont 

(Continued  from  pane  15) 


that  roughly  would  be  equivalent  to 
200,000  people  marching  in  New 
York  City. 

One  of  the  speakers  thanked  editor 
Runnion  “for  making  that  kind  of  dis¬ 
cussion  possible.”  She  specifically 
praised  the  Reformer  policy  of  print¬ 
ing  virtually  every  letter.  Most 
marchers  seemed  to  agree.  Said  one, 
“I  think  the  Reformer  did  a  fantastic 
job.” 

Police  Chief  Campbell  came  to  the 
march  as  a  supporter.  As  a  person 
who  abhors  violence  of  any  kind. 


Settlement 

(Continued  from  pope  16) 

they  were  pleased  with  the  settle¬ 
ment. 

In  the  release,  Stigler  concluded  his 
statement  by  noting,  “ADVO  only 
wants  the  newspapers  to  compete 
evenly  and  fairly  with  ADVO.  Hope¬ 
fully  this  lawsuit  has  sent  a  message  to 
them  that  ADVO  intends  to  protect  its 
interests  against  the  proven  conspira¬ 
torial  efforts  of  newspapers.” 

ADVO's  lawsuit,  filed  in  May  1987, 
chronicled  its  attempts  to  purchase  a 
newspaper  ratings  study. 

According  to  the  suit,  ADVO  had 
received  an  offer  to  purchase  the  1985 
study  from  the  Simmons-Scarbor- 
ough  partnership  in  July  1986  for 
$15,000.  It  did  not  purchase  the  study 
then. 

The  Simmons-Scarborough  part¬ 
nership  dissolved  soon  thereafter, 
and  each  company  conducted  its  own 
study  for  1987. 

According  to  the  ADVO  suit,  Sim¬ 
mons  “verbally”  offered  to  sell  it  the 
1987  Simmons  study  for  $17,500.  The 
Simmons  representative  said  that  the 
price  was  based  on  the  1985  rate  plus 
an  increase  of  approximately  15^. 

Simmons'  Schultz,  however,  at  the 
time  the  suit  was  filed,  said  that  it  is 
Simmons'  policy  to  charge  competi¬ 
tors  such  as  ADVO  the  highest  news¬ 
paper  subscriber  fee,  which  would 
have  been  $50,600. 

The  suit  contended  that  following 
the  Simmons  offer,  Scarborough 
offered  to  sell  its  1987  study  to  ADVO 
for  $10,000. 

ADVO  charged  that  Vernon,  acting 
on  behalf  of  the  NRC/INAME  task 
force,  and  others  used  their  leverage 
to  “pressure  and  threaten”  Scarbor¬ 
ough  to  get  the  company  to  rescind  its 
competitive  offer. 

Scarborough  did  withdraw  its  offer 


Campbell  said,  “The  public  has  to 
stop  tolerating  it.  That's  what  I'd  like 
to  see  newspapers  say  to  the  public  — 
here  is  another  person  who  is  victim¬ 
ized  by  an  unnecessary  crime,  and 
what  are  you  going  to  do  to  stop  it?” 

He  believes  that  instead  of  the 
adversarial  relationship  that  too  often 
exists  between  newspapers  and  law 
enforcement  agencies,  the  two  should 
work  together  to  dispel  ignorance  and 
convey  the  necessity  of  reporting 
crime. 

When  asked  what  message  she 
would  like  to  get  across  to  journalists, 
the  woman  who  inspired  the  march 
replied,  “The  importance  of  their  role 
as  an  educational  tool  and,  if  possible. 


to  sell  the  study  to  ADVO,  but  also 
did  not  reoffer  the  study  at  any  price 
(E&P,  May  2,  1987),  and  Simmons 
informed  .ADVO  that  the  price  of  its 
study  would  be  $50. 600. 

ADVO  ended  up  purchasing  the 
Simmons  study  for  $50,600,  and 
signed  a  subscription  agreement  on 
May  8.  1987,  the  suit  said. 

The  New  York  Times  Co.. 
NYTRNG  parent,  was  named  as  the 
defendant  in  the  suit  because  it  was 
the  only  company  ADVO  had  direct 
evidence  against  at  the  time  of 
filing  —  letters  from  Vernon  as  head 
of  the  NRC/INAME  task  force  on 
NYTRNG  stationary. 

Neither  the  New  York  Times  nor 
any  of  its  company -owned  regional 
newspapers  subscribed  to  either 
study  in  1987. 


Letters 

(Continued  from  pope  7) 
yellow  printers. 

Here  at  the  News-Dispatch,  we 
have  also  had  good  results  by  balanc¬ 
ing  the  three  printers  for  a  medium 
Caucasian  flesh  tone  of  .20  cyan.  .30 
magenta,  and  .40  yellow. 

So  few  newspapers  were  still  using 
this  process  that  Kodak  discontinued 
manufacture  of  the  Resisto  Rapid  Pan 
paper  intended  for  the  system.  We 
have  continued  separating  with  this 
process  by  switching  to  the  same 
Panalure  II  Repro  that  Horn  selected. 

Kodak  publication  E-47  spells  it  all 
out,  ifa  copy  can  be  located.  This  also 
includes  the  method  of  making  color- 
correction  masks  to  correct  for  the 
ink  deficiencies. 

Stkven  F.  Peterk.x 

(Peterka  is  associated  with  the  News- 
Dispatch,  Michigan  City,  Ind.) 


the  importance  of  looking  beyond  the 
surface  explanation.  I  still  feel  the 
press  releases  are  an  integral  part  of 
the  police  department  in  terms  of 
helping  to  apprehend,  as  well  as  serv¬ 
ing  as  a  warning  to  the  residents  of  the 
community.  To  my  mind,  the  newspa¬ 
per  is  part  of  what  makes  a  commu¬ 
nity.” 

Runnion’s  appreciation  for  this 
woman  runs  high. 

“None  of  this  would  have  been 
possible  without  her  courage  ...  1 
think  we  have  been  able  to  change  the 
perception  of  rape  as  a  crime  of  vio¬ 
lence  in  this  community.  I  think  other 
newspapers,  the  public,  and  the 
police  ought  to  think  about  what  has 
been  accomplished  in  Brattleboro." 


Spelling  contest 
raises  $5,000 
to  combat  illiteracy 

The  Seattle  Times  raised  more  than 
$5,000  to  combat  illiteracy  in  its  sec¬ 
ond  annual  “Bee  for  Literacy.” 

The  spelling  contest  attracted  such 
prominent  contestants  as  Washington 
Gov.  Booth  Gardner,  who  led  an  hon¬ 
orary  state  team,  and  Bruce  Koppe. 
senior  vice  president  of  the  Rainier 
Bank  and  his  bank  team. 

Profits  from  the  bee  go  to  Washing¬ 
ton  Literacy,  a  statewide,  non-profit 
organization  striving  to  reduce 
Washington's  illiteracy  rate. 

Proceeds  were  raised  from  entry 
fees  and  pledges.  Spectators  rooted 
for  their  chosen  team  by  pledging 
money  for  each  correctly  spelled 
word. 

A  small  fee  entitled  spectators  to 
enter  an  audience-only  spelling  bee. 

Children’s  Express 
gets  $225,000  grant 

The  Carnegie  Corporation  has 
made  a  three-year  grant  of  $225.()(K)  to 
Children’s  Express,  a  New  York- 
based  international  news  service 
staffed  by  children. 

The  grant  will  be  used  to  expand 
nationwide  the  group’s  Press  Clubs, 
in  which  children  aged  8-18  who  join 
agree  to  stay  informed  of  current 
events  and  make  their  opinions  heard 
by  writing  letters  to  political  leaders, 
corporations  and  newspapers. 

The  Press  Clubs  will  be  developed 
in  cooperation  with  local  newspapers 
that  run  a  Weekly  Feature  Service 
produced  by  Children’s  Express, 
which  includes  articles  by  Children's 
Express  reporters  and  letters  and  edi¬ 
torials  from  local  children. 
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They  comment  on  color  and  computers 

AAEC  convention  speakers  talk  about  electronic  transmission  of 
their  work  and  the  pros  and  cons  of  color  editorial  cartooning 


By  David  Astor 

Two  of  the  biggest  developments  in 
newspapers  over  the  past  decade 
have  been  computerization  and  the 
increased  use  of  color.  And  editorial 
cartooning  is  beginning  to  reflect 
these  trends. 

This  was  apparent  at  last  month's 
Association  of  American  Editorial 
Cartoonists  (AAEC)  convention  in 
Milwaukee,  where  seminar  speakers 
discussed  new  technologies  as  well  as 
the  pros  and  cons  of  multihued  draw¬ 
ings. 

The  advantages  of  color  cartoons 
are  obvious  —  they  are  eye-catching 
and  can  give  political  cartoonists 
more  creative  ammunition  when 
making  satirical  points.  But  an  AAEC 
panel  of  editorial  cartoonists  who  use 
color  regularly  (ranging  from  daily  to 
weekly)  noted  that  there  are  prob¬ 
lems,  too. 

Several  observed  that  the  color  of  a 
printed  drawing  does  not  always 
match  the  color  of  the  original  — 
especially  during  the  first  weeks  and 
months  after  the  paper  introduces 
color  editorial  cartoons. 

“In  the  beginning  the  colors 
weren't  accurate,"  said  Pat  Crowley 
of  Elorida's  Pa/m  Beach  Post  and 
Copley  News  Service,  who  began 
drawing  in  color  about  two  years  ago. 
“It  took  a  while.  Now  I'm  satisfied 
!  with  80%  of  the  cartoons.” 


From  left  to  right  are  Andy  Donato,  Brian  Duffy,  Jimmy  Margulies,  Pat  Crowley, 
Ed  Stein,  and  Jim  Borgman.  (This  and  other  story  photos  by  David  Astor.) 


Jim  Borgman  of  the  Cincinnati 
Enquirer  and  King  Features  Syndicate 
reported  that  he  once  drew  a  cartoon 
that  had  President  Reagan  coloring 
anti-contra  aid  Congresspeople  with  a 
red  crayon  to  show  that  they  were 
communist  dupes.  But  the  Congress- 
people  came  out  purple  when  the  car¬ 
toon  was  printed,  thus  negating  Borg- 
man's  point. 

At  some  papers,  the  color  might  be 
fine  in  the  first  edition  but  fade  later 
on.  Brian  Duffy  of  the  Des  Moines 
Register,  for  instance,  said  he  once 
drew  a  Red  Sea  that  turned  pink  by 
the  second  edition.  So  Duffy  tries  to 
compensate  by  using  color  vivid 
enough  to  still  look  good  after  fading. 

Self-syndicated  Houston  Post  car¬ 
toonist  Jimmy  Margulies  said  he  has 


had  occasional  problems  with  color 
being  “out  of  registration  —  like 
multiple  images  on  a  tv  set." 

There  is  also  the  time  factor. 
“Daily  deadlines  don't  allow  lots  of 
time  to  decorate  in  color,"  com¬ 
mented  Margulies.  “I'm  most  con¬ 
cerned  with  using  the  time  to  get  the 
best  idea  and  to  make  sure  the  [pre¬ 
colored]  black-and-white  drawing 
looks  credible." 

Crowley  reported  that  his  former  6 
p.m.  daily  deadline  is  now  1  p.m.  for 
color.  But  he  compensates  by  seeking 
out  cartoon  ideas  the  night  before  and 
coming  in  at  9  a.m.  “ready  to  draw." 

“1  really  enjoy  working  in  color  and 
fooling  around  with  it,"  added  Crow¬ 
ley. 

Then  there  is  the  syndication  issue. 


■  X  H  I  -J  M 

After  the  color  and  computer  seminars,  several  well-known  editorial  cartoonists 
critiqued  the  portfolios  of  younger  artists.  On  the  left  is  Jim  Borgman  (in  the 
striped  shirt)  reviewing  the  work  of  Bob  Dornfried  of  Rothco  Cartoons.  Above  left 
is  Steve  Benson  of  the  Arizona  Republic  and  Tribune  Media  Services  (wearing 
glasses)  with  University  of  Wisconsin/Milwaukee  graduate  Michael  Thompson, 
recent  winner  of  the  Charles  M.  Schulz  Award  for  promising  cartoonists.  Above 
center  is  Etta  Hulme  of  the  Fort  Worth  Star-Telegram  and  NEA  with  Kirk  Anderson 
of  the  University  of  Wisconsin/Madison's  Daily  Cardinal  newspaper.  And  above 
right  is  Brian  Basset  of  the  Seattle  Times  (facing  camera)  with  Bill  Bramhall  of  the 
Los  Angeles  Herald  Examiner. 
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Martin  Gehring  demonstrating  computer  editing,  coloring,  and  transmission  of 
cartoons.  Behind  him  ore  Jeff  Stabler  (left),  Randy  Cochran,  and  Ed  Stein. 


Since  many  newspapers  still  do  not 
carry  multihued  drawings,  syndicated 
editorial  cartoonists  have  to  send  out 
black-and-white  versions  of  their 
work.  Borgman  noted  that  he  might 
add  some  grays  to  his  syndicated  car¬ 
toons  to  replace  the  colors  they  had  in 
the  Enquirer. 

One  reason  why  more  newspapers 
don’t  carry  color  political  cartoons, 
observed  an  AAEC  audience  mem¬ 
ber,  is  that  many  run  editorial  car¬ 
toons  on  the  last  inside  spread  of  the 
first  section.  Papers  tend  to  use  color 
on  section  fronts,  where  the  cartoons 
of  the  seminar  speakers  basically 
appear. 

When  editorial  cartoons  are  col¬ 
lected  in  books,  said  Margulies,  they 


also  usually  appear  in  black  and  white 
because  of  the  cost  of  color.  So  book 
buyers,  he  added,  may  be  puzzled 
when  they  see  a  black-and-white  car¬ 
toon  that  originally  ran  in  color  in 
their  newspaper. 

But  newspaper  readers,  believes 
Margulies,  “don't  react  to  color  as 
much  as  they  react  to  the  cartoon  and 
its  theme.”  They  “sort  of  notice  it," 
he  added,  “but  don't  say  they  like  it 
better  or  worse.” 

Borgman,  speaking  a  few  minutes 
later,  said:  “I’m  not  a  real  big  advo¬ 
cate  of  color  cartoons.  Most  of  us 
develop  our  aesthetics  in  black  and 
white.” 

But  Borgman,  who  does  one  multi¬ 
hued  cartoon  a  week  on  Sundays,  said 


color  does  have  its  advantages.  He 
noted  that  he  once  did  a  cartoon 
showing  the  ill-fated  Challenger  space 
shuttle  as  a  matchstick  on  the  launch¬ 
ing  pad.  Borgman,  who  made  the 
matchstick  tip  red,  said  he  didn't 
“know  if  it  would  have  worked  in 
black  and  white.” 

The  Enquirer  cartoonist  also  found 
color  helpful  in  giving  an  optimistic 
look  to  an  arms  pact  drawing  —  he 
showed  an  early  morning  blue  sky  in 
the  background.  Color,  Borgman 
added,  is  obviously  good  for  drawing 
an  American  flag.  And  in  a  really 
complex  cartoon,  he  said,  color  can 
be  used  for  focusing  a  reader's  atten¬ 
tion  on  one  part  of  the  drawing. 

Borgman,  however,  stated  that  a 
cartoon  on  a  subject  such  as  famine 
has  much  more  impact  in  black  and 
white. 

In  general,  Borgman  tries  not  to 
overuse  color.  “You  can  get  carried 
away  and  put  color  everywhere,”  he 
observed.  “The  key  is  developing  a 
little  more  sense  of  subtlety  with  the 
stuff.” 

Margulies,  for  instance,  said  he 
would  not  use  bright  colors  to  show  a 
“dull”  institutional  setting  like  a  post 
office.  And  he  added  that  he  used 
“muted”  colors  in  a  cartoon  about 

(Continued  on  next  page) 
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Women  make  37  percent  of  business  trips 

Average  business  trips  per  year  and  percent  of  business  travel  by 
men  and  by  women: 
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Copley  News  Service/Ken  Marshall 


HELP  TRAVELING  READERS  GET  THE  PICTURE. 


Tip  off  your  roaming  readers  with  Travel  Tips,  our  weekly 
infographic  that  proves  pointers.  Illustrates  words  to  the  wise 
traveler.  And  looks  at  the  ever-growing  world  of  travel  and 
tourism  from  both  sides  of  the  suitcase. 

Pleasure  travelers  enjoy  the  inside  information.  Business 


P.O.  Box  190  •  San  Diego,  CA  92112-0190 

•Alaska,  California,  Hawaii  and  Canada,  call  collect  (619)  293-1818. 


traverlers  cash  in  on  the  extra  knowledge.  That's  exactly  why 
Travel  Tips  is  a  travel  editor's  ticket  to  increased  readership. 

Call  toll-free  800-445-4555  for  a  free  sample  of  Travel  Tip:  _ 
available  in  our  FILLERS,  TRAVEL  and  AMERICAN  SCENE 
packages.  Don't  let  your  readers  leave  home  without  it. 
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(Continued  from  page  43) 
Palestinians  being  beaten  — 
“although  my  fellow  Jews  saw  red!” 

Color  can  be  “fun"  when  drawing 
something  like  St.  Basil’s  onion 
domes  in  Moscow  or  an  actual  car¬ 
toon  character  (like  Donald  Duck), 
continued  Margulies.  And  he  men¬ 
tioned  that  color  cartoons  look  good 
when  shown  on  tv. 

The  seminar  speakers  also  dis¬ 
cussed  the  technicalities  of  color  car¬ 
tooning  —  whether  they  add  color 
directly  to  their  black-and-white 
drawings  or  use  overlays;  whether 
they  prefer  paints,  markers,  or  other 
materials  and  implements;  and  so  on. 

They  also  talked  about  various 
techniques  they  have  picked  up. 
Andy  Donato  of  the  Toronto  Sun  and 
Canada  Wide  Feature  Service,  for 
instance,  noted  that  he  uses  acrylic 
gel  to  “get  texture”  on  his  cartoons 
and  white  paint  to  achieve  the  effect 
of  light  reflecting  off  a  person  or 
object. 

Margulies  concluded  that  it's  “nice 
to  be  in  the  avant  garde”  as  a  color 
political  cartoonist.  But  he  believes 
the  “potential”  of  multihued  editorial 
drawings  has  yet  to  be  utilized  to  “its 
fullest  extent.” 

Also  in  its  comparatively  early 
stages  is  the  computer  transmission  of 
editorial  cartoons,  which  was  dis¬ 
cussed  in  a  seminar  following  the 
color  session. 

AAEC  president  Ed  Stein  of  the 
Denver  Rocky  Mountain  News 
opened  the  workshop  by  mentioning 
that  he  had  recently  transmitted  one 
of  his  cartoons  to  the  New  York  City- 
based  Newspaper  Enterprise  Associa¬ 
tion  in  six  minutes  via  computer.  “1 
was  pretty  excited  about  it,”  he  said, 
noting  that  the  same  cartoon  would 
have  arrived  several  days  later  if 
mailed. 

Jeff  Stabler  of  the  Cincinnati  Post 
and  NEA  added  that,  by  the  time  a 
syndicate  then  mails  a  cartoon  out  to 
various  newspaper  clients,  it  could  be 
out  of  date. 

With  computer  transmission,  said 
Stabler,  the  syndicate  and  subscrib¬ 
ing  papers  can  “literally  pick  up  a 
cartoon  before  the  ink  is  dry.” 

Stabler  said  he  has  simplified  his 
style  a  bit  and  avoided  the  use  of  gray 
screens  when  drawing  cartoons  that 
will  be  electronically  transmitted.  But 
he  pronounced  himself  “pretty  satis¬ 
fied”  with  the  way  his  computer-sent 
cartoons  look  compared  to  the  origi¬ 
nals. 

Basically,  said  Scripps  Howard 
graphics  director  Randy  Cochran, 
“you’re  not  losing  anything”  in  the 


reproduction. 

Martin  Gehring  of  the  Knoxville 
News-Sentinel  set  up  a  bank  of  com¬ 
puter  equipment  for  the  seminar  to 
demonstrate  how  a  cartoon’s  lettering 
and  lines  can  be  electronically  edited 
and  the  drawing  electronically  col¬ 
ored  before  transmission. 

With  today’s  computer  technology, 
said  Cochran,  cartoonists  have  to  use 


Minority  cartoon 

The  Detroit  Free  Press  recently 
announced  the  winners  of  its  minority 
cartoonist  contest,  which  drew  72 
entrants  from  21  high  schools. 

They  were  Dwayne  Hoffman,  16,  in 
the  1 1th  and  12th  grade  division  and 
Brian  Johnson,  15,  in  the  9th  and  10th 
grade  division.  The  pair  won  S500 
savings  bonds  and  —  along  with  con¬ 
test  runners-up  Alexander  Wright, 
17,  and  Gerald  Williams,  16  — 
received  Spirit  of  Detroit  Awards 
from  the  Detroit  City  Council.  The 
winning  comics  were  displayed  at  the 
City-County  Building. 

One  of  Hoffman’s  “Dwayne  and 
the  Inner  City  Kids”  strips  showed  a 
crack  dealer  trying  to  recruit  the  car¬ 
toonist’s  autobiographical  lead  char¬ 
acter.  “This  is  your  brain  on  drugs,” 
responded  Dwayne,  as  he  displayed  a 
balloon  and  then  burst  it  with  a  pin. 

Judges  included  Free  Press  manag¬ 
ing  editor/features  and  business 


Rob  St,  Francis 


a  “mouse”  to  edit  and  draw  electroni¬ 
cally  —  which  can  be  somewhat 
“clumsy.”  But  he  expressed  cer¬ 
tainty  that  future  equipment  will 
allow  cartoonists  to  draw  via  com¬ 
puter  virtually  as  easily  as  they  now 
draw  on  paper. 

AAEC  convention  coverage  will  con¬ 
tinue  next  week. 


contest  winners 

Marty  Claus,  Free  Press/Tribune 
Media  Services  editorial  cartoonist 
Bill  Day,  Free  Press  copy  editor  and 
high  school  journalism  program 
adviser  Katherine  Green,  and  Frank 
Hayden  and  Darolyn  Smith  of  the 
City  Council’s  Youth  Advisory  Com¬ 
mission. 

Commission  chair  Hayden  asked 
the  Free  Press  several  months  ago  to 
help  push  for  better  minority  rep¬ 
resentation  in  comics  (see  E&P,  April 
23).  The  contest  was  part  of  the  news¬ 
paper’s  efforts  in  this  area. 

In  a  June  15  article  announcing  the 
competition  winners,  the  Free  Press 
noted  that  the  country’s  30  most 
widely  sold  comics  contained  3,430 
white  characters,  only  30  blacks,  and 
only  13  Hispanics  this  April. 

“If  black  children  open  a  newspa¬ 
per  to  the  comics  page  and  find  only 
white  people,  what  does  that  tell  them 
—  about  the  world  and  about  the 
newspaper?”  asked  Claus. 


A  weekly  package  of  automotive 
material  that  includes  road  tests, 
question-and-answer  columns,  a 
reader  forum  about  “general  woes  of 
motoring,”  and  other  features  has 
passed  the  five-year  mark. 

The  package  currently  has  about  35 
clients,  including  the  Baton  Rouge 
(La.)  Morning  Advocate,  Bingham- 
(Continued  on  next  page) 


Package  has  automotive  material 
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(Continued  from  previous  pcif>e) 
ton  (N.Y.)  Press  and  Sun-Bulletin, 
Miami  Herald,  Rochester  (N.Y.) 
Democrat  and  Chronicle,  and  the 
Journal  Newspapers  of  Washington, 
D.C. 

Rob  St.  Francis  —  who  attributes 
the  package's  success  to  factors  such 
as  a  “free  writing  style”  and  the  use 
of  sophisticated  test  equipment  to 
obtain  auto  performance  data  — 
writes  the  material  along  with  contri¬ 
butors. 

A  reporter  since  1962,  St.  Francis' 
first  road  test  was  published  in  the 
Washinfiton  Star  in  1967  when  he  was 
a  regular  contributor  to  the  paper's 
syndicated  “Wheels”  package. 

After  St.  Francis  left  the  now- 
defunct  Star  in  1981,  he  attended  the 
technical  products  training  school  of  a 
major  automaker.  St.  Francis  has  also 
been  editor  of  Sports  Car  Illustrated, 
auto  editor  of  Fairfax,  and  is  now 
feature  editor  of  Autotech  magazine. 
.And  he  was  co-founder/first  vice 
president  of  the  Washington  Automo¬ 
tive  Press  Association. 

The  Rob  St.  Francis  Syndicate  is 
based  at  1727  Gabriel  Ct.,  Crofton, 
Md.  21114. 

Auction  aids  literacy 

Original  work  from  several  well- 
known  cartoonists  will  be  sold  July  3 
at  the  Literacy  Volunteers  of  Chica¬ 
go's  12th  annual  “Art  You  Can  Read 
Auction.” 

The  proceeds  will  help  the  organi¬ 
zation  to  continue  providing  free 
instruction  to  adults  who  read  below 
the  fifth-grade  level. 

Contributors,  according  to  a  Com¬ 
ics  Buyer’s  Guide  (CBG)  article, 
include  “Dick  Tracy”  cartoonists 
Max  Collins  and  Dick  Locher  of  Tri¬ 
bune  Media  Services  (TMS),  “Man¬ 
drake  the  Magician”  cartoonists  Lee 
Falk  and  Fred  Fredericks  of  King  Fea¬ 
tures  Syndicate,  political  cartoonist 
Jules  Feiffer  of  the  Villufie  Voice  and 
Universal  Press  Syndicate,  and 
“Cathy”  creator  Cathy  Guisewite  of 
Universal. 

CBG  —  a  weekly  publication  based 
at  700  E.  State  St.,  lola,  Wis.  54990  — 
also  reported  that  the  Wilkes-Barre 
(Pa.)  Times  Leader  has  purchased 
publication  rights  to  the.defunct  “Joe 
Palooka”  comic  from  McNaught  Syn¬ 
dicate.  The  paper  is  reprinting  the 
strip  every  Monday  in  tribute  to 
“Palooka”  creator  Ham  Fisher,  who 
was  born  in  Wilkes-Barre. 

Speaking  of  late  cartoonists,  a 
recent  CBG  edition  contained  com¬ 
ments  praising  “Terry  and  the 
Pirates''/“Steve  Canyon”  creator 
Milton  Caniff.  A  letter-to-the-editor 
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Readers  to  soon  gaze  at  ‘Amaze’ 


CUPS  AND  SAUCERS 


by  Dave  Phillips 

Find  the  only  path  which  enters  the  maze,  passes  through  all  cups  and  saucers, 
and  exits  the  maze,  without  using  any  part  of  a  path  more  than  once  You  must 
first  pass  through  a  cup.  then  a  matching  saucer. 


stated  that  Caniff  was  one  of  the 
“very  few  great  men  in  comics.”  And 
an  editor's  note  that  followed  men¬ 
tioned  how  cordial  and  helpful  Caniff 
was  over  the  years  to  CBG.  “Milton 
was  the  definition  of  a  gentleman,” 
the  note  concluded. 

Also,  a  CBG  ad  from  Eclipse  Books 
of  Forestville,  Calif.,  announced  that 
the  revised  edition  of  Tips  From  Top 
Cartoonists  will  be  shipped  this 
month.  Contributors  to  the  book 
include  Locher,  “The  Family  Cir¬ 
cus”  creator  Bil  Keane  of  King, 
“Momma''/“Miss  Peach”  creator 
Mell  Lazarus  of  Creators  Syndicate, 
“Wee  Pals”  creator  Morrie  Turner  of 
North  America  Syndicate,  and  “Bee¬ 
tle  Bailey''/“Hi  and  Lois''/“Gamin 
and  Patches”  creator  Mort  Walker  of 
King  and  United  Feature  Syndicate. 

Mexico  bureau  head 

Phil  Davison,  former  Reuters 
bureau  chief  for  Mexico  and  Central 
America,  has  been  appointed  head  of 
the  news  bureau  that  Copley  News 


Phil  Davison 


“Amaze,”  a  camera-ready  maze 
with  a  different  shape  and  theme  each 
week,  will  be  launched  July  4  by 
United  Feature  Syndicate. 

In  addition  to  moving  from  start  to 
finish,  “Amaze”  readers  must  pass 
specific  objects  along  the  way.  The 
puzzles  have  names  such  as  “Pickin' 
Fruit”  and  “Cups  and  Saucers.” 

“The  mazes  can  be  solved  in  a 
range  of  five  to  20  minutes,”  said 
“Amaze”  creator  Dave  Phillips,  who 
has  had  eight  maze  books  published 
by  Dover  since  1976.  And  his  mazes 
have  appeared  in  Games,  Omni,  and 
other  magazines. 

Phillips  —  an  English  native  and 
current  Maryland  resident  —  is  also 
an  illustrator,  photo  retoucher,  and 
commercial  art  studio  owner. 


Coffee  cup  concourse. 

Service  is  opening  in  Mexico  City. 

It  is  the  first  international  bureau 
for  Copley,  which  has  five  domestic 
bureaus. 

Davison  —  who  is  fluent  in  Span¬ 
ish,  French,  and  German  —  has  cov¬ 
ered  wars  and  other  news  events  in 
Lebanon,  Iran,  Ireland,  and  else¬ 
where.  He  helped  rescue  survivors 
while  covering  the  Colombia  mud 
slide  that  killed  thousands. 

The  4 1  -year-old  University  of  Glas¬ 
gow  graduate  is  also  a  photographer 
whose  pictures  have  appeared  in 
Time  and  Newsweek. 


‘Archie’  day,  exhibit 

“Archie  Day,”  an  afternoon  of 
events  sponsored  by  Archie  Comic 
Publications,  will  take  place  July  10  at 
the  Museum  of  Cartoon  Art. 

An  “Archie”  exhibit  will  begin  that 
day  and  continue  until  October  30  at 
the  museum,  which  is  based  at 
Comly  Ave.  in  Rye  Brook,  N.Y. 

The  Archie  characters  have 
appeared  in  various  media  since  1941, 
including  comic  books  and  a  now-40- 
year-old  strip  currently  created  by 
Dan  DeCarlo  of  King  Features  Syndi¬ 
cate. 

Contributor  to  revue 

Editorial  cartoonist  Jules  FeifTer  of 
the  Village  Voice  and  Universal  Press 
Syndicate  has  written  a  scene  for  a 
revue  called  Urban  Blight  that  is  cur¬ 
rently  playing  in  New  York  City's 
Manhattan  Theater  Club. 


Shop  Talk 

(Continued  from  pufie  56) 


and  those  in  academia  and  elsewhere 
whose  livelihood  depends  on  federal 
money  have  suffered  particular  ero¬ 
sion  of  the  individual  rights. 

Secrecy  agreements,  pre-publica¬ 
tion  review,  polygraph  testing,  and 
drug  testing  are  spreading  as  condi¬ 
tions  of  government  employment  and 
research  contracts.  Most  people  have 
no  alternative  but  to  comply  with 
such  requirements  if  they  are  to  con¬ 
tinue  to  practice  their  professions.  A 
government  job  may  largely  define  a 
person's  ability  to  remain  in  a  partic¬ 
ular  professional  community  —  as 
with  scientists  employed  in  highly 
specialized  fields,  who  can  work  only 
in  a  limited  number  of  research  insti¬ 
tutions. 

Secrecy  restrictions  are  undermin¬ 
ing  scientific  creativity  as  well  as  the 
free  exchange  of  ideas  in  the 
academic  world  as  researchers  censor 
themselves  for  fear  of  violating  fed¬ 
eral  regulations. 


tant  information  —  which,  after  all, 
was  originally  collected  with  taxpayer 
money. 

The  right  of  the  public  to  have 
access  to  government  information, 
including  that  which  has  been  trans¬ 
ferred  to  private  hands,  should  be 
extended  to  the  new  channels  for 
storing  and  transmitting  information, 
with  procedural  guarantees  and  sub¬ 
stantive  definitions  of  the  public’s 
rights. 

This  goal  could  be  expressed  in 
general  terms  that  emphasize  the 
public  interest  in  access  to  the  infor¬ 
mation  resource.  The  analogy  here  is 
to  the  way  that  broadcast  law  estab¬ 
lished  requirements  that  private  tele¬ 
vision  and  radio  licenses  provide  local 
information  and  program  diversity  in 
exchange  for  their  right  to  use  the 
public  airwaves. 

To  many  people,  new  information 
and  communications  technologies  are 
the  link  between  the  problems  of  yes¬ 
terday  and  the  possibilities  of  tomor¬ 
row.  They  can  open  new  channels, 
and  broaden  access  to  more  types  of 
information  by  millions  of  people. 

In  some  ways,  the  technology  dares 
us  to  confront  the  limits  of  our  think¬ 
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An  administration  preoccupied 
with  preventing  the  release  of  sophis¬ 
ticated  technical  information  to  the 
Russians  is  creating  conditions  under 
which  there  will  be  far  fewer  secrets 
to  reveal. 

In  our  time,  the  control  of  informa¬ 
tion  is  not  just  another  issue:  it  is  the 
central  issue,  and  it  largely  deter¬ 
mines  the  extent  of  public  participa¬ 
tion  on  other  political  and  economic 
issues.  Access  to  information  has 
long  been  seen  as  the  basis  of  an 
informed,  aware  population.  Not  so 
long  ago,  with  the  adoption  of  the 
Freedom  of  Information  Act  in  1960, 
access  to  information  held  by  the  fed¬ 
eral  government  was  established  as  a 
right. 

In  addition  to  direct  assaults  on 
access  laws,  the  Reagan  administra¬ 
tion  has  been  working  against  the 
principle  of  an  informed  citizenry  in 
its  efforts  to  transfer  essential  infor¬ 
mation  functions  to  the  private  sec¬ 
tor. 

What  is  troubling  about  this  policy 
is  not  the  abstract  question  of  owner¬ 
ship,  but  the  fact  that  no  steps  have 
been  taken  to  ensure  that  the  public 
will  continue  to  have  access  to  impor¬ 


ing.  Satellites,  for  example,  transmit 
across  borders,  transcending  nation¬ 
states  and  national  ideologies.  Along 
with  its  great  promise,  this  new  form 
of  information  transmission  is  pre¬ 
senting  new  First  Amendment  issues. 

In  the  past,  regulations  were  issued 
to  prevent  companies  from  establish¬ 
ing  a  monopoly  over  local  channels  of 
communication;  a  firm  could  not  own 
a  newspaper  and  a  radio  station  in  the 
same  town,  for  example.  With  satel¬ 
lites,  the  owner  of  a  single  satellite 
can  transmit  information  throughout 
the  continental  United  States,  to 
Puerto  Rico  and  the  Caribbean  and, 
before  long,  to  Western  Europe  and 
parts  of  Africa.  The  influence  over 
hearts  and  minds  augured  by  this 
capability  is  awesome. 

So  far,  the  concentration  of  control 
in  this  area  has  not  received  signifi¬ 
cant  attention  in  the  United  States. 
This  is  not  the  case  in  nations  less 
geographically  isolated  than  the 
United  States.  What  we  have  seen  is 
the  easing  of  traditional  ownership 
limitations  for  broadcast  stations, 
leading  in  the  1980s  to  a  gold  rush  that 
has  changed  the  contours  of  the  elec¬ 
tronic  as  well  as  the  print  media. 


In  contrast,  some  concerns  about 
access  have  generated  significant 
controversy  about  the  future  of  free 
speech  in  the  high-tech  age. 

Not  long  ago,  after  images  taken  of 
the  Soviet  nuclear  accident  at  Cher¬ 
nobyl  were  used  in  U.S.  television 
newscasts,  the  networks  announced 
their  interest  in  owning  a  “remote 
sensing”  satellite  that  could  provide 
such  images. 

The  Pentagon,  worried  that  this 
capability  would  allow  the  media  to 
photograph  military  facilities,  called 
the  idea  a  threat  to  “national  secu¬ 
rity”  and  moved  quickly  to  adopt  reg¬ 
ulations  giving  it  the  power  to  veto 
such  plans. 

Now  that  news  organizations  are 
extending  their  capabilities  through 
advanced  technologies,  how  the  pub¬ 
lic  interest  should  be  reconciled  with 
the  government's  national  security 
objectives  remains  to  be  resolved. 

Computers  also  present  important 
challenges  to  freedom  of  speech  in 
America.  The  technology  would  seem 
to  invite  people  to  participate  in  or  to 
create  new  channels  of  communica¬ 
tion,  but  to  use  this  technology 
requires  money  and  skills  that  remain 
outside  the  reach  of  much  of  the 
population. 

The  gulf  between  the  computer- 
fluent  and  -nonfluent  will  become 
more  serious  as  more  and  more  infor¬ 
mation  is  available  only  through  com¬ 
puterized  databases  and  information 
services. 

Librarians  have  argued  that  gov¬ 
ernment  policy  should  be  developed 
to  address  the  ways  that  automated 
information  systems  will  affect  exist¬ 
ing  abilities  to  obtain  information. 
Already  libraries  face  the  reality  of 
having  to  cut  back  on  acquisitions 
because  of  the  rising  costs  of  publica¬ 
tions  and  overhead.  Automated  infor¬ 
mation  systems  pose  even  more 
daunting  problems  in  keeping  collec¬ 
tions  up  to  date. 

Ahead  stretches  the  landscape  of 
the  high-tech  and  a  highly  controlled 
society.  If  individual  freedoms  and 
pluralism  are  to  be  preserved,  this 
must  be  accomplished  through  the 
combined  efforts  of  policy-makers, 
technology  and  information  vendors, 
and  consumers. 

This  is  a  next-stage  problem.  Today 
the  United  States  faces  the  significant 
challenge  of  restoring  the  traditions  of 
free  speech  and  diversity  of  informa¬ 
tion  that  have  been  eroded  in  the 
1980s. 

It  would  be  a  tragic  mistake  to  think 
that  censorship  in  the  country  will 
automatically  fade  away  with  the  next 
presidential  election. 
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Each  week,  52  times  a  year,  Editor  &  Pub¬ 
lisher  brings  you,  the  newspaperperson,  the  latest  news  about 
the  news  business — the  news  of  tlie  industry^  as  it  happens.  And 
every  week  we  bring  you  exclusive  features  (new  ones  are 
created  and  introduced  all  year )  to  keep  you  up-to-date  in  the 
fast-changing  world  of  newspapering. 

Whether  it’s  FOl,  government  and  the  press,  the  right  to  priva¬ 
cy,  information  on  industry'  leaders — or  fascinating  features  on 
newspaper  reporting  and  editing,  meetings,  events,  finance, 
production,  PR  and  advertising — ^we  serve  you  with  unsur¬ 
passed  timeliness. 

Plus — our  subscribers  get  the  added  benefit  of  these  special 
feature  and  event  issues  throughout  the  year:  Business  Review 
and  Forecast,  America  East  Conference,  Newspaper  in  Educa¬ 
tion  Week,  ASNE  Convention,  ANPA  Convention,  ANPA  Oper¬ 
ations  Management  Conference  Planning  Issue,  E&P  Annual 
Linage  Issue,  ANPA  Operations  Management  Conference,  E&P 
Annual  Syndicate  Directory',  NNA  Convention,  E&P  Color  Is¬ 
sue,  SNPA  Conference,  E&P  Special  Trademark  Section,  E&P 
Journalism  Awards  and  Fellowships  Directory'  .  .  .  and  more! 
Plus,  our  classified  columns  are  the  most  extensive  among 
newspaper  trade  publications. 

Order  your  own  subscription  to  Editor  &  Publisher  now,  and 
receive  52  issues  for  less  than  77®  a  week!  Use  the  convenient 
bind-in  card  in  this  issue! 


AM’, A  AmiTican  Newspaper  Publishers  Associaiion 
■ASNK  American  S<Kiety  of  Newspaper  Kilitors 
NNA  National  Newspaper  AsstKiation 
SNP.A  Southern  Newspaper  Publishers  Association 


i  Editor  &  Pubfisher 


11  WIest  19th  Street  •  New  Ifotk,  N.Y.  10011 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


ANNOUNCEMENTS 


FEATURES 

AVAILABLE 

_ HEALTH _ 

“SENIOR  CLINIC".  Specialist  Geriatric 
Medicine  writes  America's  only  health 
column  addressing  all  the  medical 
issues  of  middle  life  and  better.  “Time¬ 
ly,  Incisive,  Excellent  Reader 
Response"  Rochester,  (NY)  Democrat  & 
Chronicle  (since  1982).  7th  yr.  Week¬ 
ly,  600  words.  Discounts  to  weekly 
newspaper  groups.  Samples,  rates. 
Frank  Macinnis,  M.D.,  HEM  Literary 
Enterprises,  PO  Box  307,  Edmonton, 
Alberta,  (Canada  T5J  2J7  (403) 
472-5555. 


_ HUMOR _ 

“APHORISMS,  EPIGRAMS,  ET 
CETERA...":  A  150-word  weekly 
column  of  one-liners  with  a  political  or 
reflective  slant.  Free  trial.  For  samples 
write:  Yavor  Bachev,  69  Paso  Hondo, 
Carmel  Valley,  CA  93924,  (408) 
625-5571. 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  13th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


READER/PROMOTIONS 

ARE  YOU  RAISING  YOUR  HOME 
DELIVERY  RATES?  If  so.  Church,  Rick¬ 
ards,  Whitlock  have  the  reader  game 
that  will  help  you  hold  your  circulation. 
This  is  a  proven  promotion.  Call  l-(800) 
323-0227.  In  Illinois  (312)  345-7500. 


ASTROLOGY  SELLS!  National  weekly 
Horoscope  feature.  Sponsor  pays  for  it. 
Brings  big  accounts.  Larry  White,  PO 
Box  717,  Manchester,  NH  03105. 
(603)  623-7733. 


SCRAMBLR'... 

•  Builds  and  holds  circulation! 

•  Generates  ad  revenue! 

•  Boosts  Classifieds! 

Our  16th  year. 

SCRAMBLR’,  1772  State  Rd. 
Cuyahoga  Falls,  OH  44223 
(216)  923-2397 
We  guarantee  results! 


Run  your  ad  for 
12,  26  or  52  issues 
to  increase  awareness 
while  benefitting  from 
our  low 
contract  rates 


Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 
(212)  675-4380  { 
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_ FINANCING _ 

MEDIA  FINANCING  -  Acquisitions, 
equipment,  recapitalizations.  M  Capital 
Corp.  (208)  939-0789  or  (516) 
624-9495. 


JAMES  MARTIN  CAPITAL  MARKETS, 
is  seeking  experienced  publishers  now 
negotiating  or  planning  to  negotiate 
substantial  acquisitions,  and  requiring 
2-25  million  dollar  financing.  Please 
contact  us  immediately  or  send  your 
acquisition  proposal  tO:  Jim  Martin, 
James  Martin/Capital  Markets,  Suite 
1000,  65  E.  State  St.,  Columbus,  OH 
43215.  PH:  'G14)  889-9747.  FAX: 
(614)  889-2659.  All  inquiries  and 
communications  held  in  full  and 
complete  confidence.  Emerging  groups 
or  experienced  working  publishers  seek¬ 
ing  first  major  acquisition  welcome. 


NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205  (913)  236-5400  or  James  C. 
Sterling,  PO  Box  492,  Bolivar,  MO 
65613  (417)  326-8700. 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  tor 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 


NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 

ALAN  G.  LtWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  fop  weekly  or  shopper  publica- 
tions.  Ridge  Rd.,  Hardwick,  MA 
01037;  (413)  477-6009. 


BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (617)  644-5772. 
Appraisals*Consulting*Brokerage 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights: 
or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation  of  course. 

BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


NEWSPAPER  BROKERS 


Bruce  Wright-Media  Consultants 
27  Years  Publishing  Experience 
(916)  988-8959  -  PO  Box  910 
Orangevale  (Sacramento)  CA  95662 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


DEAN  WAITE 
Media  Services  Division 
Pat  Thompson  Company 
newspapers-shoppers-electronic  media 
4050  Columns  Drive,  Marietta,  GA 
(404)  953-0199 


Fournier  Media  Service  Inc, 
Appraisal*Brokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


GAUGER  MEDIA  SERVICE 
Box  643,  Raymond,  WA  98577 
Dave  Gauger  (206)  942-2661 
Newspapers  -  Shoppers  -  Trade  Journals 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
Phone  (614)  889-9747 
FAX  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 

JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
8235  Douglas 
Dallas,  Texas  75225 
(214)722-3030  (918)  834-3876 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEDIA  CONSULTANTS,  Inc. 
Serving  the  Southwest  for 
over  30  years. 

Robert  T.  Houk,  PO  Box  1584 
Tubac,  AZ  85646  (602)  398-91 12 
Michael  D.  Lindsey.  PO  Box  1797 
Cheyenne,  WY  82003  (307)  638-2130 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers — Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


NEWSPAPER  BROKERS 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
Financial  Planning 
Contact  Gloria  Bushelman 
600  Vine  Street,  Suite  1708 
Cincinnati,  Ohio  45202 
(513)  381-7775 


NEWSPAPERS  FOR  SALE 


CALIFORNIA  WEEKLY  with  shopper 
$400,000;  California  coast  shopper 
$950,000;  Nevada  weekly  with  real 
estate  $600,000.  Bruce  Wright,  Media 
Consultants  (916)  988-8959. 


IDAHO  WEEKLY  OPERATION.  Gross 
$400,000  plus.  4-unit  web.  Profitable. 
DENVER  AREA  TYPESETTING  busi¬ 
ness.  $30,000  down. 

COLORADO  WEEKLY.  Unusual  oppor¬ 
tunity  with  guaranteed  growth. 
$210,000. 

NEVADA  RETIREMENT  AREA  weekly. 
Growing  at  over  10%  per  year.  $55,000 
down.  Good  terms. 

Hicks  Media  Service 
31  N.  Wyoming  Ave. 

Buffalo,  WY  82834 
(307)  684-5750 


NEWSPAPER  GROUP  DIVESTITURE  - 
SUPER  OPPORTUNITY  Growing,  prize¬ 
winning  papers  in  Chicago's  suburbs. 
Serves  a  dozen  high-income  residential 
towns.  Growth  opportunity.  Present 
sales  $1  million,  about  100,000  read¬ 
ers.  Attractive  area  for  living,  raising  a 
family.  Present  owners  are  offering  this 
property  to  implement  corporate 
strategy.  Publisher,  Box  3031,  Editor  & 
Publisher. 


NORTHEAST;  Shopper  web  plant,  $3.3 
million  gross  sales,  profitable,  growing, 
excellent  market  area,  $2.4  million 
price  includes  building,  terms  to  quali¬ 
fied  buyer. 

NORTHEAST;  Shopper,  tremendous 
rowth,  gross  revenues  last  year 
967.000,  current  year  project  $1.5 
million,  profitable,  excellent  market. 
$1.2  million  priced  includes  building, 
terms  to  qualified  buyer. 

EAST:  Shopper,  prestigious  growing 
market,  gross  revenues  $1.65  million, 
sealed  bid  auction. 

CRIBB  MEDIA  SERVICES 
John  T.  Cribb 
PO  Box  1220 
Townsend,  MT  59644 
(406)  266-4223 


PROFITABLE  monthly  tabloid  reaching 
active,  upscale  suburban  KC  senior 
adults.  All  offers  by  qualified  buyers 
considered.  (913)  492-0710. 


Highly  profitable  NEW  MEXICO  daily. 
Asking  $600,000  down,  needs 
publisher-owner  or  two  partners. 

Bob  Houk  (602)  398-9112. 
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NEWSPAPERS  FOR  SALE 


RETIRING  PUBLISHER  PAID  TAX  ON 
$140,000  net  last  year.  Net  over 
$100,000  for  several  years.  Cash  only, 
$300,000  firm.  Long  established  coun¬ 
ty  seat  weekly,  no  competition.  Other 
newspapers  also  available,  some  losing, 
some  profitable.  Low  down  payments, 
owner  financing  on  most.  Send  for  list. 
Bill  Berger,  Associated  Texas  Newspap¬ 
ers,  Inc.,  Austin,  TX  78703.  (512) 
476-3950. 


SOUTHEASTERN  U.S.  rural  weekly 
and  job  shop.  $50,000  down,  good 
financing.  Send  resume  to  Box  2641, 
Editor  &  Publisher. 


WEEKLY  ADJUDICATED  NEWSPAPER 
for  sale.  So.  CAarea.  (213)  597-9996. 


WEEKLY  FREE  circ.  Eastern  Long 
Island.  lOyrs.  old.,  with  or  without  Web 
plant.  Box  3003,  Editor  &  Publisher. 


WEST  SUNBELT  weekly  near  city. 
Doubling  each  6  years.  Now  at  $270K. 
Will  carry  itself.  Terms  to  qualified 
buyer.  Box  2523,  Editor  &  Publisher. 


ZONE  6  $1  million  gross  shopper,  cash 
flow  $20(3,000.  $800,000  gross  bi¬ 
weekly,  $150,000  cash  flow. 
$400,000  Gross  bi-weekly,  $60,000 
cash  flow.  Unopposed  county  seat 
weekly  in  New  Mexico  $125,000  gross, 
$95,000  priced  with  liberal  terms 
$2,000  paid.  Publisher  77  years  old. 
ready  to  retire.  Jim  Webster  &  Assoc., 
Newspaper  Brokers,  Dallas,  TX  (214) 
722-3030.  Tulsa,  OK  (918) 
234-3876. 


INDUSTRY  EQUIPMENT 
SERVICES  &  SUPPLIES 


CIRCULATION  SERVICES 


ANOTHER  PHONt  ROOM?  Not  really. 
Liman  Sales  has  a  circulation  director 
as  part  of  the  management  team.  "We 
care"  because  we’ve  been  there.  Refer¬ 
ences  available.  Frank  Rizzo,  Liman 
Sales  (518)  346-3034. 


DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


THE  PHONE  ROOM  INC. 

"Gold  Bond  Starts" 
International  References 
Call  Today.  (609)  783-6070. 

VER-A-FAST  CORPORATION 

1-800-327-8463 

WHEN  CIRCULATION  INCREASE  is 
important  turn  to  the  experts:  Circula¬ 
tion  Development  Inc.,  the  country’s 
most  experienced  newspaper  telemark¬ 
eting  firm.  Toll  free  1-800-247-2338. 


NEWSPAPERS  WANTED 


COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher, 


WE  ARE  owner.'operators  of  57  daily 
newspapers  in  the  United  States,  Cana¬ 
da  and  the  United  Kingdom  and  we  are 
aggressively  seeking  acquisitions  of 
daily  newspapers,  circulation  5,000  to 
25,000.  Contact; 

David  Radler 
American  Publishing  Co. 
Division  of  Hollinger  Inc. 

1827  West  5th  Ave. 
Vancouver,  B.C.  V6J  1P5 

(604)  732-4443 


PUBLICATIONS  FOR  SALE 


EXCEPTIONAL  QUALITY  periodical. 
First  time  offer.  Established  8  years 
exclusive  in  its  region.  Explosive  growth 
area.  Southeast  Florida.  Statewide- 
regional  recognition  and  linkages.  Some 
paid.  Gross  sales  in  excess  of 
$280,000.  Send  inquiries  to  Box 
2438,  Editor  &  Publisher. 

NEWSLETTERS  FOR  SALE  -  Health 
and  medically  oriented  for  the  profes¬ 
sional.  Established.  Phone  (213) 
477-2232. 

TWO  SPECIALITY  PUBLICATIONS 
covering  Ohio  antiques  and  crafts  mark¬ 
ets.  Great  profits  possible  for  energetic 
publisher  as  we  barely  scratched  the 
surface  of  advertising  potential.  We  are 
surviving  nicely  on  what  comes  in  the 
mail,  1988  gross  is  up  60%.  Owner  has 
other  business  interest.  Marketeer,  Box 
279,  Pickerington,  OH  43147. 


COMPUTER  CONSULTANTS 


CIRCULATION  SYSTEM  CONSULTANT 
Tom  Christian  (813)  931-3649. 


CONSULTANTS 


J.M.A.  CONSULTANTS 
Newspapers  -  all  phases 
Advertising  a  specialty 
Seminars  -  Appraisals 
Interum  Management 
Publisher  -  etc.  -  References 
8102  Windwood  Way 
Parker,  CO  80134 
(303)  841-4087 
(303)  690-8444 
(303)  841-8829 


SERVICE  &  REPAIR 


ASSOCIATED  WEB 
TECHNOLOGY  INCORPORATED 
Web  Press  installation  service  and 
repair  training  and  start-ups.  Specializ¬ 
ing  in  Harris  and  Goss  presses. 

Larry  Welch,  Route  3,  Box  153,  Tuttle. 
OK  73089.  (800)  338-9656. 


WEB  SPECIALIST-Press  Repair,  Relo¬ 
cation,  Erection.  Personnel  Training 
and  Start-ups.  Reasonable  Rates. 

Hank  Bustos  (301)  521-5178  | 


CAMERA  &  DARKROOM 


INSTANT  VIDEO  PROOFING 
Fast  editing  color,  B  W  negatives  or 
slides.  Desktop  CCTV,  6:1  zoom  VCR- 
printer  output.  Speeds  up  photo  selec¬ 
tion.  Under  $5,000.  Money  back 
guarantee. 

Speedmaster  1  E.  Eseco  Road 
Cushing,  OK  74023 


SQUEEZE  LENSES  for  SAU  TAB. 
Lens  repair  optimize.  HerbCarlbom,  CK 
Optical,  213  372-0372,  PO  Box  1067. 
Redondo  Beach,  CA  90278. 


HAZARDOUS  WASTE  EQUIP. 


"SUPER"  48  X  48  Plastic  Pallets  for  55 
Gal.  Drums,  will  contain  up  to  12 
Gallons  of  overflow  or  leakage  of  your 
inks,  solvents  and  chemicals. 

KEEP  YOUR  FLOORS  CLEAN 
PDQ  PLASTICS  INC.,  (201)  823-0270 
PO  Box  1001  EP,  Bayonne,  NJ  07002 


MAILROOM 


•  24-P,  48-P,  and  72-P  SHERIDAN 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 


740  Stepper  4-bin  Fold’n  Tyer 
(collates,  ties,  wraps  in  waxed  paper), 
1987,  like  new,  spare  parts.  $18,900. 
Dover,  DE  19901.  (302)  678-3616. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 


MAILROOM 

We  have  all  types  of  belt  and  wire 
stream  conveyors 
Spare  parts  for  stream  conveyors 
D.C.  &  A.C.  drive  conversions 
Roller  top  conveyors,  all  sizes 
Belt  conveyors,  all  sizes 
Bottom  wrappers  &  pacers 
257  Sta-Hi  stackers 
Baldwin  Count-O-Veyors  -104,  105, 
106,  108 

Signode  tying  machines 
Conveyor  wire 
Wire  pliers 

Mueller-Martini  inserter,  227  3  into  1 
Mueller-Martini  labeling  machine  &  14 
folder 

Northeast  Industries.  Inc. 

(213)  256-4791 


MULLER  227  inserters.  Several  avail¬ 
able  (818)  885-5995. 

★  ★★★★★★★★★★★ 


Nearly  all  men  die  of 
their  medicines,  and  not 
of  their  illnesses. 
Moliere 


:  E&P  Classified  ; 

♦  A  News  Center 

*  •  ’ 

*  in  its  own  right  ... 

* 

*  when  you  want  to  reach  the  newspaper  trade, 
E&P  is  your  most  efficient  medium! 

* 

* 

*  (212)  675-4380 

* 


EQUIPMENT  &  SUPPLIES 
MAILROOM 


TWO  103  COUNT-O-VEYORS,  two 
1985  signal  strappers.  Muller  227 
inserter,  2  pocket  more  pockets  avail¬ 
able.  (818)  709-1766. 


MISCELLANEOUS 


ADVICE  TO  TURNKEY 
NEW  PLANT  or  UPGRADING 
Small  to  medium  newspapers;  typeset¬ 
ting  to  mailroom,  new  and  used  equip¬ 
ment.  Clients  have  saved  thousands.  20 
years  experience.  Robbie  Cunningham, 
PO  Box  588,  Pawleys  Island.  SC 
29585.  (803)  237-4022. 


NEWSPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St..  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


Editor  &  Piihlisher 

SUBSCRIBE  TODAY! 
(212)  675-4380 


PHOTOTYPESETTING 


AM  CG  Typesetters,  service  &  parts 
Jeff  (216)  729-2858 


APS  5G-100  PICA,  Graphics,  Upgrade- 
able,  $55,000; 

MONOTYPE  LASERCOMP  MK-2  100 
PICA,  168  Meg  Drive.  Dot  Generator, 
Extra  Cassettes.  RS  232  Interface. 
Reconditioned.  $30,000. 

BOB  WEBER.  (216)  831-0480. 


CASH  FOR 
LINOTRON  202 
MARK  I,  IV,  V  PACESETTERS 
(614)  846-7025 


CG.  jr.  editwriter  with  spare  parts  kit 
and  pulley  set  along  with  20  type  fonts 
and  CG  7200  headliner  with  50  type 
fonts.  Perfect  backups  for  existing 
systems  or  great  as  is.  Both  only 
$1400,  or  best  offer.  (916)  448-2235, 

(jUS. 


D.T.I.  Display  Ad  Dealer  Demo  System. 
Hardware  and  software.  Dealer  cost. 
716  385-3027. 


For  sale:  Log  E  LD  24  film  processor. 
Automatic  developer  replenishment 
chiller  unit.  New  compressor  and  circu¬ 
lation  pump.  Please  call  Ed  McIntosh. 
Charlotte  Printing  Co.,  (813) 
629-2511. 


HARRIS  MICROSTOR  1250,  $2000; 
HARRIS  1420  TERMINAL,  $1750; 
HARRIS  COMPUEDIT  TERMINAL. 
Plain.  $500; 

BOB  WEBER.  (216)  831-0480. 


MARK  I  PHOTO  TYPESTTER.  micro  data 
with  spare  parts  available:  (201) 
667-2i00,  Tom  Sullivan  -  Orechio 
Publications. 

USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals 
Bob  Weber,  (216)  831-0480 

Vid5;  HR  unisetter,  DEK;  unified 
composer;  7200.  Each  has  spare  parts 
kit.  Xitron  multiplexor.  Jim,  (419) 
352-4611. 


FACTORY  REMANUFACTURED 
TYPESETTING  EQUIPMENT 


Direct  from  Compugraphic 
Most  models  available 
Complete  systems  start  as  low  as  $7,495 
1-800-U-CALL-CG 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


1976  HARRIS  1650 
5  units  L.H. 

5  units  R  H. 

5  splicers 

2  ovens 

1  Bay  Window 
1  22-3/4"  3:2  folder 
1  22-3/4”  2:1  folder 

3  Additional  1650  units  available 
1  60"  MEG  splicer,  never  used 

1  D.S.  America  Step  &  Repeat  Model 
PC533-C1  1 -year-old 

Lucius  Morse,  Owner 
(314)  961-9997 


COLE  1  4  fold  plus  1  8  folder 
Call  (813)  920-5001 


DON'T  SELL  YOUR  WEB  PRESS 
until  you  contact  Newman  International 
Web  Press  Sales  (913)  362-8888. 

fTexo  opportunity 

4-unit  23  9  16”  cut-off  Windmoeller 
Hoelscher  press  with  3  half  decks, 
double  3:2  folder  and  4  RTP's. 
Released  from  production  mid-1989. 
Installed  new  1984  and  runs  like  new. 
Inspect  in  operation. 

Inland  Newspaper  Machinery  Corp. 
(913)  492-9050  Tlx  42362 

GOSS  COMMUNITY  4-unit  1971  press 
complete,  weekly  closing  plant. 
Newman  International  (913) 
362-8888,  Telex  275257. 


Goss  SSC  Press  2  units  stacked.  SSC 
folder  with  Book  Former  and  double 
parallel.  New  1980. 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago).  IL  60090. 
(312)459-9700  Telex:  206766 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales.  Inc. 

73  N.  Sunset  Dr. 
Camano  Island  98292 
(206)  387-0097 
FAX  206-387-9090 


ROLL  THE  PRESSES! 

If  you  have  a  used 
press  (or  other 
equipment)  standing 
idly  by,  put  it  back 
into  production! 
Space  is  money  — 
hundreds  of  dollars 
worth  of  your  space 
can  be  opened  up  for 
as  little  as  $3.25  a  line 
of  our  space!  We’ll 
put  that  equipment 
back  into  production 
for  you  in  someone 
else’s  plant  —  and 
produce  a  profit  for 
you  to  boot! _ 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS 

Goss  Urbanite  5  units 
Goss  Urbanite  3  color  units 
(Soss  Urbanite  folders,  roll  stands, 
drives  and  accesories. 

Goss  Community  units,  folders. 

Harris  folders,  roll  stands, .upper 
balloon  formers  &  drives 
Harris  V25  upper  balloon  former 
Goss  S/C  folder 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
1  Guilmont  1'4  folder  and  trimmer 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


HARRIS  1420  TERMINALS  with 
cables,  $1,099  each.  5  for  $4,999. 
Perfect  condition,  running  on  our  floor. 
Norm  Hirsch  (312)  824-1111. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


PRESS 

Double  3-2  Goss  Imperial  folder 
Balloon  formers  C.O.  22-3/4” 

Goss  R.T.P.'s  40”,  42” 

Goss  Mark  I  half  decks 

Goss  Mark  II  half  decks 

Goss  double  2:1  folder  C.O.  22-3/4” 

Goss  skip  slitters  all  cutoffs 

Goss  portable  ink  fountains 

Goss  Urbanite  units 

Hoe  skip  slitters  all  cutoffs 

Hoe  balloons  C.O.  22-3/4” 

Paper  roll  handling  track  &  roll  dollies 
We  stock  spare  parts  for  most  presses 
We  do  machinery  moving  and  erecting 

Northeast  Industries.  Inc. 

(213)  256-4791 _ 

NEWSPAPER  PRESSES 

22”  CUTOFF 

GOSS  Metro,  10  units,  4  decks.  3:2 
Goss  Metro,  5  units,  3  decks 
Goss  Urbanite,  10  units.  1979-82 
Goss  Suburban,  3  units  and  7  units 
Harris  1600,  12  units,  4  decks 
Solna  Distributor,  6  units.  3  decks 


HARRIS 

-V-15D,  8  units,  JF-25,  JF-4,  1980 

-V-15A,  4  units 

GOSS 

-Urbanite,  8  units,  2  folders 
-Urbanite,  6  units,  3C,  1  folder 
BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


KING  PRESS 

Add-on  NK  units  stacked  or  floor  posi¬ 
tion,  as  is  or  recond. 

4  Unit  NK  with  KJ6  folder  1970 
4  Unit  NK  with  KJ6  1966 
4  Unit  CK  with  KJ6  folder  60  HP 
GOSS 

Add-on  oil  lub.  Community  unit 

1  SC  1/2  &  14  page  folder  1975 

2  Unit  Community,  grease  lub. 

7  Unit  SSC  Community  1983  21  1'2” 
cut-off,  4-high,  3  floor  units 
2  Unit  Suburban  press  S-1130 
11  Unit  Urbanite  U-664  with  roll 
stands  and  balloon  former  available 
April,  1989. 

HARRIS  COTTRELL 
1  Add-on  V-15A  doctor  unit 

4  Unit  Harris  V-15D  with  JF25  Folder 
1984 

5  Unit  V-15A  with  JF7  folder  1979 
Add-oh  V25  unit 

2-Unit  Cottrell  Vanguard  as  a  complete 
press  or  add-on  units 

5-Unit  Harris  1660  installed  new  in 
1980 

MISC. 

Enkel  zero  speed  splicer,  Web  Special¬ 
ties  3-web  ribbon  deck.  Imprinters 

CAl.l.  US  If  YOU  Ri:  CONSinUR- 

isa  siA.UNc;  your  press: 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 


PRESS  EQUIPMENT 
18  Goss  Community 
units,  22-3/4”  $30,000  ea. 

1  4-hi  Goss  Community 

units,  22-3'4”  $240,000 

1  6-Web  S/C  Folders  $75,000 

2  8-Web  S/C  Folders 

(with  upper  formers)  $90,000  ea. 

VALLEY  PRINTERS,  16230  Filbert  St., 
Sylmar,  CA  91342.  (818)  362-7771. 


PRESS 

Make  your  old  R.T.P.’s  into  new 
Tension  panel  upgraded  to  simplified 
system 

Paster  panel  upgraded  to  Goss  digital 

Northeast  Industries,  Inc. 

(213)  256-4791 


22-3/4”  CUTOFF 
Goss  Metro,  4  units,  1  deck 
Goss  Urbanite.  8  units,  3-color 
Goss  Urbanite,  7  units.  3-color 
Goss  Super  Suburban  1500,  8  units 
Goss  Suburban  1500,  6  units 
Goss  SC'Community,  6  units 
Goss  SC  Folder,  2  in  stock 
Harris  845,  5  units 
Harris  NC400,  5  units 
Harris  V-15A,  4  units,  continuous 
M.A.N.  UniMan  4/2,  5  units,  4  decks 
M.A.N.  UniMan  2/2,  8  units,  2  decks 
NewsKing,  6  units 
King  KJ8  half  quarter  folder 

SPLICERS 

Cary  FP  4045,  8  available 
Enkel  Model  2000 
Butler  4042-16.  2  available 

ONE  Corp  Atlanta 

(404)  458-9351  Telex  700563 


REWINDER  “Capco" 
Call  (813)  920-5001 


TURNKEY  QUOTATION  1969-72 
23-9/16  cut-off 

2  10-units  Goss  Mark  Two  press  lines 
consisting  of 

10-unit  90  degrees  stagger 
6  color  humps  13  and  10  side 

3  to  2  double  imperial  folders  with 
balloon  formers,  skip  slitters  on  lower 
and  upper  formers  pneumatic  controls 

42”  Goss  auto  pasters  with  the  latest  in 
electronics  transition  and  tension.  If 
required  the  real  arms  can  be  replaced 
providing  capacity  for  45-inch  rolls. 

COLOR  CAPABILITY  provides  process 
color  to  every  section  and  double  truk 
color  to  all  center  spread  sections. 

These  excellent  modern  press  lines  are 
offered  exclusively  by  PRINTING 
PRESS  SERVICES  INTERNATIONAL. 
Whatever  you  may  require  for  your 
present  press  lines,  give  us  a  call. 
U.S.A.  (iail  Bob  Clawges 
Tel:  216  441  1730  (Cleveland) 

Fax:  216  883  8724 
U.K.  Call  Dick  Walne 
Tel:  0772  797050  (Preston) 

Fax:  0772  717611 
AUSTRALIA  Call  Keith  Saunders 
Tel:  61  8  356  7883  (Adelaide 
Fax:  61  8  353  5493 


In  the  face  of  uncertainty, 
the  wise  decision  is  the  one 
we  can  live  with  serenely  - 
no  matter  how  unlucky  it 
may  turn  out  to  be. 
Anonymous 


EQUIPMENT  &  SUPPLIES 


PRESSES 


TRADE-IN  PRESSES  FOR  SALE 

2-Unit  Color  King  w  KJ6  folder,  doing 
commercial  book  work 
8-Unit  Color  King  (1982)  w/KJ8  folder, 
upper  former  and  KJ6  folder  w  gluer 
and  autolobe 

6-Unit  News  King  w/KJ6  folder(1977) 

2- Unit  News  King  w/KJ4  folder  (1969) 
4-Unit  News  King  w/KJ6  folder  (1977) 
1-Color  King  KJ6  folder,  rebuilt,  with 

press  drive 

3- Unit  Goss  Community 
6-Unit  Goss  Community 

3- Unit  21  1/2”  Atlas  press,  2yrs.  old 

4- Unit  Web  Leader  w/8  web  folder,  20 
IPH  (1979) 

6-Unit  Web  Leader  w  8  web  folder,  20 
IPH  (1979) 

1 -Quadra-Color  unit  (1980) 

1-Cole  14  pg.  folder  and  3-knife 

4-Ebway  splicers 
Baldwin  count-o-veyors 

WEB  PRESS  CORPORATION 
Midwest  office  (816)  931-5291 
4200  Pennsylvania,  Ste.  210 
Kansas  City.  MO  6411 1 
Contact:  Terry  Morton 


HELP 

WANTED 


ACADEMIC 


THE  DEPARTMENT  OF  COMMUNICA¬ 
TIONS  at  Washington  State  University 
IS  taking  applications  for  a  faculty  posi¬ 
tion  in  Journalism. 

Responsibilities  include  undergraduate 
courses  in  writing,  editing,  and  report¬ 
ing.  Graduate-level  duties  may  involve 
courses  and  seminars  in  the  depart¬ 
ment’s  master’s  program  and  supervis¬ 
ing  student  research. 

Ph.D,  preferred.  M.A.  required.  Print 
media  experience  required.  Must  be 
able  to  teach  writing,  reporting,  and 
editing.  Strong  computer  skills  neces¬ 
sary  for  supen/ising  newswriting  courses 
and  teaching  editing  class.  Pursuit  of 
an  active  program  of  research  or  crea¬ 
tive  scholarship  is  expected. 

Appointment  can  be  made  in  one  of  two 
tracks:  a)  Renewable  professional  track 
with  evidence  of  significant  national 
news  experience  and/or  experience  on 
metropolitan  newspapers  and  national 
professional  publications;  b)  or 
research  tenure  track  with  evidence  of 
recent  scholarly  activity  in  one  or  more 
of  these  areas:  mass  media  law,  visual 
theories,  critical  media  studies  or  publ¬ 
ic  opinion. 

Competitive  salary,  generous  fringe 
benefits  at  18  percent  of  salary, 
summer  teaching  possible  at  1 1  to  22 
percent  of  nine  month  salary,  and  excel¬ 
lent  travel  support.  Reduced  teaching 
loads  for  active  researchers.  WSU  is 
committed  to  developing  the  communi¬ 
cations  program  to  a  position  of  national 
prominence  at  the  undergraduate  and 
graduate  levels.  Letters  of  application, 
vitae,  and  names  of  three  references 
should  be  sent  by  January  15,  1989  to 
Alexis  S.  Tan,  Chair,  Department  of 
Communications,  Washington  State 
University,  Pullman,  WA  99164-2520. 
The  position  begins  August  16,  1989. 
WSU  IS  AN  EQUAL  OPPORTUNITY 
AFFIRMATIVE  ACTION  EDUCATOR 
AND  EMPLOYER.  PROTECTED  GROUP 
MEMBERS  ARE  ENCOURAGED  TO 
APPLY  AND  TO  IDENTIFY  THEIR 
STATUS. 
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HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


ANTICIPATED  POSITION  IN  PUBLIC 
RELATIONS:  Faculty  sought  by  Central 
Missouri  State  University.  Doctorate 
with  experience  preferred,  master's 
mandatory.  Tenurable,  rank  salary 
competitive,  based  on  qualifications. 
Market  index.  Available  August,  1988. 
Send  letter  of  application,  resume, 
three  references  to  Communication 
Department,  CMSU,  Warrensburg,  MO 
64093.  AA  EEOE. 


PROJECT  COORDINATOR 
Central  American  journalism  Program 

The  Central  American  Journalism  Prog¬ 
ram  at  Florida  International  University, 
the  State  University  of  Miami,  seeks  an 
experienced  project  coordinator  to  join 
the  management  team  of  an  exciting 
program  designed  to  strengthen  journal¬ 
ism  education,  research  and  training  in 
Central  America.  The  position,  at  prog¬ 
ram  headquarters  in  the  Department  of 
Communication  at  FlU  in  Miami,  Flori¬ 
da,  reports  directly  to  the  executive 
director.  The  program  is  funded  by  the 
U.S.  Agency  for  International 
Development. 

REQUIREMENTS:  Fluency  in  written 
Spanish  and  English.  Knowledge  of 
university  procedures.  Familiarity  with 
Central  America.  Experience  with  inter¬ 
national  training  programs.  Computer 
knowledge,  including  word  processing 
and  spread  sheet  skills.  GoorJ  organiza¬ 
tional  skills.  Attention  to  detail.  Pati¬ 
ence  and  ability  to  deal  with  journalists 
on  an  international  level.  Undergradu¬ 
ate  degree  in  relevant  field.  Journalism 
training  or  experience  helpful.  Some 
travel  in  Central  America  and  in  the 
United  States  required. 

DUTIES:  Supervision  of  reporting 
required  by  funding  agency.  Supervi¬ 
sion  of  transportation,  housing,  etc.,  for 
journalists  participating  in  seminars 
and  for  other  international  visitors. 
Supervision  and  operation  of  desk-top 
publishing  system.  Supervision  of 
preparation  and  maintenance  of  large 
name  address  data  base.  Supervise 
preparation  of  project  documents  in. 
Spanish  and  in  English.  Supervise  oper¬ 
ations  of  offices  in  Miami  and  Central 
America  in  absence  of  director  and 
executive  director.  Respond  to  needs  of 
Central  American  field  office  and  of 
Central  American  journalists  participat¬ 
ing  in  the  program. 

Applications  must  be  received  by  July 
20.  1988.  in  order  to  be  considered.  If 
you  meet  these  re  lirements  and  want 
to  be  part  of  an  exciting  and  unique 
program,  send  your  resume  and  three 
letters  of  reference  tO: 

Charles  H.  Green 

Executive  Director 

Central  American  Journalism  Program 
Florida  International  University 
North  Miami,  Florida  33181 

Member  of  the  State  University  System 
of  Florida,  An  Equal  Oppo'^tunity 
Affirmative  Action  Employer. 
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ASSOCIATE  PUBLISHER  and 
GENERAL  MANAGER 
Position  available  with  growing  and 
profitable  specialty  publishing  company 
in  Tennessee.  Publish  two  weekly  news¬ 
papers  and  a  monthly  magazine  with 
paid  circulation  nationally.  Individual 
must  be  strong  in  sales,  people  motiva¬ 
tion  and  organization.  Will  be  responsi¬ 
ble  for  advertising,  editorial,  circula¬ 
tion,  production  and  front  office  depart¬ 
ments,  including  hiring  staff  and 
implementing  budgets.  This  is  a  job  for 
a  hands-on  manager  who  can  make  the 
many  small  daily  decisions  as  well  as 
address  major  strategic  issues.  Position 
includes  overall  staff  management, 
financial  management  including 
budgets,  collections  and  pricing  rate 
policy.  Send,  in  confidence,  resume 
and  detailed  letter  of  operating  philoso¬ 
phy,  experience,  achievements  and 
salary  history. 

David  L.  Howard 
Dabora,  Inc. 

PO  Box  1007 
Shelbyville,  TN  37160 

CEO'GENERAL  MANAGER 
For  500,000  plus  weekly  zoned  shop¬ 
per.  We  are  seeking  an  experienced 
chief  executive  officer  to  manage  a 
newly  acquired  free  distribution  publi¬ 
cation  in  a  growing  area  of  the  North¬ 
eastern  United  States.  Marketing  back¬ 
ground  and  an  understanding  of 
commercial  printing  are  important. 
Salary  negotiable,  $100,000  plus.  For 
Zone  2.  Send  resume  to:  Box  3057, 
Editor  &  Publisher, 


GENERAL  MANAGER 
For  Zone  5  group-owned  shopper 
products.  Candidates  must  be  ambi¬ 
tious  and  hard-working  with  strong 
sales,  financial  and  interpersonal  skills. 
Excellent  compensation,  bonus  prog¬ 
ram,  profit  sharing  and  growth  poten¬ 
tial.  Send  resume  and  cover  letter  to 
Box  3048,  Editor  &  Publisher. 


GENERAL  MANAGER  to  aid  in  acquir¬ 
ing  and  to  run  MW  group  of  trade  jour¬ 
nals.  Send  resume  to  Box  3060,  Editoi 
&  Publisher. 


Those  who  are  well  assured 
of  their  own  standing  are 
least  apt  to  trespass 
on  that  of  others. 
Washington  Irving 


GENERAL  MANAGER 
Publisher  of  a  large  suburban  ABC 
weekly  newspaper  group  with  TMC 
located  in  western  NJ  wishes  to  ease  off 
and  seeks  an  experienced  person  to 
take  full  charge.  Responsible  for  day-to- 
day  operation,  budget  preparation, 
profitability.  Modern  plant  with  full 
production  facilities.  Some  commercial 
printing  customers.  Excellent  salary 
and  company  benefit  package.  Send 
resume  with  cover  letter  including  work 
and  salary  history,  business  and  person¬ 
al  references.  All  correspondence  will 
be  treated  in  confidence.  Box  3052, 
Editor  &  Publisher. 


GENERAL  MANAGER 
Our  sales  are  up  35%,  the  market  is 
wide  open,  and  we  need  a  saavy, 
energetic  general  mananger  to  orches¬ 
trate  our  growth.  70,000  circ  weekly  in 
metro  Detroit.  Quality  editorial,  wonder¬ 
ful  people,  excellent  profit  sharing. 
Resume  and  salary  history  in 
confidenece  to  Metro  Times,  800  David 
Whitney  Bldg.,  Detroit,  Ml  48226. 


RETAIL  MANAGER 

We  are  seeking  a  knowledgeable, 
success-oriented  Retail  Manager  to 
direct  a  staff  of  12  on  50M  daily 
Sunday.  Excellent  family  environment 
in  tourist  service  retirement  community 
offering  good  educational  cultural 
recreational  facilities  in  coastal  North 
Carolina.  An  aggressive,  hands-on.  self¬ 
starter  with  strong  sales  and  manage¬ 
ment  background  will  enjoy  above  aver¬ 
age  earnings  in  expanding,  high  growth 
market.  Base  salary  in  $30’s  t-  month¬ 
ly  incentives  r  MBO  bonus  program. 
$50's  +  potential  f  outstanding  New 
York  Times  Regional  Newspaper  Group 
benefit  package.  Reply  in  strict  confi¬ 
dence  to:  Beverly  A.  Jurgensen.  Person¬ 
nel  Director,  Star-News,  PO  Bex  840. 
Wilmington.  NC  28402. 


VICE-PRESIDENT 

For  non-profit  health  organization  head¬ 
quartered  in  Atlanta.  Oversee  all  busi¬ 
ness  and  production  aspects  of  growing 
bimonthly  r^agazine.  Works  directly 
with  editor  in  determining  editorial  style 
and  content;  supervises  outside  adver¬ 
tising  representatives;  and  directs  the 
financial  affairs  of  the  magazine  includ¬ 
ing  budgeting  circulation  and  market¬ 
ing.  Strong  background  in  advertising 
sales  a  must.  Send  resume  with  salary 
requirements  to:  Personnel,  PO  Box 
1900C,  Atlanta.  GA  30326. 


EXECUTIVE  DIRECTOR 

First  Amendment  Congress 

Boulder,  Colorado 

To  implement  programs  aimed  at  public/press  dia¬ 
logue  on  the  First  Amendment.  Experience  in  news 
media  and  association  work.  Fundraising  ability, 
strong  writing  skills,  highly  organized  administrative 
skills,  capacity  to  work  with  variety  of  people  and 
groups.  Will  report  to  16-member  board  of  directors. 
Salary  range:  $35,000-$40,000.  Send  resume  by 
August  1  to  First  Amendment  Congress,  Box  17407 
Dulles  Airport,  Washington,  D.C.  20041. 


ADVERTISING  DIRECTOR  with  experi¬ 
ence  to  join  growing  Anglo-Jewish  week¬ 
ly  as  investor  partner.  Award-winning 
ecumenical  staff  in  booming  "Massa¬ 
chusetts  Miracle"  city;  the  emphasis  is 
on  world  affairs,  business  and  the  arts. 
Publisher,  PO  Box  1569,  Springfield, 
MA  01101. 


ADVERTISING  MANAGER 
GENERAL  MANAGER 
Wanted  for  Columbus.  Ohio  weekly 
newspapers.  Good  sales  background  a 
must.  Send  resume  and  sales  history  to 
Box  3051,  Editor  &  Publisher. 


ADVERTISING  MANAGER  -  Exceptional 
opportunity  in  Upstate  New  York  with 
growing  publishing  firm.  Sales  manage¬ 
ment  and  major  account  sales  experi¬ 
ence  and  understanding  required. 
Send  resume  to  Marketing  Director.  PO 
Box  4970,  Syracuse.  NY  13221-4970. 


ADVERTISING  DIRECTOR 
The  Billings  Gazette,  Montana’s  Largest 
Daily  Newspaper  (58,000  AM),  has  an 
opening  for  a  skilled  marketing  oriented 
ad  director  to  manage  large  retail  and 
classified  advertising  department.  Must 
have  proven  track  record  of  leadership, 
motivation  and  excellent  revenue 
results  against  strong  competition.  This 
individual  must  also  have  strong  admi¬ 
nistrative  skills  in  the  areas  of  budget¬ 
ing,  strategic  planning,  delegation, 
training  and  demonstrated  ability  to 
clearly  communicate  strategic  goals 
and  objectives.  Excellent  salary  and 
benefits  package.  Send  letter,  resume 
and  salary  history  to  Lorretta  Breslin, 
Human  Resources  Director,  Billings 
Gazette,  PO  Box  36300,  Billings,  MT 
59107-6300.  Applications  must  be 
postmarked  on  or  before  Monday, 
August  1,  1988.  EOE  M  F. 


CO-OP  AD  MANAGER 
Fast-growing  Minneapolis-based 
publisher  of  20  newspapers  and  maga¬ 
zines  nationwide  is  looking  for  someone 
with  3  or  more  years  of  newspaper  co-op 
experience  to  set  up  and  run  new 
department.  Salary  plus  bonus  to 
$40,000.  Send  resume  to  Joe  Voyles. 
MCP.  Inc..  600  First  Ave.,  Minneapo¬ 
lis.  MN  55403. 


Take  a  GIANT  step... 

Place  a  Positions  Wanted  ad 
in  E  &  P.  Write: 

E&P  Classified  Advertising 
11  West  19th  St. 

New  York.  NY  10011 


ADZone  1 

To$70K- 

GM  Zone  5 

To  $50K  * 

AD  Zone  2 

To$35K- 

AM  Zone  5 

To  $35K- 

PM  Zone  3 

To  $30K 

PM  trnee  Zone  2 

To  $50K 

PM  Zone  6 

To  $30K 

PM  Zone  5 

To  $30K 

CM  Zone  5 

To  $35K 

CM  Zone  2 

To  $30K 

Prs  Supv'Zone  2 

To  $35K 

Prs  Mgr.  Zone  2 

To  $35K 

Prs  Mgr.  Zone  5 

To  $30K 

Prs  Frmn  Zone  3 

To  $25K 

Prs  Frmn.  Zone  5 

To  $25K 

Prs  Mgr,  Zone  6 

To  $25K 

Pressmen/All  Zones 

To  $25K 

GRAPHIC  SEARCH 
ASSOCIATES 


Post  Office  Box  373 
Newtown  Square.  PA  19073 

215-359-1234 
800-342- 1777 
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HELP  WANTED 


_ ADVERTISING _ 

EXPERIENCED  NATIONAL  ADVERTIS¬ 
ING  MANAGER  needed  for  one  of  the 
fastest  growing  daily  newspapers  in  the 
United  States.  Must  be  familiar  with  all 
phases  of  national  advertising  and 
agency  contact.  Excellent  salary  and 
commission  program.  Eull  benefits. 
Please  send  resume  and  current  salary 
history  tO:  J.  Patrick  Berling,  Advertis¬ 
ing  Director,  Naples  Daily  News,  1075 
Central  Ave.,  Naples,  EL  33940. 

RETAIL  AD  MANAGER 
Sought  for  Monday  through  Friday  daily 
newspaper  in  Eastern  Arkansas.  Salary, 
bonus  and  benefits  available  to  exper¬ 
ienced  applicant.  Send  resume  to 
General  Manager,  PO  Box  459,  West  i 
Memphis,  AR  72301.  j 


RETAIL  AD  MANAGER 
Are  you  currently  an  assistant  retaT  ad 
manager  or  an  account  exec,  with  at 
least  3-5  years  experience  working  in  a 
competitive  market?  Have  you  gained 
that  experience  in  weekly  newspapers, 
small  dailies  or  shoppers?  If  so,  this 
group  of  six  weeklies,  a  shopper  and 
small  daily  needs  you.  Excellent  sales 
and  communication  skills  essential. 
Budgeting  experience  desirable.  Goal 
setting  a  must.  Send  resume  to  Dave 
Ruscetta,  General  Mgr-'CEO,  Citizen 
Publications,  349  New  Haven  Ave., 
Milford,  CT  06460. 

Little  effort,  little 
result;  big  effort,  big 
result.  It’s  as  simple 
as  that. 

Alfred  Armand  Montapert 


RETAIL  AD  MANAGER 
Fast  growing  Upstate  New  York  daily 
newspaper  is  looking  for  an  experienced 
person  to  lead  its  retail  advertising 
staff.  Must  be  strong  in  staff  motivation 
and  display  sale.  Located  at  the  foot¬ 
hills  of  the  beautiful  Adirondacks,  yet 
close  to  a  metro  city.  Based  on  experi¬ 
ence,  we  offer  a  competitive  salary  with 
an  additional  attractive  bonus  struc¬ 
ture,  including  excellent  benefits.  Qual¬ 
ified  applicants  should  send  resume 
and  annual  salary  requirements  to:  The 
Recorder,  Attn:  Pat  Beck,  1  Venner 
Rd.,  Amsterdam,  NY  12010.  Equal 
Opportunity  Employer. 


ART  GRAPHICS 


GRAPHIC  ARTIST 

Immediate  opening  on  40,000  circula¬ 
tion  daily  in  metro  DC  area  for  strong 
graphic  artist'illustrator.  Must  be  able 
to  conceive,  edit  and  execute  maps, 
charts  and  information  graphics.  Some 
illustration  and  page  design  helpful. 
Macintosh  experience  a  must.  No 
phone  calls  please.  Send  resume  to: 
Jim  Farrell,  Editor 
9410  Annaplois  Road 
Lanham,  MD  20706 
EOE 


ART  DIRECTOR 

West,  the  Sunday  magazine  of  the  San 
Jose  Mercury  News,  seeks  an  art  direc¬ 
tor.  The  magazine  is  nationally  recog¬ 
nized  for  design  excellence  but  we  want 
someone  who  can  make  us  even  better. 
Candidates  must  have  experience  work¬ 
ing  with  photographers,  artists,  writers 
and  editors.  They  should  have  strong 
design  skills;  be  able  to  conceptualize 
and  assign  illustrations  and  photo¬ 
graphs.  and  produce  first  rate  covers 
and  lay-outs  tor  stories  that  range  from 
investigative  reports  to  fashion  and 
home  design.  Familiarity  with  the  work 
of  top  magazine  illustrators  is  essential, 
as  is  experience  with  computerized 
typesetting.  Send  resume  and  samples 
of  work  to  Jeffrey  Klein,  Editor,  West 
Magazine.  San  Jose  Mercury  News,  750 
Ridder  Park  Dr.,  San  Jose,  CA  95190. 
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HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER 
Before  school  starts  this  Fall,  we  need  a 
new  circulation  manager  on  board  to 
guide  our  Zone  7  afternoon  daily. 

We  have  much  to  offer;  in  return,  we 
expect  professionalism,  enthusiasm, 
and  just  plain  hard  work.  We're  in  a 
thriving  city.  We  have  an  award-winning 
product.  We  are  number  1  in  a  highly 
competitive  market.  And  we  want  to  get 
even  better. 

If  you're  ready  to  bring  fresh  leadership 
to  a  talented  department,  tell  us  about 
yourself  and  your  experience.  All  replies 
will  be  kept  confidential.  Box  3045, 
Editor  &  Publisher. 


CIRCULATION  MARKETING  MGR 
If  you  felt  that  you  could  do  it  better 
your  way.  Golden  West  has  that  oppor¬ 
tunity.  We  offer  the  challenge  and  inde¬ 
pendence  to  build  and  manage  our 
circulation  department  in  a  high  recog¬ 
nition  entrepreneurial  environment 
where  only  results  count.  Stgrength 
should  be  in  promotions,  PIA  and  carri¬ 
er  collect.  This  is  not  a  trainee  position. 
Candidates  must  be  hands-on  manage¬ 
ment  material.  Interested  applicants 
should  send  a  resume  and  salary  history 
tO:  Ray  Ellis,  Circulation  Director,  THE 
NEWS,  23811  Via  Fabricante,  Mission 
Viejo,  CA  92691. 


CIRCULATION  MANAGER  needed. 
Must  be  experienced,  strong  in  promo¬ 
tion  and  sales.  12,000  daily  in  Zone  6. 
Send  resume  and  salary  requirenments 
to  Box  3056,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
Shirt-sleeve  manager  needed  immedi¬ 
ately  for  27K  2-times  weekly  in  Alexan¬ 
dria,  VA.  Successful  candidate  should 
possess  strong  organizational  and  lead¬ 
ership  skills.  3-5  years  experience  in  all 
phases  of  leadership  in  circulation  both 
paid.  Resume  and  salary  history  tO: 
Roger  Silvey,  Alexandria  Gazette  Pack¬ 
et,  Box  119,  Alexandria,  VA  22314. 

CREW  SALES  MANAGER 
North  Jersey  Newspapers.  Inc.  is  look¬ 
ing  for  an  individual  to  be  responsible 
for  coordinatind  crew  activities  between 
three  rapidly  expanding  daily  newspap¬ 
ers.  Excellent  growth  potential.  Starting 
salary  to  $30,000  plus  excellent  bonus 
and  benefits  program.  Send  resume  to 
Phillip  Ferrara.  North  Jersey  Newspap¬ 
ers,  988  Main  Avenue.  Passaic.  NJ 
07055. 


FAST  GROWING  NEWSPAPER  needs 
an  experienced  circulation  person  to 
direct  its  sales  department.  Must  have 
five  years  telemarketing  and  crew  exper¬ 
ience,  be  a  strong  recruiter,  trainer  and 
motivator.  Creativity  and  marketing 
skills  also  required.  Excellent  career 
opportunity  for  the  right  person.  Send 
resume  and  salary  recuirements  to: 
Tribune  Newspapers,  Att.  L.  Sheldone. 
PO  Box  1547.  Mesa,  AZ  85211. 


DATA  PROCESSING 

ADVERTISING  SYSTEMS  MANAGER 
Massachusetts'  leading  evening  daily  is 
seeking  an  Advertising  System  Manager 
in  Classified  Advertising  to  assume 
responsibility  for  user  enhancement  or 
the  Atex  System  as  well  as  its  relation 
ship  to  IBM  Layout  8000  and  personal 
computers.  Other  responsibilities 
include  short  and  long  range  planning, 
developments  of  new  systems,  staff 
training  and  acting  as  a  liaison  with 
other  departments  and  vendors.  Experi¬ 
ence  in  computer  system  management 
and  proven  verbal  and  written  commu¬ 
nication  skills  required.  Experience 
with  ATEX  and  classified  advertising 
preferred.  Send  resumes  to  Ms.  Locke, 
Human  Resources,  The  Patriot  Ledger, 
13  Temple  Street.  Quincy,  MA  02269. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Name - 

Company _ 

Address _ 

City _ 

State _ Zip. 

Ptione _ 

Ciassification _ 

Authorized  Signature _ 

Copy - 


CLASSIFIED  ADVERTISING  RATES 


Effective  January  1 ,  1 988 

POSITIONS  WANTED 


LINE  AOS 

1  week  —  $5  80  per  line 

2  weeks  —  $5  15  per  line,  per  issue 

3  weeks  —  $4  30  per  line,  per  issue 

4  weeks  —  $3.40  per  line,  per  issue 

Add  $6.00  per  insertion  lor  box  service 
Count  as  an  additional  line  in  copy. 


1  week  —  $3.70  per  line 

2  weeks  —  $3.05  per  line,  per  issue 

3  weeks  —  $2  60  per  line,  per  issue. 

4  weeks  —  $2  40  per  line,  per  issue 

Add  $4.00  per  insertion  lor  box  senrice 
Count  as  an  additional  line  in  copy. 


Count  approximately  37  characters  and/or  spaces  per  line. 
3  lines  minimum. 

NO  ABBREVIATIONS. 


DEADLINE:  Every  Tueeday,  12  pm  (ET) 

For  Saturday’s  Issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-SSO  per 
column  inch;  2  to  4  times-$75  per  column  inch,  per  Insertion;  5  to  1 1  times, 
$70  per  column  inch,  per  insertion;  12  or  more  times,  $60  per  column  inch, 
per  insertion. 


DEADLINE:  8  days  prior  to  publication  data. 
Contract  rataa  available  upon  raquaai 
Box  number  responses  are  mailed  each  day  as  they  are  received. 

■diter  A  Publlsh«r 

11  Watt  19lh  Straat,  NY,  NY  10011.  (212)  675-4300. 
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_ HELP  WANTED _ 

_ EDITORIAL _ 

ALASKA  WEEKLY  continues  its  search 
for  experienced  reporter  who  is  willing 
to  move  up  in  the  world.  Send  non- 
returnable  resumes  to.  Ron  Loesch, 
Publisher,  PO  Box  930,  Petersburg,  AK 
99833  (907)  772-3547. 

AMBITIOUS  INTERN-REPORTER  with 
a  keen  news  sense  for  temporary  but 
lengthy  freelance  assignment.  Know¬ 
ledge  of  legal  and/or  law  enforcement 
systems  helpful.  Must  be  aggressive 
and  resourceful  with  excellent  investi¬ 
gative  and  writing  skills.  Hourly  pay 
plus  expenses  including  travel  (almost 
all  local).  Denver  resident  only.  Send 
resume,  non-returnable  samples,  a 
letter  expressing  your  interest  and  tele¬ 
phone  number  to  PO  Box  61442, 
Denver,  CO  80206. 

ASSISTANT  MANAGING  EDITOR 
4-6  years  experience  including  report¬ 
ing  &  pages.  No.  2  position  on  10,000 
daily,  11,000  Sunday.  Competitive 
pay,  benefits.  Managing  Editor,  Alan 
Blanchard,  The  Clovis  News  Journal, 
PO  Box  1689,  Clovis,  NM  88101. 

ASSISTANT  NEWS  EDITOR 
The  Centre  Daily  Times,  Pennsylvania's 
fastest  growing,  mid-sized  daily,  seeks 
experienced  editor  for  No.  2  slot  on  a 
news  desk.  Solid  news  judgment,  layout 
and  headline  skills  required.  Send 
resume,  clips  and  short  autobiography 
to  Robert  Ashley,  Executive  Editor,  PO 
Box  89,  State  College,  PA  16804. 

Let  us  work  without 

theorizing.  It  is  the 

only  way  to  make  life 

endurable. 

Voltaire 

ASSISTANT  CITY  EDITOR 
COPY  EDITOR 

for  opening  late  August  or  early  Septem¬ 
ber  for  night  side  assistant  city  editor  or 
copy  editor  on  a  20,000  circulation 
Knight-Ridder  newspaper  in  northeast¬ 
ern  South  Dakota.  [Juties  include  page 
layout,  headline  writing,  copyediting 
and  supervising  some  night  operation: 
may  also  include  weekly  shifts  on  wire 
desk.  Salary  depends  on  experience. 
Send  resume  and  cover  letter  to:  Cindy 
Eikamp,  Managing  Editor,  Aberdeen 
American  News,  Box  4430,  Aberdeen, 
SD  57402-4430. 

ASSISTANT  MANAGING 

EDITOR  GRAPHICS 

We  are  seeking  an  assistant  managing 
editor-graphics  to  supervise  the  staff 
that  takes  photos,  produces  art  work, 
processes  copy,  writes  headlines, 
designs  pages  and  puts  them  together 
on  time.  Must  be  able  to  hire,  train,  and 
evaluate  employees  and  do  budgeting. 
We  need  a  team  player  to  coordinate 
visual  people  with  word  people  effec¬ 
tively.  A  good  listener  with  both  oral  and 
written  communication  skills  is  desired. 

A  college  degree  and  two  years  supervis¬ 
ory  expofience  is  required.  Send  resume 
and  cover  letter  to  Terri  Kuhle,  Herald  & 
Review,  PO  Box  311,  Decatur,  IL 
62525. 

BILINGUAL  REPORTERS  needed  to 
cover  police  and  health/environmental 
news  tor  aggressive  daily  on 
U.S. -Mexico  border.  Contact  Lavice 
Laney,  Managing  Editor,  The  Brownsvil¬ 
le  Herald,  PO  Box  351,  Brownsville, 
Texas  78520.  (512)  542-4301. 

BUSINESS  EDITOR 
We’re  an  aggressive  and  growing 
41,000  AM  looking  for  a  business 
editor  with  a  sharp  mind  for  business,  a 
creative  eye  for  design  and  a  smooth 
touch  with  a  two  person  staff.  $25,000 
salary  and  benefits.  Reply  in  confidence 
to  Tracy  Collins,  York  Daily  Record, 
1750  Industrial  Hwy.,  York,  PA  17402. 

EDITOR  &  PUBLISHER  for  July  2, 


HELP  WANTED 
EDITORIAL 


ATTENTION  to  detail.  That’s  the  quality 
we’re  seeking  in  a  copy  desk  chief  for 
the  Features  Department  of  The  Florida 
Times-Union  and  Jacksonville  Journal. 
The  editor  we  re  looking  for  should  have 
an  interest  in  the  arts  and  entertain¬ 
ment.  The  copy  desk  chief  supervises 
the  desk  operation  and  oversees 
production  of  1 1  features  sections  a 
week.  As  a  member  of  the  department’s 
management  team,  he  or  she  partici¬ 
pates  in  policy-making  and  planning 
sessions.  Applicants  must  have  at  least 
5  years’  experience  as  a  copy  editor, 
proven  ability  to  supervise  and  train 
copy  editors  and  to  work  with  reporters 
and  good  organizational  and  communi¬ 
cation  skills.  Send  resume,  clips  and 
salary  expectations  tO:  Sarah  Wood, 
AME  Features,  The  Florida  Times- 
Union.  Jacksonville  Journal,  PO  Box 
1949-F.  Jacksonville,  FL  32231. 


COPY  DESK  CHIEF 

We  seek  a  hands-on  news  editor  to 
direct  a  5-person  desk  at  a  newspaper 
committed  to  excellence.  The  success¬ 
ful  applicant  will  have  a  demonstrated 
flair  for  headlines  and  layout,  a  strong 
sense  of  grammar  and  style,  and  proven 
skills  in  editing,  graphics  and  use  of 
color.  We  are  a  48,000  daily  in  beauti¬ 
ful  northeast  Tennessee,  the  dominant 
newspaper  in  a  highly  competitive 
market,  with  Harris  Pagination,  scan¬ 
ning  and  laser  typesetting.  We  require  a 
creative  editor,  a  top-notch  desk  mana¬ 
ger  who  thrives  under  pressure. 
Resume,  work  samples  and  salary 
requirements  to  ME  Ted  Como,  Kings¬ 
port  Times-News,  PO  Box  479,  Kings¬ 
port,  TN  37662, 

COPY  EDITOR 

Needed  for  University  news  office’s 
30,000  weekly  newspaper.  Must  have  2 
to  5  years  experience  in  newspaper  copy 
editing  and  layout.  Must  be  extremely 
thorough,  able  to  edit  for  accuracy,  clar¬ 
ity  and  style.  Send  resume,  cover  letter 
and  work  samples  to  Laura  Ferguson, 
Managing  Editor,  Harvard  University 
Gazette.  Holyoke  Center,  Harvard 
University.  Cambridge,  MA  02138. 

COPY  EDITOR 

The  Abilene  (Texas)  Reporter-News  is 
looking  for  a  copy  editor  who  can  back 
up  the  city  editor,  news  editor  and  wire 
editor.  Daily  newspaper  copy  desk 
experience  required.  Good  editing  skills 
necessary.  Send  resume,  references 
and  examples  of  headlines  and  page 
layouts  to  Doug  Williamson,  Managing 
Editor,  PO  Box  30,  Abilene,  TX  79604. 

COPY  EDITOR 

Do  you:  Know  design?  Meet  deadlines? 
Have  attention  for  detail?  Know  and 
follow  the  AP  Stylebook?  Want  to  work 
for  an  11,000  daily?  Make  your  mark 
with  us  as  copy  editor  and  move  up  in  a 
valued  position.  Resume,  samples  to: 
Robert  Wersman,  Big  Spring  Herald,  PO 
Box  1431,  Big  Spring,  TX  79721. 

EDITOR 

Bimonthly  magazine  with  fashion  focus 
for  luggage  and  small  leather  goods. 
Three  to  five  years  experience.  Retail 
trade  magazine  background  preferred. 
Knowledge  all  phases  production.  Will 
work  with  outside  art  director.  Some 
travel.  Opportunity  to  become  commu¬ 
nications  director  of  National  Trade 
Association.  Salary  $40  to  45K.  Send 
resume  and  samples  of  recent  writing, 
no  calls,  to:  LLGMA,  Suite  1317,  350 
Fifth  Avenue,  New  York,  NY  10118. 

EDITORIAL  WRITER 
Experienced  journalist  to  write  editor¬ 
ials  and  supervise  opinion-  pages  for 
small  Knight-Ridder  daily.  Send  clips 
and  resume  to  Editor,  The  News,  33  SE 
Third  St.,  Boca  Raton,  FL  33432. 
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HELP  WANTED 


EDITORIAL 


EDITOR  -  MANAGING 
Hispanic  Business  Magazine  seeks 
managing  editor  with  business  writing¬ 
editing  experience.  Must  know  finance/ 
management/PCs/word  process.  Biling¬ 
ual  preferred.  Available  immediately. 
Send  salary  history/resume;  MAGAZINE 
PO  Box  30794,  Santa  Barbara,  CA 
93130. 


ENTRY  LEVEL  REPORTER  -  Two  posi¬ 
tions  open  for  talented  and  aggressive 
beginners  able  to  meet  the  challenge 
of  a  daily  deadline  on  a  community 
news  oriented  newspaper  in  central 
New  York.  Send  resume,  cover  letter 
and  best  writing  samples  to:  Managing 
Editor,  United  Daily  Dispatch,  130 
Broad  Street.  Oneida.  NY  13421. 


ENTRY-LEVEL  J-School  graduate  repor¬ 
ter  who  can  do  high  school  and 
community  sports  and  general  assign¬ 
ments  wanted  by  a  twice-weekly 
community  newspaper  located  in  a 
major  university  city  in  SC.  Send 
resume,  indicating  when  available. 
EOE.  Box  3047,  Editor  &  Publisher. 


EXECUTIVE  EDITOR 
The  York  Daily  Record,  a  41,500  circu¬ 
lation  morning  newspaper  has  grown 
substantially  in  a  lively  competitive 
market.  Its  new  executive  editor  will 
assure  continued  growth  through  excel¬ 
lence.  The  local  report  will  have  context 
and  continuity.  Reporters  will  be  guided 
and  counseled.  The  desk  staff  will 
produce  clean,  relevant  copy  and 
bright,  informative  sections.  If  you  have 
the  ability  and  background  to  set  the 
standard  for  journalism  excellence  in 
our  city,  submit  a  letter  of  application, 
resume  and  salary  requirments  to  J.  K, 
Spencer,  Publisher,  York  Daily  Record, 
1750  Industrial  Highway,  York,  PA 
17402. 


EXPERIENCED  COPY  EDITOR 
For  15,000  AM  daily  in  northern 
Shenandoah  Valley.  Should  be  careful, 
conscientious  editor  with  sound  news 
judgment  and  flair  for  layout.  Also 
capable  of  or  willing  to  learn  wire  edit¬ 
ing.  Excellent  salary  and  benefits. 
Immediate  opening.  Send  resume  and 
samples  to  PO  Box  69,  Strasburg,  VA 
22657. 


HELP  WANTED 


EDITORIAL 


FEATURE  WRITER.  Produce  feature 
articles  for  newspapers  &  magazines  & 
university  publications  &  scripts  for 
university  radio  &  television  produc¬ 
tions.  Bachelor’s  degree  and  3  years 
experience  required.  Submit  letter, 
resume,  and  3  references  tO:  Director  of 
University  Relations,  PO  Box  5328, 
Mississippi  State,  MS  39762.  Applica¬ 
tions  accepted  through  July  22,  1988 
or  until  filled.  An  AA  EEO  employer. 


Classified  Advertising 
(212)  675-4380 


FOUR  POSITIONS  OPEN  at  27,500 
daily.  We  are  located  in  Western  North 
Carolina  near  mountains  and  not  far 
from  the  beach.  We  need  a  sports 
editor,  lifestyles  writer,  medical  repor¬ 
ter  and  sports  writer.  Send  resume, 
salary  requirements  to  Jim  Small, 
Editor,  Hickory  Daily  Record,  PO  Box 
968,  Hickory,  NC  28603. 


GENERAL  ASSIGNMENT  reporter  who 
would  also  oversee  lifestyles  page. 
Salary  negotiable.  Recent  J-grads  will 
be  considered.  Send  resume  to  Manag¬ 
ing  Editor,  Marion  Daily  Republican,  PO 
Box  490,  Marion,  IL  62959. 


GOVERNMENT  JOBS.  $16,040  - 
$59,230'yr.  Now  Hiring.  Your  Area. 
(805)  687-6000  Ext.  R-4261  for 
current  Federal  list.  (Fee  required). 


GREAT  LAKES  BUREAU  reporter 
wanted.  Journalist  with  3  to  5  years 
experience  needed  to  open  bureau  in 
Cleveland  area  for  national  boating 
newspaper.  Excellent  opportunity  on 
monthly  tabloid  for  self-starter  with 
sharp  news  and  feature  judgment. 
Some  boating  experience  needed.  Send 
resume,  clips  to  Editorial  Director, 
Soundings,  Essex,  CT  06426. 

MANAGING  EDITOR  needed  to  run 
4-person  staff  at  monthly  business 
publication.  Strong  writing  and  mana¬ 
gerial  skills  a  must.  Send  resume  and 
salary  requirements  to  Editor,  Business 
Report,  PO  Box  1949,  Baton  Rouge.  LA 
70821. 


EDITORIAL  ART  DIRECTOR 

Must  be  fast  antd  sure  in  the  creation  of  information 
graphics,  both  manually  and  MAC;  a  deft  illustrator 
using  standard  newspaper  techniques,  and,  most  of 
all,  a  committed  journalist  who  puts  the  reader’s  inter¬ 
ests  first. 

Your  administrative,  planning  and  development  skills 
will  be  put  to  the  test  setting  up  an  art  department  at  a 
95,000  daily  (145,000  Sunday)  in  Youngstown,  Ohio. 
You  will  operate  from  quarters  within  a  new,  $4  million 
newsroom. 

If  this  is  a  challenge  to  your  liking,  I  need  these  things: 
Tearsheets  of  your  published  work,  a  resume,  at  least 
three  professional  references  and  a  cover  letter  briefly 
stating  your  philosophy  of  the  artist  as  journalist. 

Paul  Jagnow 
Managing  Editor/News 
The  Vindicator 
PO  Box  780 

Youngstown,  Ohio  44501-0780 
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HELP  WANTED 


EDITORIAL 


NATIONAL  REPORTER 
Outstanding  reporter  to  cover  national 
special  project  stories,  with  emphasis 
on  enterprise  reporting  of  military 
affairs,  for  the  Air  Force  Times,  the 
Washington  based  independent  news¬ 
paper  read  by  service  members  and 
policy  makers  worldwide.  Must  have  at 
least  3  years  daily  newspaper  experi¬ 
ence  or  equivalent.  Familiarity  with 
military  desirable.  Ideal  candidate 
would  excel  in  reporting  and  writing  on 
a  wide  range  of  stories,  including  hard 
news  coverage  of  Washington,  substan¬ 
tive  features  and  investigations. 
Outstanding  opportunity  to  work  and 
com.pete  for  advancement  on  a  news¬ 
paper  where  the  reader  comes  first. 
Good  salary,  superb  benefits.  Send 
resume,  3  references  and  5  clips  show¬ 
ing  enterprise  reporting  ability  tO: 

Human  Resources 

Attn.  Special  Projects  Reporter-EP  222 
The  Times  Journal  Co. 

6883  Commercial  Drive 
Springfield,  VA  22159 
EOE 


NATION'S  LARGEST  RELIGIOUS 
NEWS  WEEKLY  seeks  an  experienced 
journalist  who  believes  religious  news 
should  be  covered  in  an  interesting, 
credible  way.  Ideal  person  will  have 
degree  in  journalism;  severa'  years  solid 
work  experience;  high  levels  of  energy, 
curiosity  and  creativity;  and  be  a 
committed  Christian  active  in  the 
church.  Photo  and  graphic  arts  skills 
plus.  Our  eight-member  editorial  staff 
covers  the  people  programs  and 
controversies  of  the  United  Methodist 
Church  for  500,000  subscribers  each 
week.  Job  involves  travel.  Good  pay, 
benefits.  Equal  Opportunity  Employer. 
Contact  Richard  Stark,  United  Method¬ 
ist  Reporter,  Box  660275,  Dallas,  TX 
75266-0275,  (214)  630-6495, 


NEW  ENGLAND  NEWSPAPERS  often 
need  management  and  staff,  exper¬ 
ienced  and  entry-level.  Send  in  your 
resume  to  our  active  referral  service; 
also  a  short  classified  ad  (7  agate  lines) 
for  listing  in  our  NENA  Bulletin.  We  will 
send  out  resumes  to  replies,  or  they  can 
contact  you  directly  if  name  is  used. 
THERE  IS  NO  CHARGE,  OBLIGATION 
FOR  THIS  SERVICE.  Please  do  not  ask 
us  to  return  long  distance  calls.  NEW 
ENGLAND  NEWSPAPER  ASSOCIA¬ 
TION,  70  Washington  St.,  Salem,  MA 
01970. 


NEED  A  JOB? 

Then  you  need  MedlaLlne. 
MediaLine  Is  a  dally  updated  job 
listing  service.  With  just  one  call 
you  will 

—  have  access  to  new  job  open¬ 
ings  every  day. 

—  hear  about  jobs  for  staff 
writers,  copy  editors,  sports 
writers  or  editors. 

—  save  money  on  endless  phone 
calls,  chasing  leads  that  are 
weeks  old.  Media-Line  costs 
you  less  than  90  cents  a  day. 

Call  our  toll  free  number  to  get 
your  job  search  into  high  gear. 

800-237-8073 


HELP  WANTED 


EDITORIAL 


NEWS  EDITOR  -  North  Idaho  daily 
seeks  experienced,  enthusiastic  editor 
to  help  direct  young  staff  committed  to 
strong  local  coverage.  Seek  person  with 
experience  in  editing,  page  layout  skills 
with  sond  news  judgment.  Send 
resume,  references  and  clips  to  Gretch- 
en  Berning,  executive  editor.  The  Press, 
Coeur  d'Alene,  ID  83814, 


NEWSPAPER  POSITIONS 
Our  expanding  editorial  department  is 
looking  for  veteran  reporters  and  editors 
to  fill  openings  for  copy  desk  chief,  copy 
editors,  general  news  and  sports  repor¬ 
ters.  Most  are  new  positions.  We  are 
looking  for  inquisitive  persons  with 
varied  interests  and  broad  educational 
backgrounds.  Successful  candidates 
will  have  three  years  experience  on  a 
daily  newspaper.  College  degree 
preferred.  Applicants  for  the  copy  desk 
chief  need  experience  in  editing  news 
stories  and  headlines,  designing  pages 
and  cropping  and  sizing  photos.  Applic¬ 
ants  must  have  excellent  command  of 
language,  grammar  and  spelling  skills 
and  be  familiar  with  or  willing  to  learn 
libel  laws,  style  rules,  and  electronic 
page  production.  General  assignment 
reporters  need  at  least  two  years  experi¬ 
ence  in  covering  government  and  police 
news.  We're  looking  for  persons  whose 
specialty  is  hard  news,  but  who  can  also 
produce  lively  features.  The  person 
hired  for  sports  reporting  should  know 
major  high  school  and  college  sports 
and  have  a  working  knowledge  of  sports 
terms.  Send  resumes,  clips  to  John 
Moore,  Managing  Editor,  The  Daily 
Item,  Sunbury,  PA  17801. 


NEW  YORK  CITY  WEEKLY  newspaper, 
circulation  60,000,  seeks  experienced 
reporter  to  cover  government,  labor. 
Comprehensive  health  benefits.  Salary 
negotiable.  Send  resume  to;  PO  Box 
68,  New  York,  NY  10008. 


NIGHT  CITY  EDITOR  for  independently 
owned,  aggressive,  award-winning, 
40,000-circulation  daily  in  Connecti¬ 
cut.  Requires  at  least  5  years  on  a  daily 
newspaper  and  management  experi¬ 
ence.  Must  enjoy  working  with  people, 
have  up-to-date  management  skills,  be 
a  sharp  editor,  and  not  be  bored  deve 
loping  community  coverage  and  working 
with  a  staff  of  talented,  eager,  question¬ 
ing  young  reporters.  We  want  someone 
who  likes  story  origination,  night  work, 
and  will  be  in  the  job  for  several  years. 
In  exchange,  salary  to  $33,800  and 
excellent  benefits  in  a  great  location. 
Send  resume,  references  and  non- 
returnable  work  samples  to  Lance  John¬ 
son,  Managing  Editor,  The  Day  News¬ 
paper,  PO  Box  1231,  New  London,  CT 
06320.  No  phone  calls,  please. 


NIGHT  CITY  EDITOR 
Wanted:  an  aggressive,  skilled  editor  to 
help  lead  the  reporting  staff  of  a  rapidly- 
growing  85,000  AM  in  California's  wine 
country.  The  job  requires  a  solid 
grounding  in  hard  news,  the  ability  to 
make  a  well-written  paper  even  better 
and  the  knack  for  getting  reporters  to 
turn  the  routine  into  something  special. 
Pay  to  $750  a  week,  depending  on 
experience.  Send  resume,  work 
samples  to  George  Manes,  City  Editor, 
The  Press  Democrat,  PO  Box  569, 
Santa  Rosa,  CA  95402. 


REPORTER-Prominent  group  of  subur¬ 
ban  weeklies  in  Zone  2  seeking  aggres¬ 
sive  reporter.  Position  is  responsible  for 
coverage  of  local  government,  commun¬ 
ity  news  and  features.  Solid  layout  skills 
required.  Resumes;  Personnel  Supervi¬ 
sor,  Wolfe  Publications,  Inc.,  Drawer  C, 
Fishers,  NY  14453. 


HELP  WANTED 


EDITORIAL 


REPORTER 

Aggressive  reporter  with  a  lively  writing 
style  needed  for  fast-paced,  award¬ 
winning  daily  in  competitive  metropoli¬ 
tan  market.  62,800  Sunday;  55,400 
daily.  Prefer  1  to  2  years  experience, 
but  would  consider  recent  college  grad 
with  strong  clips.  Zone  5.  Send  resume, 
clips  to  Box  3050,  Editor  &  Publisher. 


REPORTER  FOR  12,000  plus  sunbelt 
daily.  Journalism  degree  with  experi¬ 
ence  preferred.  Write  managing  editor. 
Daily  Star,  PO  Box  1149,  Hammond, 
LA  70404  or  call  (504)  345-2333. 


RESEARCHER/WRITER 

Need  financially  oriented  freelancer  to 
generate  story  ideas  for  monthly  news¬ 
letter  on  offshore  banking,  personal 
privacy  &  investment.  Must  compile 
background  info  &  write  weekly  5-min¬ 
ute  script  for  phone  update  service. 
Computer  &  Nexis  experience  helpful. 
$25-$30/hour. 

Please  send  resume  &  writing  samples 
to  -  Ms.  King,  357  S.  Robertson  Blvd., 
Beverly  Hills,  CA  90211. 


SENIOR  WRITER 

Mitel,  a  unique,  dynamic  world  leader 
in  telecommunications  has  an  immedi¬ 
ate  opening  for  a  Senior  Writer  in  our 
Boca  Raton  office. 

Successful  candidate  will  support  the 
U.S.  sales  efforts  by  writing,  and  place¬ 
ment  of  application  stories,  by-lined 
articles  and  feature  stories.  Will  oversee 
writing  and  production  of  newsletters, 
news  releases  and  script  writing.  A 
minimum  of  7-10  years  experience  with 
editorial  writing,  newsletters,  promo¬ 
tional  materials,  speeches  for  execu¬ 
tives,  and  case  history  interviews 
required.  A  broad  knowledge  of  the 
English  language  and  a  BA  in  Journal¬ 
ism  or  equivalent  a  must. 

We  offer  competitive  salaries  and  a  full 
range  of  company  benefits.  For  immedi¬ 
ate  consideration,  send  resume  or  apply 
in  person,  to:  Human  Resources, 
MITEL,  INC. 

5400  Broken  Sound  Blvd.  NW 
Boca  Raton,  FL  33487 
Equal  Opportunity  Employer 


SOUTHEAST  KANSAS  daily  looking  for 
an  experienced  news  editor.  Responsi¬ 
bilities  include  copy  editing  and  page 
design.  Send  work  samples  and  salary 
history  to  Greg  Nucifora,  Managing 
Editor,  The  Morning  Sun,  PO  Box  H, 
Pittsburg.  KS  66762. 


REPORTER/FEATURE  writer  for  Rocky 
Mountain  weekly.  Photography  a  plus. 
Send  clips  and  resume  to:  Scllett,  Box 
7445,  Jackson  Hole,  WY  83001. 


SOUTHEAST  KANSAS  daily  looking  for 
an  experienced  news  reporter.  Send 
resume,  work  samples  and  salary 
history  to  Greg  Nucifora,  Managing 
Editor,  The  Morning  Sun,  PO  Box  H, 
Pittsburg,  KS  66762. 


HELP  WANTED 


EDITORIAL 


SPEECHWRITER:  Major  puolic  official 
in  the  west  looking  for  a  speechwriter. 
Requires  ability  to  write  on  a  wide  range 
of  public  policy  issues.  Minimum  of  3-5 
years  speechwriting  experience  neces¬ 
sary.  Salary  $35-38,000  range.  Send 
resume  and  writing  samples  to  Colorado 
Media  Group,  Inc.,  5690  DTC  Blvd., 
Ste.  315,  Englewood,  CO  80111. 


SPORTS  EDITOR 

Award-winning  23,000  PM  in  Houston 
area  seeks  an  experienced  leader  with 
advanced  layout  and  design  skills  for  its 
3-man  staff.  Coverage  centers  on  all 
local  events  ranging  from  football  to 
water  skiing,  but  particular  emphasis  is 
placed  on  high  school  sports.  Send 
cover  letter,  resume,  clips  to  Box  3054, 
Editor  &  Publisher. 


SPORTS  WRITER 

Bright,  energetic  person  needed  to 
report  on  wide  variety  of  junior  college, 
high  school  and  recreational  sports. 
Send  cover  letter,  resume  and  clips  tO: 
Bert  Gault,  Executive  Sports  Editor, 
Watertown  Daily  Times,  260  Washing¬ 
ton  St.,  Watertown,  NY  13601.  Appli¬ 
cation  deadline  July  9. 


STATE  GOVERNMENT  REPORTER 
The  Bismarck  Tribune  is  seeking  a 
senior  reporter  to  cover  the  state  capi- 
tol,  to  reach  beyond  buildings  and 
budgets  to  tell  readers  what  the  actions 
of  state  government  mean  to  them. 
Immediate  challenges  are  the  tall  elec¬ 
tion  and  a  three-month  legislative 
session  beginning  in  January.  Minimum 
three  years  experience.  We  offer  compe¬ 
titive  pay,  and  exciting  newspaper  and  a 
chance  to  live  in  a  Missouri  River  capi¬ 
tal  city  where  recreational  opportunities 
abound.  Send  resume  and  non- 
returnable  clips  to:  Paula  Redmann, 
Human  Resources  Manager,  The 
Bismarck  Tribune,  PO  Box  1498, 
Bismarck,  ND  58502.  Application 
deadline:  July  15,  1988. 


TELEVISION  WRITER  (EMD),  The 
Houson  Post  is  looking  for  an  exper¬ 
ienced  columnist  with  the  background 
in  writing  about  television.  This  person 
must  be  a  self-starter  whose  approach  is 
outside  the  norm  and  whose  writing  is 
every  bit  as  entertaining  as  the  beat 
being  covered.  Send  a  cover  letter, 
resume  and  clips  to  Mark  G.  Hanna, 
Entertainment  Editor,  The  Houston 
Post,  PO  Box  4747,  Houston,  TX 
77001. 


THE  JACKSON  Hole  Guide,  in  beautiful 
Jackson,  WY,  has  immediate  opening 
for  an  aggressive  reporter  who  values 
the  great  outdoors,  work  experience  and 
hard-nosed  journalism  more  than 
money.  Please  send  clips  and  resume  to 
David  Stump  af  PO  Box  648,  Jackson, 
WY  83001. 


VERSATILE  REPORTER  sought  to  cover 
community  affairs  for  41,000  PM 
paper.  Requirements  include  excellent 
writing  and  investigative  skills  and  at 
least  3  years  of  daily  newspaper  experi¬ 
ence.  Salary  range  $475  to  $5(j0  a 
week.  Resumes  and  samples  to  City 
Editor,  The  Beacon  News,  101  S.  River 
St.,  Aurora,  IL  60506. 


REMINDER: 

Deadline  for  line  ads, 
extensions  and  cancellations: 
Tuesday,  12  noon  (EST) 
for  the  current  week’s  issue. 
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HELP  WANTED 


EDITORIAL 


THE  LA  CROSSE  TRIBUNE  seeks  a 
bright,  energetic  copy  editor  who:  has 
solid  editing  skills.  Exhibits  good  news 
judgment.  Writes  great  headlines. 
Designs  active,  appealing  pages.  Knows 
how  to  make  good  use  of  photos,  color 
and  graphics.  Wants  to  learn  -  or  already 
knows  -  how  to  paginate.  The  Tribune  is 
a  35,000  circulation  paper  (Mon.  -  Fri. 
PM,  Sat  &  Sun  AM).  Send  resume  and 
examples  of  work  to:  George  Althoff, 
news  editor.  La  Crosse  Tribune,  401  N. 
3rd  St.,  La  Crosse,  Wl  54601.  Applica¬ 
tion  deadline:  July  15,  1988. 


WE  NEED  REPLACEMENTS  for  two 
superb  copy  editors,  both  of  whom  were 
promoted  to  management.  We  are  a 
northeast  Ohio  PM,  95,000  daily  and 
145,000  Sunday.  If  you  possess  the 
skills  and  talent  to  become  a  versatile 
addition  to  a  lO-member  universal  copy 
desk,  please  send  resume  to  W.  J, 
Kennedy,  News  Editor,  The  Vindicator, 
PO  Box  780,  Youngstown,  OH 
44501-0780.  No  phone  calls,  please. 


WRITER.EDITOR  no.058 
The  National  Education  Association 
(NEA)  is  seeking  a  talented  professional 
person  with  a  Bachelor's  degree  in 
communication  arts  or  a  related  field 
and  at  least  5  years  of  media.  asociation 
experience  which  required  creativity 
and  writing  and  developing  motivational 
and  or  advocacy  publication  under  tight 
deadlines  ard  required  researching, 
editing,  publishing  and  deseminating 
information  to  large  audiences.  In  addi¬ 
tion,  the  person  must  have  a  back¬ 
ground  in  newspaper  magazine  writing 
and  editing;  knowledge  of  broad-based 
issues  dealt  with  by  NEA.  ie..  educa¬ 
tion,  politics,  economics  and  the  social 
sciences;  good  interpersonal  relation 
skills;  and  be  able  to  work  in  a  team 
environment.  Samples  of  written  work 
required.  NEA  offers  excellent  benefits. 
Starting  salary  $38,860  to  $44,692 
depending  on  current  salary  history  and 
benefits  package.  Qualified  applicants 
should  send  current  resume  to  Employ¬ 
ment  Manager,  National  Education 
Assoc.,  1201  16th  St.  NW.  Rm.  221, 
Washington,  DC  20036.  EEO  M  F  H. 

WRITERS  WANTED  for  new  newsletter 
on  lournalism  ethics.  We’re  looking  for 
reporters  and  editors  to  write  about 
tough  calls  involving  an  ethical  dilem¬ 
ma  that  they  have  faced  on  the  job. 
$500  paid  on  acceptance  for  articles  of 
approximately  10C)0  words.  For  more 
information,  contact  Robin  Hughes, 
Editor,  FineLine,  600  East  Main  St,, 
Louisville.  KY  40202.  (502) 
895-0111/584-8182. 


YOU  CAN  LIVE  right  next  door  to  the 
Alaska  wilderness  and  at  the  same  time 
work  with  talented,  award-winning  jour¬ 
nalists  at  one  of  the  nation's  best  small 
metros.  The  Anchorage  Daily  News 
seeks  an  assistant  features  editor  (mini¬ 
mum  experience  5  years)  and  a  features 
copy  editor  (minimum  experience  3 
years).  The  assistant  features  editor  will 
help  manage  a  15  member  staff  and 
spearhead  a  new  entertainment  section. 
Send  resume,  work  samples  and  salary 
history  to:  Associate  Editor,  Rosemary 
Shinohara  in  care  of  personnel  depart¬ 
ment,  Box  149001,  Anchorage.  AK 
99514-9001. 


_ FREELANCE _ 

FREE-LANCE  WRITE  WASHINGTON 
BASED,  for  bimonthly  trade  magazine. 
To  prepare-on  a  continuing  basis-short 
reports  on  imports/exports,  trade  statis¬ 
tics,  domestic  and  overseas  marketing. 
Pay  on  acceptance.  Send  resume  and 
clips,  and  indicate  if  you  have  federal 
overnment  agency  contacts.  Box 
042,  Editor  &  Publisher. 


HELP  WANTED 


LIBRARY 


NIGHT  SUPERVISOR 
For  the  Newspaper  the  Twin  City  library, 
supervises  staff,  answers  reference 
request  from  newsroom  using  electronic 
data  bases  and  print  reference  mater¬ 
ials.  Selects  non-published  photos  for 
retention  and  oversees  the  assignment 
of  subject  headings.  Requires  three 
years  reference  librarian  experience 
with  one  year  of  on-line  data  base 
search  experience.  Experience  working 
with  photos  highly  desirable.  Strongly 
prefer  Master’s  in  library  science  and 
previous  newspaper  experience.  Send 
resume  and  salary  history  to:  Eugene 
Hawkins,  Human  Resources,  The  Star 
Tribune,  425  Portland  Avenue,  Minnea¬ 
polis,  MN  55488. 


Editor  c6  Publisher 

SUBSCRIBE  TODAY! 
(212)  675-4380 


_ PHOTOGRAPHY _ 

PHOTOGRAPHER 

Shoot  color  as  well  as  b  &  w,  occasional 
darkroom  responsibilities  for  50,000 
PM  daily.  Send  resume  and  samples  to 
Saul  Shapiro,  Editor,  Waterloo  Courier, 
PO  Box  540,  Waterloo,  lA  50704. 


PHOTOGRAPHER.  Make  black  &  white 
photos  and  color  slides  of  university 
activities  and  events,  perform  darkroom 
work,  and  help  plan  publications  and 
special  projects.  Bachelor's  degree  and 
1  year  experience;  or,  other  photogrphy 
training  and  3  years  experience 
required.  Applications  accepted 
through  August  1.  1988,  or  until  filled. 
Send  letter,  resume,  3  references  and 
work  samples  (up  to  10  b&w  prints  and 
10  color  slides)  to:  Director  of  Universi¬ 
ty  Relations,  PO  Box  5328,  Mississippi 
State  University,  Mississippi  State.  MS 
39762.  Include  envelope  and  return 
postage  for  return  of  samples. 


_ PRODUCTION _ 

MAINTENANCE  MANAGER 
Major  metropolitan  daily  in  Dallas, 
Texas  is  seeking  a  maintenance  mana¬ 
ger  to  manage  its  maintenance  and 
technical  services  departments.  Qualifi¬ 
cations  for  this  position  includes  a 
BSEE,  BSME,  or  Bachelor's  degree  in 
electronic  technology  with  a  minimum 
of  5  years  newspaper  maintenance 
experience,  or  equivalent.  At  least  2 
years  prior  supervisory  experience  is 
also  needed  to  effectively  direct,  plan, 
and  coordinate  activities  of  the  down¬ 
town  and  satellite  plant.  Must  possess 
working  knowledge  in  the  electrical, 
mechanical,  and  electronic  repair 
maintenance  of  production  equipment 
and  support  systems.  Strong  people 
skills  are  essential.  Attractive  salary  and 
comprehensive  benefits  are  offered. 
Interested  candidates  should  call  or 
send  resume  stating  salary  require¬ 
ments  tO:  B.  Dangel,  The  Dallas  Morn¬ 
ing  News,  PO  Box  225237,  Dallas.  TX 
75265;  (214)  977-8820. 


PRODUCTION  MANAGER 
We  need  someone  to  take  charge  of  all 
production  responsibilites.  We  print  five 
daily  newspapers  and  several  weeklies 
on  two  press  lines  with  19  Urbanite 
units  and  three  folders.  Our  customers 
include  The  prestigious  Christian 
Science  Monitor,  The  American  Banker 
and  Gannett's  El  Diario.  All  deserve  and 
get  top  quality  every  day.  Our  compos¬ 
ing  room  produces  the  equivalent  of 
1,400  tab  pages  a  week,  many  through 
our  Hastech  ad  and  page  layout 
systems.  If  you're  good  enough  to 
handle  this  multi-faceted  operation 
WRITE  to  Bill  Canino,  Greater  Media 
Newspapers,  One  Register  Plaza, 
Shrewsbury,  NJ  07702. 


HELP  WANTED 


PRODUCTION 


PRODUCTION  MANAGER 
One  of  the  top  Zone  2  newspapers  seeks 
an  experienced  production  manager. 
Multi-location  plant.  Circulation 
460,000  daily,  678,000  Sunday.  Mind 
set  on  quality  assurance.  Administrative 
ability,  employee/labor  relation  skills  a 
plus.  Excellent  salary,  benefits.  Send 
resume  to  Box  2780,  Editor  & 
Publisher. 


PRODUCTION  MANAGER 
12,500  daily  seeks  "hands-on"  person 
with  experience  in  all  newspaper 
production  operations  including  Goss 
offset  press.  Excellent  zone  3  location. 
Send  resume  to:  Harlan  Phillips,  PO 
Box  1027,  Waynesboro,  VA  22980. 


_ SALES _ 

REGIONAL  SALES  REPRESENTATIVE 
Due  to  continued  growth  Digital  Tech¬ 
nology  International  has  an  opening  in 
their  sales  department.  The  opening  is 
based  in  the  Chicago  area  with  substan¬ 
tial  travel  anticipated.  Digital  Technolo¬ 
gies  provides  computer  systems  to  the 
newspaper  industry.  Candidates  must 
have  newspaper  and  computer  sales 
experience.  Excellent  salary,  benefits 
and  opportunity  for  someone  with  high 
integrity  and  outstanding  sales  experi¬ 
ence.  Please  send  your  resume  with 
qualifications  and  requirements  to: 
Digital  Technology  International,  500 
West-1200  South.  Orem,  UT  84058. 


POSITIONS 


WANTED 


ADMINISTRATIVE 

PUBLISHER,  DAILY 
Successful  manager  with  extensive 
experience  on  dailies  seeks  publisher 
position.  Strong  in  circulation  and 
advertising  development,  financial 
management  and  community  relations. 
Box  3053.  Editor  &  Publisher. 


Send  E&P  BOX  REPLIES 
to: 

Editor  c&  Ptihlisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 


POSITIONS  WANTED 


EDITORIAL 


AGGRESSIVE.  THOUGHTFUL  AND 
impartial  reporter  well-rounded  with  3 
years  experience  ranging  from  hard 
news  and  features  to  copy  editing  and 
layout  seeks  reporting  or  editing  job  on 
small  to  mid-size  daily  or  weekly.  Box 
3040,  Editor  &  Publisher. 


AWARD-WINNING  small  business 
columnist,  one  of  the  few  in  the  nation, 
seeks  full-time,  metro  daily  slot.  Box 
3039,  Editor  &  Publisher. 


COPY  CRUNCHER  at  large  daily  needs 
a  break.  I’ve  paid  my  dues  and  can  do  it 
all.  Now  I  want  to  learn  management 
basics  as  a  department  head  or  assis¬ 
tant,  any  size  paper.  Zones  2,  3.  5.  Box 
3055,  Editor  &  Publisher. 


ENTERTAINMENT  Editor-Reporter 
Exceptional  writing  and  copy  editing.  2 
years  experience.  Strong  concert  and 
film  review  clips.  Seeks  daily  or  large 
weekly.  Box  3061,  Editor  &  Publisher. 


EXPERIENCED  DAILY  SPORTS 
EDITOR  seeks  position  in  Zone  1  or 
Zone  2.  Has  done  it  all  from  lay-out  to 
photography  to  covering  scholastic 
sports.  Local  sports  is  my  specialty.  PO 
Box  3041,  Editor  &  Publisher. 


EXPERIENCED  reporter  moving  to 
Albany.  NY,  seeks  news  or  PR.  Versa¬ 
tile,  awards,  clean  copy.  Tom  Williams. 
6106  Easton  RD.  Knoxville,  TN  37920. 


METRO  SPORTS  EDITOR.  10  years 
daily  experience,  seeks  bigger  chal¬ 
lenge  in  newsroom  management. 
Proven  leadership  that  can  add  momen¬ 
tum  to  a  sagging  sports  staff  or  vitality 
to  a  newsroom  as  a  managing  editor. 
Box  3058.  Editor  &  Publisher. 


NEWS  OR  CITY  EDITOR  -  Productive 
idea  man.  Skilled  copy,  wire,  layout 
editor.  Leader  of  special  project  team. 
Reporting,  photo  experience.  Prefer  PM 
daily.  Zone  1,  2  or  5.  Box  3062.  Editor 
&  Publisher. 


SPORTSWRITER,  over  5  years  experi¬ 
ence,  seeks  pro  or  college  beat.  How  do 
I  get  it?  Solid  Background,  clips  and 
experience  (including  some  pro  and 
college  football  and  basketball).  Box 
3044,  Editor  &  Publisher. 


TALENTED  WRITER  EDITOR  making 
transition  from  publication  manage¬ 
ment  to  job  allowing  me  to  use  my 
reporting,  interviewing  and  editing 
skills.  B.A.  in  sociology  government 
from  Smith  and  M.A.  in  communica¬ 
tions  management  from  University  of 
Southern  California.  Box  3059.  Editor 
&  Publisher. 
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SHOP  TALK  AT  THIRTY - 

The  future  of  free  expression  in  America 


By  Donna  A.  Demac 

Censorship  takes  many  forms  in 
America  today.  It  may  come  about 
through  the  issuance  of  a  presidential 
order,  the  pursuit  of  “paperwork 
reduction,”  the  dismissal  of  a  corpo¬ 
rate  whistleblower,  the  filing  of  a  libel 
suit,  or  the  crusade  of  self-appointed 
guardians  of  decency. 

The  culprits,  whether  government 
officials  or  private  groups,  employ  a 
variety  of  techniques,  some  of  them 
borrowed  from  earlier  periods  of  re¬ 
pression,  others  new. 

Whatever  their  form,  these 
attempts  to  control  free  expression 
and  deny  access  to  information  have 
placed  the  cherished  rights  of  the  citi¬ 
zens  of  this  country  in  jeopardy. 

In  too  many  areas,  significant 
threats  to  freedom  of  expression  have 
been  ignored,  swept  under  the  carpet, 
or  excused  by  pointing  to  worse  alter¬ 
natives  or  greater  infringements  else¬ 
where. 

While  it  is  undoubtedly  true  that  the 
American  system  of  government  pro¬ 
tects  freedom  of  speech  more  than  do 
the  governments  of  other  countries, 
rationalizations  based  on  such  com¬ 
parisons  are  neither  patriotic  nor  even 
relevant. 

Instead,  they  serve  only  to  justify 
avoiding  the  task  of  addressing  the 
subtle  and  incremental  institutional 
restrictions  on  expression  that  are 
becoming  entrenched  in  our  society. 

Rationalization  might  even  be  con¬ 
sidered  subversive.  After  all,  the  right 
of  free  speech  is  at  the  center  of 
American  liberty,  and  the  exercise  of 
that  right  is  basic  to  American  democ¬ 
racy.  Justifications  and  exemptions 
for  curbs  on  expression  undermine 
our  entire  framework  of  constitu¬ 
tional  government. 

The  ban  on  press  coverage  during 
the  Grenada  invasion,  the  FCC's 
crackdown  on  “indecency”  on  radio 
and  television,  the  federal  govern¬ 
ment's  curtailment  and  abandonment 
of  vital  information  programs,  the  dis¬ 
tortion  of  statistics  on  severe  social 
problems  such  as  hunger  and  home- 


(Demac  is  a  lawyer,  writer  and  edu¬ 
cator  living  in  New  York  City.  The 
above  is  taken  from  her  recently  pub¬ 
lished  book,  Liberty  Denied:  The  Cur¬ 
rent  Rise  of  Censorship  in  America, 
published  by  the  PEN  American  Cen¬ 
ter  in  New  York.) 


lessness,  the  expansion  of  private 
surveillance  groups  that  infiltrate 
legitimate  political  organizations,  the 
brushfire  of  book-banning  cam¬ 
paigns,  and  many  other  assaults  on 
individual  liberty  could  not  have  gone 
ahead  if  many  Americans  had  not 
underestimated  their  importance. 

During  the  Reagan  era  the  com¬ 
bined  forces  of  government  and  pri¬ 
vate  organizations  have  sought  to  roll 
back  the  openness  and  the  greater 
political  participation  that  were 
achieved  in  the  struggles  of  the  recent 
past.  Right-wing  religious  and  social 
organizations  were  encouraged  in  the 
campaigns  they  waged  against  femi¬ 
nist,  gay,  environmental,  antinuclear, 
and  even  educational  organizations. 

While  campaigning  for  one's  own 
values  is  the  essence  of  American 
democracy,  these  attacks  have  often 
involved  deliberate  efforts  to  prevent 
certain  groups  from  exercising  their 
constitutional  rights. 


What  has  been  particularly  chilling 
about  them  is  that  many  of  their  vic¬ 
tims  have  had  to  face  their  accusers 
with  little  organized  support  from  the 
rest  of  the  country. 

Why  has  there  not  been  more 
uproar  about  these  efforts  at  eroding 
the  social  gains  of  the  entire  post- 
World  War  II  era? 

Drawing  public  attention  to  politi¬ 
cal  issues  and  values  that  were 
actively  opposed  by  the  Reagan 
agenda  has  been  extremely  difficult. 
The  administration’s  great  skills  at 
public  relations  to  a  great  degree  suc¬ 
ceeded  in  shutting  out  from  main¬ 
stream  discourse  those  who  did  not 
support  its  policies.  If  we  tolerate 
these  restrictions  in  silence,  we  spite 
ourselves  and  our  country. 

As  a  result  of  censorship,  local 
institutions  and  neighborly  relations 
that  promote  tolerance  and  pride  of 
place  have  been  weakened.  Fun¬ 
damentalist  parents  confidently  chal¬ 
lenge  schoolteachers  who  put  up 
Halloween  decorations  in  their  class¬ 
rooms.  The  desire  to  escape  the  fear 


of  religious  persecution  was  what 
brought  the  original  settlers  to  this 
continent,  and  it  is  disturbing  to  see 
persecution  by  religious  radicals 
undermining  individual  freedom  in 
our  time. 

One  of  the  purposes  of  this  report  is 
to  situate  the  current  threats  to  the 
freedom  of  expression  in  their  histori¬ 
cal  context,  for  awareness  of  earlier 
First  Amendment  battles  enhances 
any  understanding  about  the  neces¬ 
sity  to  correct  present-day  limitations 
on  expression. 

The  Reagan  government  has 
proven  more  clearly  than  any  previ¬ 
ous  administration  the  power  of  the 
executive  branch  to  undermine  basic 
elements  of  our  constitutional  system 
and  to  manipulate  the  public  through 
the  withholding  of  information. 

For  nearly  eight  years,  federal  offi¬ 
cials  have  had  the  authority  to  reclas¬ 
sify  information  already  in  the  public 
domain,  and  to  restrict  unclassified 


documents;  regulatory  agencies  have 
bowed  to  the  dictatorship  of  the 
Office  of  Management  and  Budget; 
valuable  statistical  programs  have 
been  cut  back  or  eliminated. 

On  many  occasions,  the  adminis¬ 
tration  seems  to  have  counted  on  the 
short  attention  span  of  the  public  and 
the  media.  When  objections  were 
made  to  the  policy  of  lifetime  non¬ 
disclosure  agreements,  senior  gov¬ 
ernment  officials  announced  plans  to 
limit  or  rescind  part  of  the  policy ,  only 
to  resume  quietly  the  same  course  of 
action. 

The  strategy  has  continued,  and 
one  of  its  more  important  conse¬ 
quences  was  that  the  fundamental 
issue  of  authority  was  never  con¬ 
fronted.  Dozens  of  executive  orders 
and  directives  have  been  issued  that 
may  have  no  legal  basis  but  have  not 
been  questioned  because  they  carry 
the  aura  of  presidential  power. 

While  the  clout  of  those  in  the 
White  House  has  been  increasing, 
lower-level  government  employees 
(Continued  on  pa^e  46) 


In  too  many  areas,  significant  threats  to  freedom  of 
expression  have  been  ignored,  swept  under  the 
carpet,  or  excused  by  pointing  to  worse  alternatives 
or  greater  infringements  elsewhere. 
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The  sale  is  over. 


We  have  shortchanged  Americas  teachers 
throughout  our  history.  Conditions  allowed  us  to. 

Until  the  second  half  of  this  century  teaching 
was  one  of  the  few  professions  open  to  women  and 
minorities. Thankfully  in  the  last  three  decades,  that 
has  changed. 

But  now  the  profession  of  education  must  com¬ 
pete  with  other  professions  on  an  even  field. 

As  things  stand  right  now,  it  can’t.  A  teacher  with 
a  masters  degree  and  15  years’  experience  can  expect 
to  earn  only  $26,000  a  year,  on  a  national  average. 


The  result  is  an  expanding  teacher  shortage. 
This  shortage  means  fewer  courses  and  overcrowded 
classes.  It  will  lead  to  a  less  qualified  workforce,  to 
growing  numbers  of  young  people  who  lack  the  skills 
they’ll  need  to  compete  in  the  complex  world 
marketplace. 

We  can’t  expect  to  fill  teacher 
ranks  without  paying  teachers  the 
professional  wage  they  deserve. 

Because  the 

sale  is  over.  National  Education  Association 


THE  SERKXJS  HUMCMST 


There’s  a  little  bit  of  Henry  Payne  in 
every  editorial  cartoon  he  draws  for  Scripps 
Howard  “It’s  difficult  to  draw  something  you 
don’t  believe  in,”  he  says. 

But  Payne’s  perspective  is  more  than 
personal — it’s  well  informed  A  Princeton 
University  graduate  in  history,  Payne  begins 
each  day  reading  half  a  dozen  newspapers 
and  spending  hours  poring  over  the  wires. 


It’s  from  this  in-depth  search  of  the  day’s  news 
that  the  seed  of  an  idea  evolves. 

A  Pulitzer  finalist  last  year  at  age  25,  he’s 
serious  about  this  business  of  humor.  He  avoids 
gags  in  favor  of  more  thought-provoking  amuse¬ 
ment  He  calls  himself  a  closet  editorial  writer. 

Henry  Payne.  Humorist  Commentator. 
Artist  One  of  the  more  than  8,000  people  at 
Scripps  Howard  Newspapers. 


PEOPLE  COMMITTED  TO  EXCELLENCE 

^  SCRIPPS  HOWARD 
ill  NEWSPAPERS 


X 


